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LOCATING INDUSTRIES. 





The work of tne Interstate In- 
dustrial Bureau, 1133 Broadway, 
New York, is unique. It makes 
a business of bringing together cit- 
ies which desire manufacturing 
plants, and plants which are lock- 
ing for sites. 

Hitherto such work has been 
done by the people concerned. 
There has been no clearing ‘fnouse. 
Some of the railroads have built 
up industrial and promotion de- 
partments, which have done quite 
a lot of work in this line, but, of 
course, their work is confined only 
to their own right of way, and is, 
therefore, limited to a certain ter- 
ritory. 

The organization of the Inter- 
state Industrial Bureau, for the 
bringing together of desirable 
towns and desirable industries, is 
due to Robert C. Adams, man- 
ager of the Bureau. 

To a reporter for PrinTERS’ INK, 
Mr. Adams said: 

“The Interstate Industrial Bur- 
eau is an organization intended to 
supply a manifest want. That 
want is for some impartial, well-in- 
formed concern or individual to 
investigate the merits of towns 
which have inducements to offer 
to industries locating there, and to 
investigate the industries to see 
whether they are the proper ones 
to locate in that town. It will be 
an exchange for ‘business oppor- 
tunities.’ 

“IT have for some time been in- 
terested in a number of companies 
devoted to manufacturing various 
things. I am a stockholder ir 
water companies, electric light 
companies, power companies, and 
other companies of a municinal 
character. I have had considerable 
corporation experience. 

“We are just starting in our new 
field of work. In fact, the In- 
terstate Industrial Bureau, which 
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opened early this summer, is at 
present engaged in listing a select 
lot of six hundred towns, which 
towns believe that they can make it 
worth while to important and val- 
uable industries to locate within 
their borders. 

“Our plan is simple. We get in 
touch wita the town, find out the 
people most interested in its ad- 
vancement, get a list of its alleged 
qualifications, investigate these 
qualifications, and if we decide the 
town has anything to offer as a 
manufacturing site, to list it, 
charging our regular registration 
fee for so doing. 

“In addition to this we are pre- 
pared to make an expert examina- 
tion along any line to determine 
any special fitness of the town for 
any special industry. 

“For instance, the manufacture 
of paper requires the use of water 
power, and also water of a certain 
purity and constancy of supply. A 
great many manufacturers require 
certain chemicals, and in many 
cases tnese chemicals are found 
near at hand and in a pure state, 
which greatly decreases the cost of 
manufacture. The making of 
starch is an instance of this. The 
starch making industry is located 
at Oswego, in New York. Large 
quantities of soda are found in or 
near Wyandotte, Mich., whica, of 
course, results in the location there 
of large plants for putting this ar- 
ticle on the market. 

“Investigations of this kind we 
are prepared to make with our own 
experts, and furnish impartial re- 
ports. 

“We have now letters from over 
four hundred cities which for var- 
ious reasons think that they are es- 
pecially adapted to _ industrial 
growth, and desire the location of 
manufacturing plants of various 
kinds. 

“Tt should be remembered that 
a town which has ‘nothing to offer 
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for one industry may be especially 
fitted to help in the advancement 
of another one. Different towns 
are good for different reasons. 
Some towns have plenty of cheap 
help. Others have plenty of fac- 
tory room or factory buildings al- 
ready erected. Some towns have 
very cheap power, as electrical 
power derived from some natural 
source, as Niagara Falls, or water 
power. Other towns may have 
conditions of air or water, or may 
be conveniently located for ship- 
ping, and, as nas been said, some 
towns offer especially advantage- 
ous raw material, among which 
may be included lumber, coal, iron 
and other things. 

“Having secured a representative 
list of cities, we advertise to reach 
various manufacturers who for any 
reason are dissatisfied with their 

resent location, who wish to en- 
aon or are looking for new 
worlds to conquer. 

“To these manufacturers we 
make various sorts of propositions. 
The chief idea is to get in touch 
with any man who is proposing to 
build a factory anywhere. He may 
have a plant and wish to move it, 
or he may have formed a company 
to manufacture something, that ‘nas 
not yet located, and is looking for 
a site. All these manufacturers 
we are trying to reach. 

“We advertise not only in gen- 
eral papers, but also in trade pa- 
pers to reach certain selected in- 
dustries. When we have a town, 
for instance, that is a good site for 
a flour mill, we advertise in the 
milling papers to reach flour man- 
ufacturers. When an especially 
favorable proposition comes from 
a town which has a good deal of 
inexpensive lumber, we try to find 
some wood working industry, such 
as a furniture house or a cooperage 
or something that uses lumber. 

“Here is an instance that came 
under my notice the other day. 
A large manufacturing plant lo- 
cated in Northern New York is 
engaged in making a very essential 
and important part of a piano. It 
is one of the largest and_ best 
known houses of this kind in the 
world. Its present plant is crowd- 
ed to its fullest capacity. It ‘has 
for some time contemplated build- 


ing an addition to its factory, but 
instead of building this addition 
in the same town, it has planned 
to locate in the West so as to be 
near another shipping center and 


have short shipments to such cities , 


as St. Louis, Chicago, Detroit, 
Cleveland, Cincinnati and Colum. 
bus. 


“It received propositions from 
over four hundred cities. It was 
looking for tne following features: 
Good freight facilities, either rail- 
road, or water, or both; nearness 
to supplies of lumber, especially 
hard wood; cheap labor in the 
form of wood workers; power and 
a desirable site. Of course, it 
could not expect to find all of these 
things in any one town. What it 
did expect to find and what it fi- 
nally did find was as large a num- 
ber of such favorable conditions as 
possible. 

“There is really a great need 
for such a bureau as ours. Busi- 
ness is becoming more and more 
classified every day. 

“There are several agencies wao 
devote themselves entirely to find- 
ing salaried positions for  high- 
class employees and high-class 
employees for vacant positions. 
There are men who take your 
business in charge and _ sys 
tematize or reorganize it, cut off 
unnecessary waste and expense, 
and in fact, put it on an entirely 
different basis. 

“All sorts of new industries are 
coming up every day, and new 
fields of human ‘endeavor are be- 
ing occupied. 

“This bureau will have a legiti- 
mate position in the business world 
in a very short time. Meanwaile 
we are using advertising, the best 
that we can get, to lay our plans 
and methods before the people who 
should be interested. This adver+ 
tising is being prepared by Calkins 
& Holden. 

“None of this advertising is at 
present in a state to reproduce, but 
the plan is as follows 

“We shall write to tne postmast- 
er of every town in the class we 
desire to reach in an endeavor to 
get the name of one man or com- 
mittee in that town interested in 
our kind of work. Having found 
the man or committee, we will 
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cultivate him with literature until 
we convince him that we have 
something to offer him. We will 
offer to help him to stir up public 
sentiment in his town. We will 
supply him with ammunition to 
use in his local papers, and print- 
ed matter to send to leading citi- 
zens. We will endeavor to prove 
that all capital in that town will be 
benefited, that real estate values 
will rise, that the town will ad- 
vance and become more prosper- 
ous, and that every inhabitant will 
be benefited by bringing into that 
town new blood in the shape of 
new manufacturing industries. 

“Did you ever stop to think that 
Fall River was an_ accident? 
Springfield an accident? Hartford 
an accident? Why are most of the 
shoes made in Brockton, and the 
rest of them at Lynn? 

“There are fifty towns scattered 
all over the United States which 
could just as surely be the future 
centers of the shoemaking industry 
as these. 

“The thing that localizes vari- 
ous industries is chiefly skilled 


labor. One large plant has started 
in a town and grown successfully. 
Other plants go there because the 
kind - nelp they desire is already 
congregated there. Soon these 
manufacturing towns are going to 
become overcrowded. The time 
will be when Fall River cannot do 
the spinning, or Lynn the shoe- 
making, or Gloversville the glove- 
making, or Minneapolis manufac- 
ture most of the flour. Other 
towns have got to take the over- 
flow, and the town that is wide- 
awake, seeking self-advancement, 
looking for the location of good, 
strong, healthy industries, will be 
the town that is going to be the 
center of industry in the future. 

“The great West especially needs 
manufacturers. The manufactur- 
ing towns are the prosperous 
towns. The towns which do noth- 
ing but supply a farming commun- 
ity are little more than general 
stores. They can never grow to 
the size of a manufacturing town. 
The big Western cities are given 
over to farming and mining and 
need manufacturers.” 
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Daily Average Circulation of the TRIBUNE 


for July, 1903: 


71,970 Copies 


Largest in history of the paper for one month. 
Net daily average for the first seven months 


of 1903 70,836 copies. 


Want Ads. 
For July 1903: 
The Tribune had 
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the JOURNAL in 


**Want Ads” for 
the month 
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WEEKLY AD 
CONTEST 


For the purpose of fostering an ambi- 
tion to produce good advertisements, re 
tail and others—Printers’ INK con- 
ducts this weekly contest. 

Any reader or person may send an ad 
which he or she notices in any newspa- 
per for entry. 

Reasonable care should be exercised 
to send what seem to be good advertise 
ments. Each week one ad will be chosen 
which is thought to be superior to any 
other submitted in the same week. The 
ad so chosen will be reproduced in 
Painters’ INK, if possible, and the name 
of the sender, together with the name 
and date of the paper in which it had 
insertion, will also be stated. A coupon 

od for a year’s subscription to 

RINTERS’ INK, if possible, and the 
name.of the sender, together with the 
name and date of the paper in which it 
had insertion, will also be stated. A 
coupon good for a year’s subscription to 
Painters’ INK, will be sent to the per- 
son who sends the best ad each week. 
Advertisements coming within the sense 
of this contest may be taken from any 
eee, and they should preferably 

announcements of some retail busi- 
ness, including bank ads, real estate ads, 
druggists’ ads, etc. Patent medicine ads 
are barred. The sender must give his 
own name, the name and date of the 
paper in which the ad had insertion. All 
advertisements submitted for this purpose 
must be addressed Weexty Ap ConrTsst, 
Care Editor Printers’ Ink, 10 Spruce 
street, New York. 


THIRTY-FOURTH WEEK. 


In response to the competition an- 
nounced here ninety-five advertise- 
ments were received in time for report 
in this issue. The one printed below 
was deemed best of all submitted. 
It was sent in by W. E. Evans, insur- 
ance agent of Monticello, Fla., and it 
appeared in the Monticello Mews of 
July 31, 1903. A coupon as provided 
in the conditions of the contest was 
mailed to Mr. Evans, who writes that 
he is a constant reader of PRINTERS’ 
INK, from which he derives valuable 
information in many ways. 
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The business of life insurance the past 
decade has made phenomenal strides— 
especially in its benefits to policy hold- 
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ers, both from a protective and an in 
vestment standpoint. 

Years ago, if a premium was not paid 
when due the policy became void and 
the holder lost all he had paid in. Now, 
after two full years’ existence of the 
policy, if misfortune should befall the 
holder, he can discontinue and get back 
a large proportion of what he has paid; 
or, the company will lend him on the 
sole security of the policy at the low 
rate of five per cent, sufficient to keep 
it going until better times; or, he can 
take a paid-up policy for an equitable 
amount. In fact, there is no way of 
becoming a loser if you take out a policy 
in a first-class company and keep it up 
a few years, 

Let’s look at a policy from an in 
vestment standpoint. Those of the com- 
pany I represent, maturing at present, 
show a return to the holders during life 
of all they had paid in with from four 
to five per cent compound interest jn 
addition. Consider, in connection, that 
the insurance during the period has 
cost nothing ana we have results that 
are simply incomparable! 

Look back over the past fifteen or 
twenty years and see if you have a 
single investment that has paid you con- 
tinuously, year in and year out, any- 
thing like uve per cent per annum, 
Some perhaps, for awhile, have paid 
more, some less, some nothing at ail 
and others worse than nothing! Think 
a minute further. Where is all the 
money you’ve invested, at various times 
and in different things, the past twenty 
years? Have you got it? the chances 
are many to one, there’s little left of 
principal or interest! The average man 
in finance is very much like the fellow 
with one leg longer than the other— 
he has many ups and downs and the 
average in investments with him as 
well as in business success generally is 
against him. Not so with a regular old- 
line life insurance company. Its in- 
vestments are so mnay and so varied 
that it is simply impossible for it to lose 
any considerable sum in any one venture 
sufficient to disturb its regular annual 
interest earning capacity, and therefore, 
it can make returns on its policies, for 
a given length of time, unequaled bv 
~ other financial institution, and 
unhesitatingly claim that, aside from the 
feature of protection to one’s family or 
estate, a life insurance policy is the 
very best and safest investment now 
before the public. Considering the pro- 
tection, the fe policy is incomparable 
and becomes the greatest beneficial con- 
tract yet conceived and brought out by 
man! Although this is a paid advertise 
ment I believe every word I’ve written. 

am offering exceedingly favorable 
terms to those taking out policies with 
me at this time, and, as 1 can arrange 
the payment of premiums to suit appli- 
cant’s convenience, it would certainly 
be wise for those who have given the 
subject any thought whatever to com- 
municate with me, care Lock Box “C,’ 
or see me in person without delay. 


W. E. EVANS, 


Monticello, Fla. 
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One of the Thirty-Six. 


1903 CIRCULATION 
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" _ “ March uw’ ¢ 17,281 
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. ” “¢ May : ; 18,640 
# - “« June ‘ ‘ 19,556 
- s “« July ‘ ’ 19,401 


Average for Seven Months 18,041. 


THE Banner’s subscription price is the highest, 
its circulation the largest, and it carries more local 
and more foreign advertising than any other 
Nashville newspaper. 


Vreeland-Benjamin Special Agency, 


150 Nassau Street, Tribune Building, 
New York. =——— Chicago, Ill. 
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THE PRESENT STATUS OF THE 
RELIG.OUS PRESS. 


It must be admitted that the popular 
impression is aoroad that the religious 
press during the last ten years has 
deteriorated in value for advertising pur- 
poses. Though it may be heresy to say 
so, I confess that I have at times shared 
that impression, though now, after ma- 
ture thought and observation, I am con- 
vinced that it is a wrong one. It is now 
almost exactly ten years ago that I en- 
tered this department of journalism and 
1 well remember the dignity with which 
this particular field of the prefession 
was endowed by the genius of Beecher, 
Gray, Field, Dexter, Edwards, Buckley 
and Trumbull. All but two of these 
men are now dead and with their passing 
religious journalism lost the element ot 
strong personality which used to te al- 
most essential to the success of any en- 
terprise, especially that of the newspaper. 

But it may be urged that secular 
journalism has suffered an equal and 
similar loss. Where are the men who 
wield a personal influence equal to that 
of Willis, Raymond, Thurlow Weed, the 
elder Bennett, Horace Greeley, Charles 
A. Dana or Joseph Medill? hey have 
no worthy successors, and yet our daily 
newspapers are better papers to-day than 
they were in the days of the giants 
above named. On the whole, they com- 
mand a wider and better influence. The 
reason is that they are directed by men 
who are shrewd enough to see that par- 
tisan journalism, the kind that put gin- 
ger into the editorial ink pot of those 
old masters, is no longer in demand. 
There has been a growth of popular edu- 
cation and a consequent growth of po- 
litical independence. The great major- 
ity of reading men nowadays feel com- 

tent to make their own conclusions 
in political matters. All they ask of the 
editors is to give them the facts of daily 
history without bias or editorial preju- 
dice. Papers which do this best are now 
our gros dailies. They are papers like 
the Springfield Republican, the Herald, 
Times and Post of New York, the Pub- 
lic Ledger of Philadelphia and the 
Record-Herald of Chicago. They are 
yoy independent of class or party. 

speak of them, for they illustrate what 
might Have been accomplished by reli- 
gious journals had their editors possess- 
ed the perspicacity of their secular as- 
sociates. 

Synchronous with the loosening of 
party ties and the growth of independ- 
ence in politics, which gave birth to a 
new secular journalism, there has been 
a loosening of denominational bonds 
and a steady growth of inter-denomina- 
tional fellowship in religion. Most of 
the religious paners have not perceived 
this. They have kept thundering away 
at the same mark and with the same 
weapons that engaged their attention 
thirty years ago, not realizing how con- 
ditions have changed. One of the best 
jokes the Boers played on the British 
in the recent war was to dress up a lot 
of dummies in the uniform of the 
Dutch fighters and place sticks in their 
hands to resemble guns. The Boers 


then decamped from the field under cov- 
er of darkness and were twenty_ miles 
distant ere daybreak, when the British 

gan to hammer away at the improvised 
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fort that seemed so stubbornly defended, 
It was high noon before they carried the 
kopje bravely by storm and found with 
humiliation that it was occupied only by 
a supposititious enemy. The old line re- 
li ious press has been equally deceived 
in surveying its field. hese papers 
have become painfully aware that the 
people are demanding something differ- 
ent from what was tormerly acceptable, 
Some editors have not responded to this 
new demand, while many of those who 
have tried to respond have mistaken their 
constituency. They have hastily con- 
cluded that it was more secular reading 
that was wanted. They, therefore, gave 
a melange of world reviews, book news, 
articles on finance, insurance, cooking 
and discussions of almost every conceiy- 
able affair of life. A Sunday paper is 
edited with scarcely more enterprise of 
its kind than many so-called religious 
journals, and yet the latter languish and 
die yearly by the dozens. The editors 
thought that readers wanted less reli- 
gion. What they wanted was less ser- 
monizing and polemics of a strictly sec- 
tarian characicr. They wanted good, re- 
ligious literature expressed with as much 
ingenuity as that employed on papers 
of any other class. A few men dis- 
cerned this need, and while most of the 
denominational papers were napping they 
began putting out religious _litera- 
ture which appealed to progressive Chris- 
tian people of broad faith and fervent 
zeal. The success that rewarded their 
efforts proves that religion is not a dor- 
mant factor in human life and that re 
ligious journalism is still one of the most 
powerful instruments of the Christian 
church to spread its truth. As for the 
contention thut reugious journalism has 
lost its power as an advertising instru- 
ment, it is almost ridiculous to say so, 
when one reflects that the paper that is 
confessedly the best advertising medium 
for the money in the world to-day, is 
an independent religious paper whose 
circulation is thirty times as great as 
that of the average journal in the 
denominational field. Moreover there 
are at least a half dozen other 
papers like this one and they are 
close seconds in advertising favor. 
Their joint circulation is probably three 
times tuat of the combined denomina- 
tional press and twice what the latter 
was ten years ago. Who can look upon 
such papers to-day as the Outlook, the 
Sunday School Times, the Christian 
Endeavor World, the British Weekly, 
the Christian Herald and _ the Ram's 
Horn and say that the religious press 
is on the wane? 

It is true that the doom of sectarian- 
ism is sealed and purely sectarian or- 
gans must share tnat fate or be con- 
tent to live a dying life, but still, as eVer 
before, the fact is, as Aristotle once said: 
man is a religious animal, and the pa- 
per that ministers faithfully to this ele- 
ment in human nature wl deus com- 
mand influence and command readers of 
the best imaginable type, and therefore, 
of course command advertising.—Fred- 
erick L. Chapman, Editor of the Ram’s 

orn. . 
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Never solicit foreign trade without 
literature printed in the native language 
of the people whose trade you desire.— 
The Advisor. 
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No Canvassers. 
No Premiums. 
Just a Cood Newspaper. 


Time to Think. 


The quiet hour at home with the evening paper is the 
valuable hour to the advertiser. 

The paper that reaches the household is sure to be 
effective. 

Use the MINNEAPOLIS JOURNAL, and place your 
advertising where it will be of most benefit to you. 

THE MINNEAPOLIS JOURNAL has the confidence 
and respect of the people of Minneapolis to a greater extent 
than any other paper. 

The JOURNAL has the largest home circulation of any 
paper in the entire Northwest. 

The JOURNAL is the great daily of the great North- 
west. 

To the advertiser the MINNEAPOLIS JOURNAL 
means money. 







































M. LEE STARKE, 


Building, ; 
Teteee Ceere Mgr. General Advertising,  T*!bune Bullding 











10 
THE HOARDINGS OF NEW 
YORK. 





The hoardings are the great 
spectacle in the metropolis. The 
first thing that catches the strang- 
er’s eye, they are also the one thing, 
that, like the poor, is always in evi- 
dence, and with their vivid and 
varied coloring perhaps the last 
memory of that kaleidoscope, the 
great city, that lingers in his im- 
agination. They are literally “all 
around the town,” from the Bat- 
tery to Harlem, or according to the 
revised edition, from the Battery 
to the Bronx. It is quite unlikely 
that any other city in the world 
has such an extent of hoardings as 
New York, and in this, the golden 
age of advertising, wonderful in- 
deed is the display spread upon 
them. It is difficult to begin any- 
where in describing them. It seems 
as if the town put on a spring suit 
of new bills each year, for every- 
thing on the boards is brigat 
and inviting. They are a perpet- 
ual, never-tiring panorama of 
bright ideas, clever drawings, and 

‘ prilliant colors. 

Perhaps the Armour people, who 
have just covered the town with 
a great 24-sheet in yellows and 
browns, announcing their “Veri- 
best” brand, have the pre-eminence 
just at present. The poster is ar- 
tistic and handsome, with the hall- 
mark of style about it that every- 
thing with the name of Armour 
bears. One may be inclined to 
wonder why the great house of 
Armour, whose name is a house- 
hold word, should feel called upon 
to make so tremendous a display 
of a little girl holding up a can of 
tinned something, with the legend 
“Veribest” inscribed upon it, but 
this is the age of advertising, and 
no one is more welcome to spend 
their money, and that royally as 
they always do, as the Armours. 

“Jim Dumps,” although he is a 
trifle time-worn, is after all a great 
feature of New York publicity to- 
day. The provincial who has seen 
him in sober black only, in the col- 
umns of his newspaper, will here 
behold him arrayed in white pan- 
taloons and a gorgeous red coat 
—the tails always flying a distress 
signal, of course—and heroic size 
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to boot! Dodo and relic as he is, 
quaint survival of the prerailroad 
era, he begins to assume some 
faint semblance of life and reality 
on the hoardings. Uptown he is 
built up to protrude his funny flat- 
tened head and blatant pigtail in 
wood over the top of the “space,” 
and thus becomes a ready and fa- 
cile target for the small boy. Cer- 
tainly, the boy never had a more 
natural one. But “Jim Dumps,” 
like all good taings mortal, must 
die. His creator (no less) assures 
me that ‘ne is to come to an end in 
November. Then hoardings, street 
cars, newspapers, a militant civili- 
zation, will know him no more. 
Exit Sunny Jim! Surely one of the 
quaintest, livest (despite an inevit- 
able “deadness’) characters that 
the genius of advertising has ever 
produced. So vivid, so honest, so 
humorous, is he that he seems like 
tne creation of some higher order 
of genius than mere publicity. 

One “who being dead yet liveth,” 
thanks to the genius of publicity, 
is Gerhard Mennen, of New Jersey, 
the Borated Talcum man. Mennen 
was a man who devoted his whole 
soul during his life to exploiting 
about the simplest thing that he 
could possibly find—a baby pow- 
der—and because he believed as 
much in advertising (possibly 
more) as he did in the baby pow- 
der, he built up a business that 
was in a flourishing state when he 
died a year or so ago. Now Men- 
nen’s plain, earnest, commonplace 
“phiz” had always been tine feature 
of~his advertising, and the heirs 
know too much about a good thing 
to discontinue it, so it happens 
that new hoardings emblazon the 
landscape everywhere. 

What will the heirs and succes- 
sors of Douglas, the shoe man, do 
when he dies? And in this con- 
nection the query becomes perti- 
nent—whether Mr. Beeman, the 
Pepsin Gum man who has been 
with us so many years and who 
was certainly no spring chicken 
when he commenced (you recall 
the gray goatee and the Bill Nye 
nudity of cranium), is still in the 
land of the living. These are not 
vital points, of course, but such 
things become interesting in the 
light of the Mennen disclosures, 

















Yet, after all, why speculate? Here 
are the Abbey Salt people still us- 
ing the portrait of Shakespeare. 

The Cremo Cigar, with a yellow 
poster of varying sizes with very 
little wording, and the cigar in its 
natural color as the feature of the 
display, is the king of the hoard- 
ings in middle New York. The 
long disputed Macy Corner at 35th 
street and Broadway was at last 
won for the cause of publicity the 
other day, and now one of the very 
best sites in New York is covered 
with Cremo posters. All this in 
connection with the curious fact 
tnat the cigar is selling every- 
where at seven and eight for the 
quarter suggests that the billboards 
have at last been pressed into ser- 
vice to bolster the bargain sale. 

Other instances w.ll doubtless 
follow. McCann’s hats have the 
usual unique and authoritative dis- 
play. McCann has kept on adver- 
tising ‘nis Bowery hat business for 
years to the general public, and I 
am told gets a large slice of the 
discriminating order of patronage. 
Years ago I interviewed ‘aim for 
PrinTEerS’ INK, and he declared 
that advertising had made him.— 
Joseph Lewis French in Profitable 
Advertising. 


Some ads make as much noise as a 
small boy with the toothache—and 
do about as much good.—White’s Say- 
ings. 

—— +) 

Com™Mon sense is the one thing that 
appeals to average men and most of the 
men who patronize your business are av- 
erage men. Most of the money you get 
comes from the masses—the plain, every- 
day people. Common sense—good old- 
fashioned cornfield philosophy—in your 
advertising is appreciated by everybody 
“who has sense enough to thao money.— 
Jed Scarboro. 
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Sure Signs of Quality 





For the first six months of 1903 the 
CHICAGO 


Record- Herald 


printed one hundred and fifty-four 
thousand lines of financial adver- 
tising—twelvethousand more than 
its nearest competitor. 


For the same period the 


Record-Herald 


printed ninety-seven thousand lines 
of book advertising —twenty-five 
thousand more than its nearest 
competitor. The 


Record-Herald 


has the largest known morning 
and Sunday circulation in 
Chicago. 














New advertisers cannot afford to sup- 
port weak publications. Influence pro- 
ceeds from strength and vigor.—The 
Mahin Method. 


AN organist can always place his 
finger on the right stop, but the ad 
organ has not reached that stage of 
perfection.—White’s Sayings. 








NEVER expect newspapers to reproduce 
beautiful halftones or other cuts with 
any degree of perfection—most of them 
are unable to do so.—The Advisor. 

—_+oo—___—_ 


“No flies on them” is what can be 
said of well advertised articles. They 
are purchased before the festive fly can 
affix his trademark.—Progressive Adver- 
tiser. 








IN 
CIRCULATION 


advertising. 
both of the other evening 
effect. Never known to fai 


Ss. B. SMITH 
30 Tribune Bldg., New York. 





LEAD S awvineuinte 


There must be a good reason for THE MILWAUKEE JouR- 
NAL leading everything in its field in both circulation and 
There is. THE JOURNAL gives more paid circu- 
lation at less cost than an advertiser can obtain if he employs 
oe in Milwaukee. Cause and 


Cc. D. BERTOLET 
705-707 Boyce Bldg., Chicago, Il. 














PRINTERS’ INK. 
HISTORY, BIOGRAPHY, SCIENCE, ETC. 


The American Newspaper Directory catalogues the considerable number 
of newspapers and periodicals enumerated below, as devoted to Hibs- 
tory, Biography, Science, Astrology, Clairvoyance, Palmistry, Phrenology, 
Meteorology, Numismatics, Philately, Ceramics, Antiques, Ornithology, 
Oology, Taxidermy, as follows : 





HISTORY AND BIOGRAPHY, 


CONNROTICUT........ Now Haven, Valo Roviow........ccccsccccesssececccees Quarterly “c.' 
DIST, OF COLUMBIA, Washington, Publications of the Southern History 
Agsoctation........cees deevcvscccesees Bi-m'ly “aL.” 
IOWA..... 6 ences peeanee Dea Moines, Annala of Towa, .......6...cccccceceseeens Quarterly. 
lowa City, lowa Journal of History and Politics....Quarterly. 
KENTOCKY..... 000d say HNN CUEING cacosersesccccsocccccsscececces .Monthly H 
MAINE, ....65 cs00s .... Ro@kland, Knox Co. Historical and Genealogical 
Bs occéues svescecécosessetscessees Monthly ‘smu.’ 
MARYLAND...........Baltimore, Johna Hopkins University Studies tn 
Historical and Political Science..... Monthly = ‘ag.." 
MASSACHUSETTS ,,.. Boston, Patriotic Review........ peeeeceneese eueucecees Monthly I 
Loaton, Mayflower Descendant... ..........6. 0666005 Quarterly “wx.” 
Boston, Now England Historical and Genealogical 
POINEE s oc cvccseccccescocccescsccesoccecsctes Quarterly “ix..' 
Cambridge, Genealogical Advertinaer.............. . Quarterly “ix..’ 
Pittefiold, Borkehire Hille... ....scccccccccsccessccccces Monthly “sx.” 
Salem, Bamex Antiquarian... .....ccccccccecceeceeeees Monthly 


Salem, Genealogical Quarterly .........ccccccccccceees 






“ome. 
NEW HAMPSHIRE...Manchester, Historic Quarterly.............666.ceecee "KL" 
EE Wks cocceccces Now York— Manhattan and Brona, 
DT TN icncubetceuibadessieceuniedditentadanes Monthly bf 
Successful American. .........ccercsceesscoveveeees Monthly 2,933 
CHI. .cccccerccccccccces Columbua, “Old North went" Genealogical Qu irterly “KL. 


PENNSYLVANIA. sees Philadelphia, Am, Catholic Historical Researches..Quarterly “i.” 


Philadelphia, Pennsylvania Magazine of History...Quarterly. 





TENNESSEE....... ... Nashville, Amorican Historical Magasine............ Quarterly “ixKL." 

WASHINGTON.,....... Tacoma, Washington Historian....................665 Quarterly ‘ix.’ 

WEST VIRGINIA..... Morgantown, Trans-Allegheny Historical Magazine Quarterly ‘“ua.." 

SCIENCE, 

CONNECTIOCUT........Danbury, Bulletin of the Pasteur Inatitute.......... Quarterly F 
Py Sa cuccecocesacsécscwsesevepccesecocsesees Monthly. 

New Haven, American Journal of Science........... Monthly “se.” 

New Haven, Yale Scientific Monthly................. "WKL." 

Se I, CE STE kvnccceececcccsconsscesceeced Quarterly “2K.” 

DIST. OF COLUMBIA. Washington, National Geographic Magazine........ Monthly 1 

Washington, Plant World..........cccccccsccccccees .Monthly 1,175 

Washington, Catholic University Bulletin......... Quarterly I 

se Lowderille, Morming Btar.....cccccccccsccccscccccceces Monthly “KL” 

ILLINOIS........ ceccene Bloomington, Magnetic Leader................ .-Monthly ‘yxu." 

GEBSRR, Fe BOON cv ccccccccccccccccccess ‘ Weekly 6,754 

Chicago, Astrophysical Journal............. Monthly ‘ax.’ 

Chicago, Botanical Gazette, ...........ccccccsceccecess Monthly “uK..’ 

Chicago, Commons,............. eccgecees budecessecesan Monthly 4,680 

Chicago, Journal of Geology............ccccceeeeeeees Semi-q'ly “w.' 

Chicago, American Journal of Soclology............ Bi-m'hly I 

Chicago, Journal of Science of Osteopathy.......... Bi-m’hly I 


Chicago, Am. Journal of the Semitic Languages. . 





- Quarterly “‘1KL.’ 








Chicago, Journal of Political Economy.............. Quarterly “iKL." 
Chfange, Memiss.....ccccccescccccsecccccccces socccecced Quarterly I 
Rock Island, Augustana Theological Quarterly,.... “EKL.' 
INDIANA.,.........000005 Bloomington, Journal of Germanic Philology......Quarterly “1K. ' 
MAINE.... Portland, Journal of Medicine and Science......... Monthly H 
MARYLAND..... oecceee Baltimore, American Chemical Journal...... seecee -Monthly “uxt.” 


Baltimore, Johns Hopkins University Studies in 
Historical and Political Science.....Monthly “a.” 
Baltimore, American Journal of Mathematics. 
Baltimore, American Journal of Philology.. 
Baltimore, Terrestial Magnetism Quarterly “2kL-” 
MASSACHUSRETTS....Boston, American Naturalist................ eocsscceeelMOnthly  “aEp’ 
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SCIENCE—Continued. 
MASSACHUSETTS. ... Boston, Higher Law. ............0cccccscccceeeseeeseee Monthly “sa.” 
Boston, Protectionist..........cecccceceeee oe Soccceocs Monthly 2,700 
Boston, Journal of Economics Quarterly “1x..’ 
Boston, Mayflower Descendant............+..-.++0+++ Quarterly “ix.” 
Boston, Political Selence Quarterly..............+++- 1,400 
Boston, Practical Paychology.............-cceeeeceees Quarterly “i.” 
Boston, Technology Quarterly.............6-seesceeeee “1kL.”* 
Boston, Technology Review..............secceeeeeseed Quarterly 2,075 
Cambridge, PayChe........cscesesccccsccccsccccsccscccess Monthly “sK1.’ 
Cambridge, Genealogical Advertiser..............+++ Quarterly “x.” 
Norwood, American Journal of Archsology......... Quarterly “zK..’ 
BIOTIGAN. oc ccccsovsce Ypsilanti, Journal of Pedagogy.........-....-ceeeeeee Quarterly “1K...” 
MINNESOTA...........Paribault, Journal of Paycho-Asthenics.............. Quarterly “1K.” 
Minneapolis, American Geologist..............0.00++ Monthly “sx.” 
Minneapolis, Prophetic Messenger.............--.+++ Monthly H 
Northfield, Popular Astronomy.... “1sL.”" 













Winona, Journal of Geography 2,275 
MBBBOOTRL cccccccccccess Ns BI 6c cence cssctpestccesescovessocccvcscese “URL.” 
St. Louis, American X-Ray Journal................+++ Monthly I 
Bb, TOUS, DOS WekG occ ccccvccccccccccesvscsoncccccccoccs Monthly “s..” 
Springfield, American Mathematical Monthly....... “kL” 
NEW JERSEY......... Atlantic City, Faith and Hope Messenger........... Monthly 4 
NEW YORK Ithaca, Journal of Physical Chemistry.............. Monthly “i.” 
New York—Manhattan and Bronz, 
Ampetianth BOCMOUAIGS. 000.0 cvccevescccccccccescccoee Weekly Ga 
Bolentific AMETICAN............sceeseeseeecesceeees Weekly oO 
Scientific American Supplement...............++. Weekly. 
TOSCUTO BATIGNR . ccc ccccescccccccvccccscccccscccoces Bi-weekly “ix..” 
Bulletin of the Am. Mathematical Society....... Monthly zx.’ 
OO BR cs ccc ccccvccccvcdocscssecccssowescccooes 11,083 
WB csccccsccccscccccccsccvcsccsocessovcescucscoses 12,725 
PRGMSRISGO so ccccccccccccccccccccvccvcescooscccceces I 
Popular Science Monthly.. F 





Mitterlungen Des Deutsch - Amerikanischen 
Techniker Verbandes 
American Anthropologist. . 





School of Mines Quarterly..............sceesecsees 
New York—Brooklyn, 
Dias 6 Pi vv ccccseoncecconscececcescessocgeeesed Quarterly “1xL.’ 
Rochester, Journal of Applied Microscopy.......... Monthly “UKL- 
ORI. .ccccccccccscccceed SE, SIE Fv ccccsceccccvcteccusscevesses Weekly “UKL.”* 
Columbus, Journal of Mycology.................0.065 Quarterly ‘iL.” 
Granville, Journal of Comparative Neurology...... Quarterly “1K..” 
PENNSYLVANIA...... Easton, Journal of the American Chemical Society.Monthly I 
Lancaster, SCIONCE. ...........ccccecererseseeeescessense I 
Philadelphia, Conservator. ............ccseeeeeeeseeees " ” 





Philadelphia, Entomological News 
Philadelphia, Journal of the Franklin Institute....Monthly “ 
Philadelphia, Atinals of the American Academy of 

Political and Soctal Science......... Bi-monthly H 
.--Quarterly I 





















GN, Fe eo wcnccnccstavcngnapesessncscvcesce ..-Monthly “q.* 
VIRGINIA..... erccecced Charlottesville, Annals of Mathematics. . --Bi-m’hly amu.” 
WASHINGTON........ Seattle, Journal of Childhood, etc................ - Quarterly “iL.” 
ONTARIO, CAN........ London, Canadian Entomologist................. ---Monthly “aK.” 
QUEBEC, CAN........ Quebec, Le Naturaliste Canadien ...............000005 Monthly “sK..” 
ASTROLOGY, CLAIRVOYANCE, PALMISTRY, PHRENOLOGY. 
CALIFORNIA.......... San Francisco, Human Nature...........00---.000000+ Monthly H 
MASSACHUSETTS....Boston, Prognostic Star Gazer --Monthly “2KL.” 
MINNESOTA........... Minneapolis, Prophetic Messenger.................... Monthly H 
Northfield, Popular Astronomy...................+++ Monthly “wx.” 
NEW YORK............ New York—Manhattan and Bronx, 
Phrenological Journal and Science of Health....Monthly b= 4 
Syracuse, Universal Religion.....................06+ Quarterly “KL.” 
METEOROLOGY. 
ALABAMA.. --Montgomery, Practical Weather.............+....s0++ Monthly @ 
NEW YORK........ .- Rochester, Earth and Air.......... ....-Monthly “ge.” 


PENNSYLVANIA...... Kingston, Storms and Signs. .............se0sseeeeceres Monthly 








PRINTERS’ INK. 
NUMISMATICS, PHILATELY, CERAMICS AND ANTIQUES. 





14 















CONNECTICUT........Meriden, Biblia.......... oe cece evesees oboe gvacdececaes Monthly. 
Rocky Hill, Adhesive............sccccscccccscccsccescce “TK.” 
PINs esecccccesed Chicago, Philatelist............... 
Chicago, Robinson’s Review.............. I 
Chicago, American Antiquarian “JKL.” 
ye Fort Wayne, Stamp Exchange........... “SKL.” 
= PR, PR TR ccc esscviccescncessecsecccccs I 
MASSACHUSETTS ...Boston, American Journal of Numismatics......... Quarterly. 
Boston, Coin Collector’s Herald ...........+.+++ -- Quarterly “yx.” 
Watertown, New York Philatelist.............. ..... Monthly 2,065 
MICHIGAN......... .-..- Monroe, Numismatist...............++- Neve teebrsconne Monthly “sx.." 
..St. Louis, Mekeel’s Stamp Collector.................. Weekly G 
. Superior, Philatelic West and Camera News........ Monthly 12,021 
Madison, Philatelic Star..............ssceeseeeecseeees Monthly “ii.” 
New York—Manhattan and Bronz, 
Mekeel’s Weekly Stamp News................s00+ 
Metropolitan Philatelist.. ........ 
American Journal of Philately 
GOEEIER occ ccccccesccccocccccevcscccsoocce 
POPBOPABOF.....ccccccccccccccoscccccccccscccccsscoceces 
Syracuse, Keramic Studio ..........seeeceeeececeecees Monthly 
8 Richmond, Virginia Philatelist............. 
QUEBEC............ ..- Quebec, Canada Stamp Sheet and Energy 
ORNITHOLOGY, OOLOGY AND TAXIDERMY. 
DIST. OF COLUMBIA. Washington, Osprey............+sccecececececcceeeeeees Monthly “ix..’ 
ibs sccwwrwned Cotsen, Birds and Metre... cccsceccccces cee -coccscces Monthly Cc 
a Fairfield, Journal of Maine Ornithological Society..Quarterly “ix.” 
NEW JERSEY......... Englewood, Bird Lore... 3,250 
NEW YORE.......... pel Rcccccce covcceccossvestevesuscscccsceses I 
New York—Manhattan and Bronz, 
Auk,...... dearesedeervednebedenenteebonnsoeringeess -»-Quarterly “JK.” 


At the right of the name of each paper is set down the circulation rating 
accorded by the Directory. Where the rating is expressed in Arabic figures 
it is based upon a statement signed by the publisher or some one duly author- 
ized to represent him. Where expressed by letter it indicates that no satis- 
factory statement of the actual issues was obtained by the Directory editor 
upon which a rating in plain figures could*be based. The meanings of the 
letter ratings are explained as follows : 





Exceeding twenty thousand, - = = = = Cc 
Exceeding se h d five hundred - - D 
Exceeding seven thousand five hundred, - - F 
Exceeding fourthousand, - - - - = G 
Exceeding twenty-two hundred and fifty, - HH 
Exceeding one thousand, - - - - - I 
Less than one thousand, - - + - JKL 


The circulation figures and ratings do not represent the actual issue of 
the paper to-day, or this month, but the average for a full year that had 
wholly passed before the Directory went to press. 

















YOUR COMPETITOR’S LIES OFTEN 








COME HOME TO YOUR ROOST. 


It seems an uphill task to teach some 
advertisers that deliberate misstatements 
of competitors have a reaction on their 
own business. The competitive spirit 
would say, “let them do it, who cares 
if they do ruin their own business?” 
But the progressive spirit knows that 
the influence of false advertising has 
a strong tendency to shake the public 
confidence in all advertising; so that in 
time the honest advertiser will not get 
the credit for telling the truth. I de- 
clare that it is to the interest of every 
advertiser and every publisher to point 
out the folly of false advertising, and 
to rid the public prints of every state- 
ment which smacks of untruth. Far 


better tell your competitor how to ad- 
vertise successfully and honestly, than 
to allow him to poison the public mind 
with the thought that there is no honesty 
in advertising and in business, and that 
the business world is but a mad mael- 
strom of deceit and dishonesty. But 
through it all the honest advertiser and 
the honest business man is making his 
way to the front, and every day shows a 
larger recognition of his true position in 
the business world.—Waldo P. Warren, 
Advertising Manager, Marshall Field & 
Co., Chicago. 





Ir is a mistake for the merchant to 
permit his customers to ow more 
about advertised articles than he does.— 
Progressive Advertiser. 
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The American Newspaper 
Directory for 1903 shows 


oe | 


Pirtspure Press 


to have a larger circulation 








than any other newspaper 


published ia Pittsburg. 





C. J. BILLSON, 
Manager of Foreign Advertising, 
NEW YORK AND CHICAGO. 
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PRINTERS’ INK. 
ROLL OF HONOR PRIZE COMPETITION, 









In April, 1903, PRINTERS’ INK 
inaugurated a new department 
called “A Roll of Honor.” It is 
published weekly in preferred po- 
sition and contains the names of 
publications whica furnish to the 
American Newspaper Directory a 
detailed circulation statement, duly 
signed and dated, so that advertis- 
ers may know by weight and meas- 
ure what they buy when they place 
a contract with the paper. Those 
publishers who are entitled to a 
place in a “Roll of Honor” are 
the ones who believe in ‘nonest 
dealing, who believe that cold, 
hard business shrewdness does not 
exclude the highest ethics in deal- 
ing with their fellow-men: Hon- 
esty. ‘ 


* 

The “Roll of Honor has such 
virtues, and such advantages for 
those who are entitled to a place 
in it, that it received from the start 
an unanimous indorsement from 
publishers, advertisers and special 
representatives. . 

* 


The “Roll of Honor” is a 
clfvice service for those who are 
entitled to it by reason of its al- 
most nominal expense. Another 
advantage is the fact that a pub- 
lisher entitled to a place in it may 
state for a month or a quarter just 
past how much his circulation ‘has 
gained during such a peridd. 

The specific conditions under 
which this may be done are simple 
and easy to comply with, viz.: 

Any publisher who is entitled to an 
announcement under the caption “A 
Roll of Honor” and desires to state 
therein what his average circulation for 
a month or quarter just passed has been, 
may do ~~ ee he hands in a state- 
ment in detail, properly signed and 
dated, covering the period, and made in 
accordance with the rules of the Amer- 
ican Newspaper Directory. Such _addi- 
tion to appear in italics, immediately 
following the Directory page reference 
number. Additional space occupied to 
he paid for at the regular rates, twenty 
cents per line. 

EXAMPLE: 
PENNSYLVANIA. 


Philadelphia, The Evenmg Bulletin, D. ex. 8. 
A for 1902, +3 180,489 (864). C 
‘or 


net paid, A ‘our months of 1903, 

sworn, 140,664 Shia. net paid. 

ae ia Nearly Everybody Reads the 
in.” 


York, Dispatch, daily. Dispatch 
Co. Average for 1902, 7.801 (93), 


» 1908, 8,299. 


Publishing 
Average for 








This feature of the “Roll of 
Honor” does particularly appeal to 
prosperous and progressive pub- 
lishers because they could not pos- 
sibly acquain€ advertisers witia 
these facts in any other way for 
the same expenditure of money, 
nor could they reach, without much 
clerical labor, such a large and: de- 
sirable number of advertisers every 
week in the year. Change of copy 
is always free of charge. 

These are some of the advan- 
tages, but there are many others. 
And to bring such conspicuously 
to the front, fhe following prize 
competition will open on July 20, 
1903, to all readers of the Little 
Schoolmaster : 

$100 will be paid for the article 
which is deemed the best in set- 
ting forth why every publisher 
entitled to a place in the ** Roll 


of Honor’ should make use of 
the service, 


$50 will be paid for the second 
dest article wanted as above. 


$25 will be paid for the third 
best article wanted as above. 


RULES WHICH GOVERN THE CONTEST. 

(1) The article must clearly set forth 
the terms of the “Roll of Honor” as 
described in that heading of the firstpage 
of the “Roll of Honor” published in 
every weekly issue of PRINTERS’ INK. 


(2) It must give sane reasons why the ‘‘ Roll 
of Honor” is a help to those papers entitled 
to a place in it. 

(3) The author of an article so writ- 
ten must-have it published in.some sort 
of a publication, either in a display ad- 
vertisement, or as an essay. 


(4) The space occupied by such an 
article must be equivalent to not less 
than five dollars’ worth of space in the 
publication in which it appeared. 





(3) A marked copy of the paper in 
which the article appeared must be mail- 
ed to the editor of Printers’ INK and 
also a clipping of the same must be sent 
under sealed letter postage marked “Roll 


of onor Contest,” care editor of 
Printers’ INK. 
(6) As an acknowledgment and a 


partial payment of such service, every 
contestant will receive a coupon good 
for a cash payment to one year’s sub- 
scription to Printers’ INK. 


(7) Every week the editor of Prrnt- 
rrs’ INK will carefully weigh the merits 
of each contribution so received and 
choose from that number the one deem- 
ed the best submitted in that particular 
week. re 
(8) The article so chosen every week 
will be published in Printers’ IK. 
Senter with = F mp of its author 
and the name an ate of the pa i 
which it hed insertion. a 




















(9) As a further recognition of such 
an article an additional coupon as de 
scribed under rule No. 6 will be sent 
to the weekly prize winner and another 
coupon of the same class to the adver- 
tising manager of the paper in which the 
article appeared. 

(ro) After the competition has pro- 
gressed what is deemed a far enough 
period—at any rate not later than De- 
cember 9, 1903—it will be closed and 
among the whole number of the weekly 
prize awards the best three will be 
chosen and cash prizes awarded as al- 
ready stated above, viz.: $100 for the 
best article, $50 for the second best ar- 
ticle, $25 for the third best article. 

(11) Halftone pociraits of the three 
prize winners will also be published in 
the final account of this contest. 


(12) This contest is open to every- 
body. There is no limit to the number 
of articles one may submit as above stat- 
ed and no bar to the publications in 
which they are to be inserted. 


Every young man and woman 
interested in advertisi should 
take part,and among the staffs 
of the papers already members 
of the **Roll of Honor” there 
are probably many bright youn 
fellows who can write an excel- 
lent article and one that ma 
land one or two of the cas 
prizes to be paid about Christ- 
mas time. Strict complHance 
with these rules must be observ- 
ed, otherwise entries may fall of 
recognition, 

An opportunity is hereby offered 
to bright men to obtain an amount 
and quality of publicity which 
money could not be easily made 
to buy. : ; ' 

Amateur adsmiths will not fail 
to note that the prize competition 
offers a rare opportunity to have 
their successful work passed 
upon, not only by the Little 
Schoolmaster in the Art of Ad- 
vertising, but by all his pupils ev- 
erywhere, and the class includes 
the successful advertisers of the 
civilized world. oil 

Mere wordings and fine writing 
may have much less show than the 
rugged, ‘nomely expression of the 
less literary talent. What is want- 
ing are true, strong, virile state- 
ments of facts. The principal fact 
to be emphasized is why a publish- 
er whose paper is entitled to a 
place in the “Roll of Honor” 
should enlist in it and what the 
business and moral advantages are 
to bring the fact before the adver- 
tisers of the country through 
Printers’ INK. 

For further information, if de- 
sired, address Editor of PRINTERS’ 
INK, 10 Spruce street, New York. 
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OPINIONS. 
The new department, a “Roll of 
Honor,” appeals to me strongly. If 


utilized generally, as I have no doubt 
it will be by all publications of “veri- 
fied circulation,” it will be an added in- 
centive to publications of unknown cir- 
culation to uncover.—W. J. Murphy, 
Pub. Minneapolis Daily, Sunday and 
Farmers’ Tribune, Minneapolis. 


“At the_outset I recognized in the 
“Roll of Honor” a form of advertising 
that is not only inexpensive, but pecu- 
liarly effective for the papers that I rep- 
resent, while its value to advertisers is 
beyond question. Realizing its help in 
the work of a special agent, I immediate- 
ly wrote to all papers on my list urging 
the publishers to secure representation. 
As a result fifteen of them have made 
contracts."—E. Katz, Special Agent, 
New York City. 


Mr. M. Lee Starke, who has offices 
in both New York and Chicago, ana 
whose present list consists of the Wash- 
ington Star, Baltimore News, Newark 
News, Indianapolis News, Montreat 
Star and Minneapolis Journal, said to a 
representative of the Little Schoolmast- 
er: “The advertiser who will use a pa- 
per that does not reveal its circulation 
1s not wise. In my opinion the ‘Roll 
of Honor’ will very quickly become the 
handiest and most useful reference list 
for the average advertiser Three of my 
papers are already enrolled, and I have 
urged the other three to secure repre- 
sentation.” 


“We think so much of it here that 
if our papers were not willing to pay 
for space in the ‘Roll of Honor’ we 
would be glad to pay for it ourselves,” 
said Samuel E. Leith, of Leith & Stuart, 
150 Nassau street. “Our ublishers 
have been keen to see its value, how- 
ever. Three are already enrolled. Three 
others who sent statements too late for 
insertion in this year’s Directory find 
it a hardship to be excluded until next 
year.” Mr. W. C. Stuart of the same 
agency said: “It is the first list of the 
kind made up with good stable judg- 
ment back of it. Other advertising pu 
lications have established similar de- 
partments, but the lists were of no prac- 
tical value. The idea of a ‘Roll of 
Honor,’ with the prestige of the American 
Newspaper Directory, which is unquestioned 
as an authority on circulation, will make it the 
standard guide for advertisers.’’ 


Henry Bright, of Bright & Verree, 
representing a list of twelve papers in 
both New Fork and Chicago, favors the 
“Roll of Honor.” ‘Four of my papers 
are now enrolled. The department cov- 
ers several points of quality not covered 
by the American Newspaper Directory, 
but its chief usefulness is the opportuni- 
ty it accords honest publishers of stat- 
ing a growing circulation. The provr 
sion in the ‘Roll of Honor’ permitting 
a publisher with a figure rating to make 
a new statement for a quarter or montn 
just passed enables him to present his 
circulation to date. One, of my papers 
has come to the front very rapidly the 
past year, and naturally derives great 
benefit from this provision.” 
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ROLL OF HONOR PRIZE 
COMPETITION. 


TuHirRD WEEK. 


In response to the contest an- 
nounced on the two preceding 
pages, one article was received in 
time for report in this issue of 
PRINTERS’ INK. It was written by 
W. C. Stuart of the Leith & Stuart 
Special Agency, 150 Nassau street, 
New York City, and it appeared in 
the Manchester, N. H., News of 
July 27, 1903. In accordance with 
the rules which govern this con- 
test, a coupon entitling the holder 
to a paid-in-advance subscription to 
Printers’ INK, good for one year 
from date of presentation, was sent 
to Mr. Stuart, when the marked 
copy of the paper was received. 
Two additional coupons, one to 
Mr. Stuart and one to the ad- 
vertising manager of the News, 
were sent in accordance with the 
terms of the competition. The 
article, as it appeared in the News, 
follows here: 


A ROLL OF HONOR. 


THe MANcuHeEster “News” Is Founp 
ON IT, 


A New York REPRESENTATIVE WRITES 
ABOUT ITS VALUE. 

The writer was recently asked by 
a prominent newspaper publisher, 
“What would it benefit a newspaper to 
appear in the PRINTERS’ inK “Roll of 
Honor?” The question was seriously 
asked by a ‘eed desirous of know- 
ing the truth. 

y reply may be interesting to other 
publishers and I give it for their in- 
formation. It is the opinion of one 
who has been in the newspaper and ad- 
vertising business for a period of 15 
ears. uring that time I have come 
in contact with everv phase of the pub- 
lishing business, embracing the work of 
a printer’s devil, succeeded by sticking 
type, feeding a press, gathering news, 
soliciting subscriptions, building up an 
advertising patronage, and finally the 
assumption of the complete management 
of a paper from the seat of a publisher’s 
chair. 

This experience, whiie it may have 
taught me nothing and may have placed 
me in no better position than that of 
thousands of other newspaper workers. 
has nevertheless brought me in contact 
with every phase of a newspaper man’s 
life, and while it may have, as I have 
said before, taught me nothing, it has 
been valuable because of the fact that it 
allows me to decide the question under 
consideration from every standpoint of a 
publisher. 

“To be valuable every such list must 
have something stable back of it. The 
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most important point of stability will 
naturally be the brains and judgment 
of the man or firm ss the list. 

“In the present case we will consider 
the brains back of his list. Printers’ 
InK is owned by Geo. P. Rowell & Co, 

“Mr. Rowell, enjoys the title of being 
‘The Dean’ of the advertising woriu. 

“In order to obtain a listing in this 
‘Roll of Honor’ it is necessary that a 
publisher shall have a figure rating in 
the 1903 issue of the american News- 
paper Directory. I might go into a 
long elaboration of the merits and short- 
aa of this directory. 1 might tell 
you of the varying opinions of newspa- 
per publishers ana advertisers. Some 
will be flattering and some of so warm a 
nature that I believe were the book made 
of asbestos it would be consumed by the 
heat of their anger were the two laid 
side by side. 

“The consensus of the better element, 
however, is to the effect that Mr. Row- 
ell’s Directory is honest. Some donot like 
his definition of circulation. All, how- 
ever, agree that it is fair and when all 
is said and done it really is the hest 
definition of them all. A summation 
of the opinions encountered in my ex- 
perience with advertisers would be that 
the majority consider the American 
Newspaper Directory the best, most re- 
liable and most complete. A statement 
in it will be read with interest and will 
be ponerety believed. 

“In making a detailed circulation state- 
ment a condition of entrance into the 
‘Roll of Honor’ the compilers of this 
list have shown sound judgment. 

“The development of the detailed cir- 


culation statement of to-day may be 
traced step by step to continued and per- 
sistent efforts to secure the information. 


“So aggressive has been the cam- 
paign entered into by the editor of the 
American Newspaper Directory that ad- 
vertisers all over the country are to-day 
demanding this information as a condi- 
tion of their contracts, and publishers 
everywhere are realizing more and more 
that advertisers are entitled to this in- 
formation. Each year the ranks of 
those publishing detailed statements are 
being recruited to a greater strength. 

“In sharp contrast to these publishers 
are those who refuse to make circu- 
lation statements, or those who still 
maintain the largest circulation claims 


without furnishing any figures that 
would indicate waat that circulation 
mi~ht be. They represent the old 


school of journalism, the type of jour- 
nausm that was distinguished by per- 
sonalities. These men were really the 
papers in themselves and with their 
death all that was great about their pa- 
pers was buried with them. s a re 
sult the papers gradually waned. In 
their day of prosperity the publishers of 
these mediums saw no reason for making 
any statements as to circulation. Busi- 
ness came to their papers without effort, 
men were wont to say, ‘So and So’s pa- 
er must be a prety good one. Every- 
ody speaks well of it, and the business 
went to them and no one said ‘nay.’ 
With the passing away of these person- 
alities the publishers realized more and 
more, that it would sure now, if never 
before, be to their interests to refrain 
from circulation statements. The peo- 
ple everywhere believed the paper to be 

















about 100 times larger and better than 
it really was, so why go to the trouble? 

“Thus it has come about that most 
of the papers not now furnishing state- 
ments of circulation are those back of 
whose history is a most glorious and 
illustrious past; papers which, as a rule, 
were in their day powerful organs, due 
to the personality of some one man, 
Their present state in most cases would 
if investigated, be found to be one of 
decline. 

“And so it is a wise condition of the 
‘Roll of Honor’ to demand of a paper 
that it furnish a circulation statement in 
order to qualify for position. In this 
way it really ‘sifts the chaff from the 
wheat.” 

“When completed, the ‘Roll of Hon- 
or’ will show advertisers the name of 
the most progressive and up-to-date pa- 
per in every town. To-day it is in its 
infancy. If it continues growing at the 
rate it has, the time is not far distant 


when this department of the Little 
Schoolmaster will have become more 
useful to the general advertiser and 


agency worker than any of the director- 
ies of to-day. The pages which it now 
embraces combine to form a nucleus for 
a more perfect whole. They represent 
in embryo a department that is to be. 
look to it to increase in number, pres- 
tive and importance until it shall em- 
brace the name of every paper in the 
country entitled to appear therein. 

“The mere listing of a paper in this 
department is a public acknowledgment 
o1 the principle that you believe adver- 
tisers are entitled to know just how 
many copies you print. It stamps you 
as being a progressive publisher, a man 
who is endeavoring to keep pace with 
the progress and methods of the times, 
and not one who has allowed aimself 
to fait into the rut of business methods 
that may have been all right twenty 
or more years ago. 

“The willingness of the publishers of 
Printers’ INK to allow advertisers in 
the ‘Roll of Honor’ to change copy 
weekly is a feature very much to be 
appreciated and to be taken advantage 
of by publishers of dailies where there 
is an unusually rapid growth. It gives 
an opportunity for a publisher to record 
the progress of his paper by the year, 
half-year, quarter or month, a feature 
of supreme importance in a majority of 
the smaller towns, and this it allows 
them to do at a minimum cost, at a price 
which is a mere petty cash item com- 
pared to what it would cost in order to 
spread the same information to the 
same people by means of one circular 
letter. 

“To the newly established paper, or 
the one fighting against a set of old 
time traditions, it opens an opportunity 
for it to fight its competitors in the open. 
Its announcement carefully displayed 
each week is read by those most likely 
to be interested in the subject. Its 
constant repetition, week after week, is 
like the steady dropping of a trickling 
Stream, it is bound to make an im- 
pression wherever it falls. Pretty soon 
the advertiser questions the other pa- 
per’s claims, and ascertains by reason of 
evasive answers and explanations that 
the paper is trying to hide something. 
He delves into the question more decely 
and sooner or later discovers that the 
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‘Roll of ssonor’ paper is the medium 
for him to use, not so much for the rea- 
son that he has found out anything par- 
ticularly detrimental to the other paper, 
but because of the fact that he has 
discovered so very little about it that 
is either beneficial or detrimental; while 
his investigations with the other paper 
did bring to light many facts of which 
he was ignorant. 

“It is mm view of these reasons that 
I would advocate the appearance in the 
‘Roll of Honor’ of the name of every 
paper entitled to a place therein. Never 
before has so practical a system been 
devised in order to maintain such a list. 
No previous list has had back of it tn 
support of any firm or individual that 
can compare with this one. Its stability 
is certain. Its future is assured. W: 
time it will improve. As the months 
go by advertisers will consult it more 
and more. 

“IT come now to the final reason why 
a paper should be listed in this depart- 
ment, and that is because the ‘Roll of 
Honor’ is published in Printers’ Ink. It 
is of course unnecessary for me to go 
over the history of the Little School- 


master. Well has it been said that 
‘American advertising is famous and 
Printers’ INK made it so.’ I doubt if 


a more truthful statement was ever ut- 
tered. 

“And so I trust my rep.y will satisfy 
you beyond argument, and _ convince 
you that in spite of all criticism, the 
‘Roll of Honor’ is the place for 
good paper. You own a paper and 
know all about it. If you do not 


think it deserving of a place in the 
Little Schoolmaster’s ‘Roll of Honor’ 
list, how then do you think ad- 


vertisers are going to believe it good 
enough to be deserving of a place on 
their next list?’ W. C. Stuart. 

The Little Schoolmaster con- 
gratulates Mr. Stuart for having 
written tne winning article in the 
third week of the contest. The 
Manchester, N. H., News in which 
it appeared, is a member of the 
“Roll of Honor.” 
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Norg.—Advertisements under this 


+t, tod 





according to the 1903 issue of the American 


from publishers who, 


Hows r Directory, have submitted for 


that edition of the Directory a detailed circulation statement, duly — and dated. 


ese are 
to know what he pays his hard 
The b 


i} 
2 


the details of the publication’s charac 





nm, if entitled as above, 
fF 10 per cent 


ALABAMA.” 
Anniston, Evening ~~. poly averaas for 


1902, 1,159. Weekly, 2,02 
Firat siz months, - won, daily 9 1 yy 


Birmingham, irmingham News. Daily av- 
for 1902, 18.488 (3h) > gad six months 1908, 
16, 6; June, 1903, 19,5: 19,585; guaranteed. 


Birmingham, Led edger. dy. Ave for ¥ 
18,980 (n. av. for Ene, 1903, 16,89: 96. (nora 


Montgomery, Advertiser. aoe ap A S. Av- 
circulation for 1902, guaranteed, di 1. 
$96 (00), weekly q2.841- Sun Sunday 162 40). 
ARIZONA. 
Phoenix, pepatticns. Daily average for 1992, 
5,820 (47). Logan & Cole Special Agency, N. Y. 
CALIFORNIA. 


mo, Morning Republican, daily. Average 
tor -n 4,644 (67). H. Katz, Special Agent, N. Y. 

land, Tribune, daily. Average for 1902, 
Pes} (75). Tribune » Publishing Company. 


San Francisco, Argonaut, weekly. Ave’ 
ow 15, 165 (81). EE Katz, ton N. 
an Franciaco, Bulletin. hers. Av. 


tor 1902, daily 49,159, Sendey ae! or (80). 


San Franelaco, Call, d’y and 8’y. J. D. Spreck- 
els. Av. for 1902, d’y 60,885, S’y ri, 584 (80). 
COLORADO. 
Denver, Post, daily. Post Printing and Pub- 
lishing Co. Average for 1902, 82,171 (97). 
CONNECTICUT. 
Hartford, Times, daily. W.O.Burr. Average 
"e 1902, 16,172 (111). of 
ew Haven, Palladium, dail At ‘or 
won 5,500 (114). E. Katz, . Kate, ‘Special Agen Cee 
ew Haven, Union. Av. for yt at ss eet 
By 8,825 (14). E. Kate, Special A LNY. 
ger! London, Day, e Av. teak 5.198 (115). 
First six months’ 1003, 6,582. 5,582. June, 1905, 5,686. 
~<a Bulletin, daily. daily. Bulletin Co., pub- 
lishers. Average for 1902, 659 (116). 


DISTRICT OF COLUMBIA. 
Washington |v. Star, 
paper Co. Average for 1902, for 1002 88,745 (Ot @® as 


National Tribune, weekly. McElroy & Shoppell. 
Average for 1902, 104,599 (123). 
DELAWARE. 
Wilmington, Morning News, daily. News Pub- 
lishing Co., pubrs. Average for 1902, 9,485 (121). 
FLORIDA. 
Jacksonville, Metropolis, dail Aver. 1902, 
7,018 (128). Average ‘at 6 mé "eh 8 months. 1903, 8,229. 
Pensacola, Journal, daily daily, every morning ex- 
cept Monday. ‘Average for Toon, 2441 31)” 
GEORGIA. 


Atlanta, Journal, dy. Av. 1902, 87,828. Semi 
wy, $1,105 (135). Atlanta Journal Co., pubs. 


ws- 


lack figures denote the + issue for the 
number in brackets denotes the page in ~ Rh American 





nerally seapedes © the 1 — ee who believe that an advertiser has a right 


ear indicated. The light-faced 
ewspaper Directory which con. 


Advertisements under this caption will po ‘be accepted from publications to which the 
American Rowssener yey —— wad es ed 

i of circula’ y 
fom, | f entithed a6 above. oo t 20 cents per line under a YEARLY contract, $20.90 for a full 
discount if A wholly in advance. 


©), the so-ca gold marks, denoting 
Announcements under this classifica. 


ILLINOIS. 
Cairo, Citizen, weekly. Citizen Co. 
ng Dec., 1902, no issue less th less than eee, ase 
Ohie Baker’ Helper, r, monthly. H.R. 
Clissold Average for 1908, 4; for 1902, 4,050 (@ ©) (177). 
tenet Breeders’ p nnn stock farm,week- 
Sanders Pub. Co. Average for 1902 60,052 
én ‘average Are t 25 weeks, 1903, 66,740, 
Chi . Grain Dealers Journal, s. 
Dealers ‘ompany. Av. for 1902, 4,418 (@@) (iid). 
Chica; Irrigatio: ion Age, monthly, D. H. An- 
derson. Kverage for 1902, 14,166, ( Yin). 
Chicago, New Thought, nought, month! , 0c. a year. 
Ella W heeler Wilcox, editor verge von eek 
ing January. , 29,289 Tiss) Since me 5 
= me ne prints over 100,000 monthly. 


Herald. Average for 1902, 
aati iene’. 424 Sunday 171,816 (166). 


0, _— daily. Tribune Co. In 1908, 
yA OO O86 


» 





m, Enterprise weekly. No ads on pat- 
(0 issue since 1895 below 1,008 (188). 


nea St. Louis, Poultry Ct Culture.mo. Pow 


ultry 

Cult Pub. 875 (192). A 

| Sideceak ae oo 
INDIANA. 


Evansville, Journal-News. Av. for 1902, 4 
11,916, S’y 11,508 } (244). EB. E. Katz, Sp. Agt., N.Y. 


Goshen, Cooking Club, mo monty. Average for 
1902, 25,501 (247). A persisten ium, as 
housewives keep 


every issue fo issue for Gaity reference. 


Munefe, Star, d and 8’y._ S’y. Star Pub.Co. Year 
ending Feb. 1903, d’y 21,468, S’y 16,585. (260). 


Notre Dame, The Ave Maria, Catholic weekly 
magazine. Average for 1902, 25,976 (262). 


Prineeton, Clarion-News, daily. Clarion Pub- 
lishing Co. Average for 1902, for 1902, 1, 20 (264). 
South Bend, Tribune. 


Sworn dy. av., 1902, 
4,861 (267). A 


Sworn av. Jirst 6 mos. 1903, 5,584. 


IOWA. 


Arlington, News. All home-print weekly. W. 
F. Lake, pub. Average for 1! for 1 1,400 (282). 


Burlington Hawk-Eye, ¢ J. L. Waite. 
Av for 1902, 6.818 (289) June %, 1903, 7,018. 


Davenport, Times. Dy. av. 1902 6,882, s.-wy. 
1,527 (292). Dy. av. ‘st 6 mos, 1903,%7,718. Cir. 
guar. more than double of wble of any Davenport daily. 


Des pictues, On ital, —- ja ette Young. 
ublisher. Nenal an for "002, 24,019 
293). ym, June, 1003, 1903, $1,011. 

Des Moines, Cosmopolitan Osteopath, month- 
ly. Still College. — for 1902, 9,666 (294). 


Des Moines, News, Des Moines News 
Co. Average fc for 1902, 824 


18 (293). 
atine, Journal, dy. av. 1902 8,712, s.-wy. 
ist Dias: 


yTBel. 


Carso’ 
wy 2,bad (823). 


Muse 
2,711 (315). Dy. av. - 4st 6 months 4 1903 
Ottumwa, Courier. Dy. av. Dy. av. 02 4,491, 
984 (319). 1st 6 mos. 1903. oe — 8. oy 


Sheldon, Sun, d’'y 
Average for 1902, ay, 486, © 
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hens den Sentinel, tri-weekly. Sentinel 
panitning Go.” Average for 1902, 8,681 (S23). 
Sioux mn Jeuemtl. daily. Perkins b 
Oe. Average Sot for 1902, PU (3%). ha Ste 
000 daily Oide fleld inthe the Novthene 
KANSAS. 


Atchicon, Globe. ony. E. W. Howe. (334). 
0 prove &,’ daily circulation Sor 1903, 
or foes any advertising bill, 


Girard, Appeal to Renee Son ws). J. A. Way- 
land, Average for 1902, 1902, 195,809 
gu duri: 
atz, N. 


Hutchinson, News, d’y anc d’y and w’y. 

1902, no issue less than 1,920 un 1,920 (346). E. 

Topeka, Western School School Journal. .specnttonss 

nthly. Average for 1902, for 1902, 8,116 

le dy and wy Av. 1902, d’y 16,- 

781, Sey oats bs 17 Beckwith, NY. & Chtcago. | 
KENTUCKY. 


Cloverport, Breckenridge News, resi. J. 
D. Babbage. Average for 1 , 2,248 (368 


Leader. Av. for 1902, d’y 8,788, 
= Sed 6, sy C008 (373). £. Katz, 8: A,, N. ¥. 


LOUISIANA. 
New Orleans, Louisiana Planter and 8 
Mfr, wy. In 1902 no issue less than 8,000 (387). 


MAINE. 
Augusta, Kennebec Journal, d’y and w’y. 
Averare d’y, 1902, 4,719, w’y 2,188 (391). 


Bangor, Commercial. Average for 1902, daily 
7,846, Se weekly 29,012 (392). 


Lewiston, Evening Journa Journal, dail Average 
tor 102, 6,640 (@ @), weekly 15,255 (© @) (295). 


Phillips, Maine Woods, wi veeksy. J. W. Brack- 
ett. Average for 1902, 5,416 (¢ 


Vorttené, | Evening Express. Average for sone, 





daily 11,181, Sunday Telegram 7,666 
MARYLAND. 
Baltimore, News, daily. Eveni Lo Pub- 
lishing Co. Average it ‘41,588 
wranuaeuuenees. 
Page Sveniog Lr yoann a ) (412) Boston's 
tea table paper. Largest amount of week-day adv. 
Boston, Globe, ave for 1902: 
Daily, 196,579; Sunday, 276,296 (412-413). 
Largest ci: ion in England. 
dvertisements go in morning 
editions for one price. 


Boston, Pilot, every Saturday. Roman Catho- 
lic. Jas. "ieffrey Roche, editor. (@©) 


Post, daily. Average for 1902,174,178 (413). 
Largest p.m. or a. m. sale in New England. 


Danvers, Red Men’s Official Journal, monthly. 
Andrew H. Paton, pub. Average 1902. 2,750 
(4%). Only official paper for 350,000 members. 
East Northfield. Record of Christian Work, 
mo. Av.for yr. end’g March March, 1903, 20,541 (425). 
Lawrence, Telegram, ‘el Pub- 
lishing Co. Average for ram, daily, | Tele 


Salem, Little Folks, mo.  deveate. 8. E. 
no. Average for 1902, or 1902, TB, 
mo. Apel 


Springfield, Good Housel Ss -: -- » 
tor 1902" 108, 666 (436 ). For > a 

1903, 119,000: All advertisemen iis ouverts 
Woreester. Evening Post, 


Sotun 
Post Co. Average for 1902, 10,55 (439). 


Lemgnay sm 
Adrian W.Grandon. Av, for 
1902,1,270 (ar ae rat 6 v. first 6 mths. in 1903, 8,588. 


Detroit, Times, “aan be Detroit Times Co. Av- 
erage for 1902, 27,657 (450), 7 (450). 


Grand Rapids, Herald. Eugene D. 
ome. Average for 1902, 2¢ 20,156 (ase) 
as’ Evening News, g News, daily. Average for 
oon 848 (473). July, 1903, daily 10,985. 
MINNESOTA. 
sence. armer’s 


Tribune, twice-a-w: 
for 1902, 74,714 ao 
Journal Print- 


Murphy, pub. Av. for | 
" alnmeapel Journal, dail 
ng Co. For 1902, 54,628 (495). 
Minneapolis, N. W. A > s.-mo. Feb., 
03, 78,168 (498). 75, quar’d, 35c. agate line. 
Northwestern Miller, weekly. Miller Publish- 
ing Co, Average for 1902, or 1902, 4,200 @o) a 


me -— Svenska Amerikanska P: 
1, . Turnblad, publisher. Sonus 
for 1908, 47,075 (497). 


Minneapolis, Tribune, daily. W.J. Murphy. 
publisher. Average for 1902, 66,872 (496). 
Minneapolis, Tribune, Sunday. W. ‘. Murph 
publisher. Pi verage for 1902, 56,850 oe * 
Minneapolis, Western Progress, m 
to Western interests. Av. for 1902, 10,600 @ ony 
it. Paul, News, dail B. D. Butler. Average 
rerio 80.619 (605). 
Paul, Pioneer-Press. Daily average for 
1908 84,151, Sunday 80,986 (506). 
Winona, Roguttenn and Herald, daily. Aver- 
age 1902, 8,2@2 (512). Av. past ¢ months, 4,007. 
MISSOURI. 
Joplin, Globe, daily. Ave is 3 Lo 9,414 
(541). Katz, Special Agent Agent, Te “ 
bn Clty, Journal, d’y a’ 
for 1902, daily 56, 876, week wee! 


Kan my § Weekly Imp! 
187 ci Sept 





dw 
7 1 6 od 09 bth 


Implement Trade J’rn’l. 
Av. Aug., 02. Av. 5 mos. '03, 9,895. 


Kansas ony, World. dail daity. World Publisb- 
ing Co. Average for 1902, OF 1902, 62,978 (542). 


&t. Joseph, Medica) Herald, month'y. Medical 
Herald Co. Average for 1902, 7,475 57). 


&t. Joneph, 300 8. 7th St,. Western Fruit Grow- 
r,m’ly. Aver. for 1902, 28.287 ( 557). Rate ssc. 
per line. Circulation 80,00 80,000 ee inet 


As Louis, Medical Brief, 1 Brief, mo. 
A.M.,M.D., ed. and pub. Av. for too" PP O58 ( (66S). 


St. Louis, The Woman's M 
Women and home. Lewis ae, 
age for 1902, 908,888. 
for ‘or first 7 mos. in 1903, 1 a a 
x OVER ” one million copies. VERT 
issue cir of any p 


MONTANA. 
Anaconda, 8! precege for 1902 
11,204 (572). MONTAN a8 ‘ST NEWSPAPER. 
pats: Inter Mountain, daily. Inter-Mountain 
Publishing Co. Average for 1902, 10,101 (673). 


Pe —— Record, evening. Record Publishing 
for 1908, 2.91 AE (574). Average Jan- 
lay 3/st, 1903, 10,209. 


EMMA A. 
Lincoln, Deutsch-Amerikan Farmer, wee! 
(890). Av. for year end. April 30, 1908, 1 hired 


ine, monthly. 
Proven aver- 


a, 








_- ‘tte 


Lincoln, Freie Presse, =e 
Sor year ending April 30, 1903, 


Omaha, News, daily. Dail ner Pub! 
Co. Average for fon ee tt + oa , sans 


(590). Average 
554. 
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NEW HAMPSHIRE. 


Manchester, News, daily. Herb. N. Davison. 
Average for | 7,500 ). 
Leith & Stuart, N. Y. Rep., 150 Nassau St. 


NEW JERSEY. 


r. Times, weekly. S, P. Foster. 
tor 1008, "2.085, (616). 


Jersey City. ae Journal, daily. Evening 
Jo arnal Assoe'n, i ¢, 


Average 


Average for for 1902, 17,582 (619). 
Jersey City, Sunshine, m mo. J. W. Floridy. 
Aver. tor year ending Jan:, 1903, 84,500 (426). 


New Market, Advertisers’ Guide me. Pranler 
Day, publisher. Average for for 1902, 3,0 


a nate. Daily “Press. 2 =s. A. L. xy promo 
Actual average for 1002 2,582 (625). 


NEW YORK. 
Albany, Journal, evening. Journal Co. Av- 
erage 1902, 16,109 (634); (634); present, 18,897. 
pibeny, Times-Union, every evening. Establ. 
. Average for 1902, 1902, 25,2 4 (635). 


Binghamton, Evening Herald, daily. Evening 
Herald Co. Average for 1902, 10,891 (638). 

Buffalo, Courier, morning ; Enquirer, even- 
ing. W. J.Conners. Average for 1902, morn- 
io 48,818, evening 80,44 80,401 (641). 


Corning, Evening Leader, daily. Average for 
1902, 4,064 (647). First half’ 1903, 6,825. 


Elmira, Ev’g Star. Av. for 1902, 8,255 (651). 


Guarai teed by —e ©. pagreouas investigation. 
Leith & Y. Rep., 150 Nassau St. 
Ithaca, News, a Ithaca Publishing Co. 


Average for 1902, 8,116 (658). Av. for June, 1903, 
4,208. Leith & Siuart, N.Y. Kep., 150 Nassau St. 


nk Nedaet or Av. for 1902.4,257 (666). 
or personal investigation. 
New gird —. 


American Machinist, w machine construc. 
(Also European ed.) Av. be ie, 18.561 (©@) (670). 


Amerikanische Schweizer Zeitung, w A Swiss 

Pub. Co.,62Trinity pl. Av. for 1902, 15,000 (671). 

Automobile Magazine, eee ie Automobile 
Average for 1902, 8,750 ). 


Benziger’s Magazine, famil: 
ziger 


ie Ben- 
r Bros. Average for 190: for 1902, 


8,479 (686). 


Caterer. monty. Caterer Pub. Co. (Hotels, 
Clubs, es class Rest.). Average for year 
ending w: noe 1902, t, 1902, 5,888 (687). 

W. Willis 


Cheerful Moments, monthly. Geo. 
Publishing Co. Average for for 1902, 208,888 (687). 


Clipper. weekly. Frank Queen Pub. Co., Ltd. 
Average for 1902, 26.844 (© ©) “07 


Electrical Review, weedy, Electrical Review 
Pub. Co. Average for 1902, 6 1902, 6,212 ‘oo, ©) (674). 
a ans and Mining Journal, week] 
Average 1902. 10,009, (© ©) (674). 
Forward, daily. Forward Association. Aver- 
age for 1902,81,709 ® (667). 


Pharmaceutical Era, weekly, pharmacy. 
Haynes & Co., pubs., 8 Spruce street. (© ©) Id), 


Police Chronicle, weekly. Police Chronicle 
Pub. Co. Average for 1902, for 1902, 8,650 (679). 


Printers’ ag a A ly. A journal for advertis- 
ers, - per Geo. PY & Co. Est. 
1888. Average Nor “i902, 902, 18,987 (679 


Railroad Gazette, railroa railroad pate engineering 


weekly. 83 Fulton street. Est. 1856. (© @) (680). 
The Central Station, monthly. Cc. Cushing, 
Jr. Av. for year ending May, 1902, Faas (687), 


The Iron Age, wee established fr 
ee). For more tha @ generation 


ng 1» the hardwa 
and metal trades. 
ve ~ a bed ae folio eg | Sugar 


he toate 

re, tron, Tat. . 
pr to the Tro — 

‘ron 
« awarded Ni ber 20 190: 

Printers” ‘Ink, the Little 

yt master in'the Art of 

Ns eee to The Iron Age, 


ste « Oited ted States of of America that, taken 

. wena Se constituency dion 

2 uo Se Pye CFL as a medium for communica- 
The New York Times, dail: 7 Adolph 8. Och 

publisher, 1902 A (@ ©) (060). 4 - ~ 


Reehester, Case and Comr a mo. Law. Av. 
for 1902, 80,000 (715) ; 4 yeas aA aera 80,186, 

Seheneetady, Gazette, d A. N. Liecty. 
Average for 1902, 9,097 ain y Average Sor six 
months ending July, 1908, 12, 1903, 12,86. 

Utiea, National Electrical Seutmetee, mo. 
Average for 1902, 2,292 (723). 
A. Meyer, publisher. 


Utiea, Press, dail 
oe for 1902, 19,618 ¢ (723). 
w, Western New Yorker, weekly. Leti 
A. hay publisher. Average for 1902, 8,468 (724). 
Whitehall, Chronicle, weekly. Inglee & Tefft. 
Average for 1902, 4,182 (726). 
NORTH DAKOTA. | 


Grand Forka, Ley ay rx, 2 
den Pub. Co. Average for 1902, 4,869 qa). 
OHIO. 
Ashtabula, Amerikan Sanomat, w’y. Aug.Ed- 
wards. Average for 1902, r 1902, 8,558 (7: 762). 
Cineinnati, Enquirer. lirer. Established 1842. Daily 
(©), Sunday (© ) (761). B (761). Beckwith, New York. 
Cincinnati, Phonographic Magazine 
Phonog. Institute Co. Av. for 1902, 10,107 (764). 
Cinctanatl, Trade Review, m’y. * ee 
Highlands. Av. for 1902, 2,584 (765 
patients Press, daily, 
rinting Co. Actual av. for 
con News, daily. Ne 
Average for 1902, 16, 








von Press 
‘or 1902, 24,989 (770). 


ys Op — Publishing Co. 
OMA. 


OKLAH 
Guthrie, Oklahoma State Capi 
Average for 1902, dy. 18,806, o. on 


OREGON. 

Portland, Washingto: mo. Order 

of Washington, — wr phy on ten 1902, 6,040 (826). 
a= NNSYLVANIA. 
ann imes, daily. ro for 1 10,645 
. E. Katz, Special Agent, New Yi mm 

yee fa, American own Se! " 
for 1902, 19, = (865). Av. M Av. March, 1903,1 

Patodciphie, Camera, month! rank v. 
Chambers. Average for 1902, 1902, 6,7. 

Philadelphia, 
mer Atkinson a ke publishers. verage 
for 1902, | nts Printers’ Ink awarded 
the seventh Sugar Bowl to Farm Journal with this 

warded June 25th, 1902, 


« Printers Ink, ‘The Li ttle 
master’ in the Art of 


Fae wis, (813). 


Farm Jou Journal, ate ol wil- 


_..- mm ao ‘of merits extending over a 

7 a a oan anene o 

those pubtished tn the United States, has 

ys “pronoun 8 1 
asau Ste for the ste purpose 

‘pal population, and asan fective and yy 4 











“ through its hertising columns.” 
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(A Roll of Honor-— continues. 





y= 
Ochs, publish 
ladelphia, = Church 

Pal 306 Arch st. Average 1 for 1902, sta GOs): 


Philadeiphte, fe fie Tae, wont 3 
erage for 1 . Average to v 
atts 108,057. Religious Press Asso., Phila. 
hiladelphia, The Evening Bulletin, D. ex.3. 
Ps tor 1902, sworn, 18 —y 864), Copies 
aaily net paid. ‘Average pornos ths of 
a & statement, 141,1 é “bi te 


se Wt fa Philadelphia Nearly Everybody Reads The 


—* Public “OO oa.” daily. Adolph 


Pittsburg, Times, daily. Wm. H. Seif, pres, 
Average for ‘1902, 59,571 (876). 


Weat Chester, Local News, daily. 
Hodgson. Average for for 1902, w= naan 890). 


York. Dispatch, dail; tch Publishing 


w. 8. 


Co. Average for 1902, son ). Average for 
May, 1903, 8,872. 
RHODE ISLAND. 
Providence, Daily Journal, 15,975 (©) (896), 
Sunday 18,281 ( ). Evening Bulletin 87,- 
581, average 1902. Vidence Journal Co., pubs. 


SOUTH CAROLINA. 
Colaandta, | — gaily qantas Con» ——s 
ane ‘or i . ily average for 
the first five months of 1903, 6,800 copies. 
TENNESSEE. 
Gallatin, Semi-weekly News. In 1902 not 
less than 1,850 (923). First 6 mos. 1903, 1, 


Knorville, Sentinel, 1902, 
sis, 8 6F9. 


mo (925). Average Ge for Ju — 4 
mphie, Commercial A , Sunda: 
oe week! Average i902 ly ot 06, 4 
oe ; weekly T4,P18 (927). 


ville. rye daily. Av. for year ending 
16,078 (929) Av, for June, 903 18. 
y Nashotlle dy etgi eligible to Roll of 


Voshville, Christian Advo Advoca Bigham 
&Smith. Average for 1902, rete pom is 
TEXAS. 
Dallas, Retail Grocer and Butcher, mo. Julian 
Capers, publisher. Average for 1902, 1,000 (944). 


Denton. Denton Co. Record and Chronicle, 
w’y. W.C. Edwards. Av. for 1902, 2,744 (945). 


1 Paso, Herald. daily. Average for 1902, 
s.b40 (9%). EZ. Katz, atl Agent, New York. 


am Advocate, d Y, pub. 1902 
jasue’lees Than 1:16 (906) s May, 09 BBE. 


Feb. = 








VERMONT. 
Barre, Times, dai F. E. ; Lonatey, Aver. 1902 
2,854 Oi). First ete mon 2,588. 


VIRGINIA. 
Nerfolk, Dispatch, daily M. Thompson, 
publisher. Average for 19, 5,698 (985). 
WASHINGTOR. 


Spokane, Saturday +4 bh Frank 
e. Average for 1 1 , 5,886 

a, Daily News, dy. _ oe <- 8 Pub.Co. 
ox 190 1 18,659 (1,000). rday issue 18,008. 


WEST VIRGINIA. 
Wheeling, News, d’y and Sy. News Pub. Co. 
Average for 1902, d’y 8,026, S’y 8,805 (1011). 


WISCONSIN. 
Pe en a. mag cua. 


lishing Co. se for 1902, 
Milwaukee, Evening Wisco: 
Os) oad. 
rnal Co., e 
airs 


Wisconsin Co. Av. for 1902, for 1902, 20,748 
Milwaukee, Journal on Jou 
Av. end. Feb., 1903, 29,425 (i July, 84,11 
Oshkosh, Northwestern, d ~ .__Av. for 1902, 
5,902 (1036). First 4 mos. 1903, 0. 
Raeine, Journal, “Gaily. Ji ys  eonen rates Co, 
— siz months to to July 4, 1, 1903, 8, 706. 


isconsin Agricuiturist, 1 w' Av. i. 1902, 
et 515 (1039). For yr. edg. J ra 00, 1903, 29,680. 


Wa weekly. Post Publ: Cc 
Average Lypest te Rt Tri 044). —— 
BRITISH COLUMBIA. 
Vancouver, Province, daily. W. C. Nichol, 
publisher. Average for i902, 3987 (1061). 
Victoria, Colonist, daily. Colonist P. & P. Co. 
Average for 1902, 8,574 (1051). 
MANITOBA, CAN. 
Winnipeg, Free Press, d’y and w’y. Average 
for 1902, daily 15,841, weekly 10,074 1054). 
NOVA SCOTIA, CAN. 
Halifax, Herald, Evening Mail, 
Combined average tor 1902, fe. 881 (ioe (1080). 
CNTARDO, CAN. 


Suyiement and Vebicle 
‘or 1902, 5,250 (1087). 
Toro y. Star Pte. & Pub. Co. Act. 
av. for 102, Dist (1085), Cole & Logan, N. Y. 
oy OAn. 
Mo aivoet, Ot &Co. Av. 
for 02, dy, 55 Ae wy. a aie aoss). Siz mos. 
end. May 3/, “os, dy. av. 55,147, wy. 122,157.24 


mestead- 


Toronto, 
Trade, sou. ay ‘Average fo 
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ADVERTISING AGENCIES OF 
NEW YORK 


I. 


Of persons in New York City 
who are known as advertising 
agents, maintaining offices and liv- 
ing upon advertising commissions, 
there is apparently no end. Under 
the classification “Advertising 
Agents” in the business directory 
of the metropolis are ranged sev- 
eral pages of names. For every 
agent who is important enough to 
be at all known to advertisers and 
publishers, there must be at least 
two who carry on an obscure, in- 
significant business somewhere in 
Manhattan. The names in tae 
business directory represent peo- 
ple of every degree. Some have 
been in business continuously for 
the third part of a century. Others 
came into existence yesterday, and 
still others are springing up to- 
day. A list made last month 
would show names of advertising 
agents who have since gone out of 
business. Some of the agencies 
ai corporations, rated at from 
$150.000 to $500,000, with credit as 
solid as the very rocks. Otaers 
are individuals—insignificant in 
their operations and notoriously 
irresponsible in the pecuniary 
sense. Others, again, are profes- 
sedly sharpers and swindlers, eking 
out an unlovely existence on the 
proceeds of advertising that is nev- 
er paid for. Sometimes the pecu- 
lations of this last class will 
amount to a few dollars, while 
ever and anon some particularly 
shrewd charlatan bleeds publishers 
for thousands of dollars. Many 
of the small agents are honest, but 
conduct operations on so small a 
scale that the loss of $250 tnrough 
their two or three clients would 
ruin their business. Tucked away 
in little offices in Nassau street 
may be found old men whose 
names were portentous in adver- 
tising ten, twenty or thirty years 
ago, and some of the small fry 
now eking out an existence have 
plainly the stuff in them that will 
place them among the two dozen 
important agencies in the course of 
a few years. Some of the agencies 
run to special lines of advertising, 
as transportation, hotel, financial. 
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Others are specialists in media, 
placing business in magazines ex- 
clusively, or newspapers, or trade 
journals. Some depend chiefly 
upon fine literature to accomplish 
their clients’ ends. Some place 
very little business of any kind, 
but confine themselves to the pro- 
duction of copy, the making of il- 
lustrations, the evolution of selling 
plans. Some are true promoters 
of advertising, doing missionary 
work among business men who are 
still without the pale of modern 
methods, making converts and 
working along true creative lines. 
Others eschew this creative work, 
preying upon the clients of others, 
waiting until the inevitable some- 
thing goes wrong to step in and 
win over a client by representations 
either fair or foul. Some place 
business over the entire country, 
and have branches in London. 
Others handle the accounts of a 
few retail firms in the city, placing 
wholly in local publications. Some 
place business that leaves but a 
slender margin of profit, while 
others, like the agents who handle 
wine advertising, pay little atten- 
tion to copy and reap profits that 
are large and steady. In all this 
maze, there are not more than two 
dozen agencies that can be classed 
as_influential. 

It is generally conceded that the 
largest volume of business, in gross 
figures, is handled by the J. Walter 
Thompson Co., 41 Park Row. This 
concern has a branch office in Chi- 
cago, is rated as ‘nigh as any firm 
in the business, and has many pro- 
fitable accounts of long standing. 
A specialty is made of magazine 
advertising. It is said that the 
company practically controls the 
advertising sections of some wide- 
ly circulated magazines, and has 
always proceeded upon the belief 
that this form of publicity offers a 


good field for development. The 
newspaper department is by no 
means insignificant, but in com- 


parison with that handling maga- 
zine advertising is a side issue. 
Tne agency that places the most 
newspaper business is probably the 
Paul E. Derrick Advertising 


Agency, Tribune Building. With 
it has always 
Special 


a branch in London, 


been aggressive. agents 

















and publishers commend its impar- 
tiality and business methods, and 
it makes a practice of paying bills 
upon the tenth of each month reg- 
ularly—a practice that appears to 
be something of an exception. 

In point of volume of business 
there is some question as _ to 
whether second place is due to tne 
Derrick Agency or the Lyman D. 
Morse Agency, 38 Park Row. The 
business of this concern is divided 
between newspapers and maga- 
zines. 

The oldest agency in the city is 
that of Geo. P. Rowell & Co., 10 
Spruce street, established in Bos- 
ton in 1865 and in New York in 
1867. It was the first agency to 
publish a jist of newspapers, break- 
ing the old custom of secrecy re- 
garding advertising mediums and 
their circulation. Out of this first 
list ‘nas grown the American 
Newspaper Directory. During the 
infancy of advertising it was a 
highly influential concern, and dur- 
ing nearly forty years of business 
it has stood for the newspaper as 
the advertising medium par excel- 
lence. For many years the Rowell 
agency was foremost in advertis- 
ing, and enjoyed a volume of busi- 
ness that was far more profitable 
than any now known. It still han- 
dles a few important accounts, and 
is a great name among advertisers 
and publishers, but younger and 
more aggressive competitors ‘nave 
come into the field in the past ten 
years, and it is now fairly entitled 
to be called “old-fashioned.” No 
agency in the country has a higher 
financial rating, nor a better name 
for honorable dealings. The posi- 
tion of Geo. P. Rowell & Co. in 
present-day advertising affairs was 
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clearly illustrated not long ago in 
the remark of an experienced spe- 
cial agent: “If a good kind fairy 
should grant me a wish I would 
ask for the Rowell agency and suf- 
ficient capital to build it up to the 
proportions that its reputation and 
record would bring under aggres- 
sive management.” 

The second oldest agency in New 
York is that of Dauchy & Co., 27 
Park Place, established in 1869. 
The firm publishes a newspaper 
directory, and places a good line 
of business, particularly that of 
English advertisers. 

The Frank Presbrey Company, 
3-7 West Twenty-ninth street, has 
made a specialty of transportation 
advertising, handling the publicity 
of many large transatlantic steam- 
ship companies and some impor- 
tant railroad systems. Tnough 
less than six years old, a fine busi- 
ness has been built up in this, as 
well as general advertising, and the 
agency is one of the most aggres- 
sive and alive in the city. Little 
attention is given to newspaper ad- 
vertising, and the amount of money 
spent in magazines is probably 
greatly exceeded by thatinvestedin 
fine literature. Some of the pro- 
ductions of the Presbrey Company 
have been works of art, and the 
business is conducted on the as- 
sumption that literature is a ‘aighly 
important factor in modern adver- 
tising. The list of clients seems to 
prove that it has heen found good 
policy in certain lines. 





SUCCESSFUL advertising is like a mir- 
ror—it reflects the goods as they really 
are.—White’s Sayings. 


a 
_ CALLING your competitor bad names 
in your advertising is as good as putting 
money in his pocket.—White’s Sayings. 








known in existence to-day. 


be. Wen 





Outside Man Wanted. 


We have a well equipped Advertising Agency, the oldest and best 
As it has not been our 
canvassers, advertisers, who wished our services, have been obli 
us out and send in their orders. This is not the modern way, and, as a con- 
+equence, we are not in as close touch with our customers as we ought to 

competent, efficient outside men to represent us. 
man, who controls or can bring business, we will give fifty per cent of the 
commission allowed by the newspaper publisher. 
dispose of the Advertising Agency department of our business to one or 
two young men who can prove themselves competent to sustain the credit 
of the house and who havean ambition to become successors to the Geo. P. 
Rowe!l Advertising Agency, No. 10 Spruce Street, New York. 


ractice to — 
to see 


To sucha 


We are also willing to 
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EVENING PAPERS PROGRESSING. 
Norrotk, Va., July 28, 1903. 
Editor of Printers’ INK: 

Do you realize that in the list of thirty- 
six dailies which you have selected as 
being the best advertising list in the 
United States, numbers considered, twen- 
ty-five, or over two-thirds are afternoon 
dailies. Not a one of them is exclusive- 
ly a morning paper, twelve print in the 
afternoon alone without Sunday issue, 
only seventeen are morning and Sun- 
aay, while the Sunday paper, a creation 
suit generis, has only a score of twenty- 
three as opposed to twenty-five after- 
noon papers. 

It would of course be absurd for me 
to advance the claims of the Dispatch 
with its seventy-five hundred subscrib- 
ers to a position in such distinguished 
company; but I have often felt from the 
arguments and exrression of PRINTERS’ 
InK that the management was unfair 
and little appreciative of the superior 
claims which afternoon papers have in 
the matter of quality and result getting 
for advertisers. ouever the editor 
may have expressed himself in the past 
1 take pleasure in noting that when it 
comes to cold blooded business recom- 
mendation for advertising patrons the 
firm of George P. Rowell & Co. cast 
sentiment and prejudice to the winds 
and recommend the afternoon news- 
papers. 

Ten or fifteen years ago how many 
afternoon newspapers would you have 
printed in your selected list of thirty- 
six? Probably not more than five. Ten 
years from to-day how many morning 
papers will appear in such a list? Per- 
haps the Herald. 

turn to the splendid essay of that 
scholarly master of modern advertising, 
M. Lee Starke, and read you from 
that portion which relates to ‘‘media.” 
I quote from your issue of July 29, 
1903, the words which are records of 
fact, the record of history and _ the 
voice of prophecy: “Quality should be 
considered first,” says the writer, “as 
all things considered it is the most 
essential. A newspaper may have a very 
large circulation rs | yet be lacking ir 
character..... I maintain that the high 
ade home, afternoon newspaper is the 
ing of advertising media. It is read 
at a time when people have leisure for 
reading and _ thinking.” 

I am glad to see that Printers’ Inr 
has the independence to print Mr. 
Starke’s article. It is time that the 
afternoon newspapers of the country, 
neglected, overlooked and out-talked bv 
tneir morning contemporaries, should 
assert themselves. George P. Rowell & 
Co. in their selected list of thirty-six 
dailies have shown that they are awake 
and noting the tendency of our times. 
They have paid afternoon journalism the 
most significant and convincing tribute 
that history in the newspaper advertis- 
ing world has yet recorded. am 

Very truly yours, 
AMES M. THOMSON, 
Editor of Norfolk Dispatch. 
—_——__-+»- 





THERE is one way to get something 
for nothing—utilize the benefits which 
accrue to retail merchants from the ad- 
vertising done by manufacturers.—Pro- 
gressive Advertiser. 
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A STEP FORWARD. 

SPRINGFIELD, Mass., August 3, 1903 
Editor of Printers’ INK: 

It may _ be —~—y to you to know 
that the J. D. Bates Advertising Agency 
of this city has just secured the con- 
tract to place all advertising of the Colt 
Patent Fire Arms Mfg. Co., of Hartford, 
Conn., the makers of the famous Colt’s 
revolvers and automatic guns. 

Inasmuch as the Colt Co. (although 
established since 1855) have never ad- 
vertised except in trade publications you 
will doubtless agree with us that this is 
a step forward in producing business. 

Yours very truly, 
J. D. Bates ADVERTISING AGENCY. 





EMBARRASSED BY PROSPERITY. 
soya? City Hall Place, 


Ew YoRK, Aug. 4, 1903. 
Editor of Printers’ INK: 
We are pleased to know _ that 


the People’s Home Journal and Good 
Literature are entitled to appear on your 
“Roll of Honor,” but the fact of the 
matter is that we receive more advertis- 
ing than we can insert so that we do not 
feel like spending any money to get 
more business. Yours truly, 
F Lupron, 


Per Thomas H. Child, Adv. Mgr. 
—_— + pee___—_- 


NeEvER snicker at the opinions of old 
and experienced pronvrietary men—they 
know almost intuitively what will go and 
what will not.—Jhe Advisor. 


+> 





SENTIMENT is a good thing to mix 
with your business but when it is al- 
lowed to overshadow your main propo- 
sition it becomes an expense rather than 
an investment.—Jed Scarboro. 


—— -- + - 
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“CHILD’S DAIRY LUNCH.” 

















Classified Advertisements. 


Advertisements under ler this hee head two lines or more 
aa di. y, 0 centsa line. Must be 
in one week in advance. 


WANTS. 


ANTED—Routing machines, saw table and 
ig saw, new or second-hand, cheap for 
cash. SADER PUB. CO., Marietta, O. 


MC. than 215,000 copies of the morning edi- 
tion of the World are sold in Greater New 
York every day. Beats any two other papers. 


ANTED—To take stock or other interest in 

good newspaper and act as Washington 

correspondent therefor. Answer full ‘particu- 
lars. “ RELIABLE,” care Printers’ Ink. 


ppoernies, wanted as web pressman, sterec' 

or both ; 35 years old, 18 years’ experience. 
Sober, reliable. Had charge large presses and 
stereotying dep’t for 12 yrs. Good reference. A. 
T. STEAD, 427 Park Ave., Williamsport, Pa. 


DVERTISING SOLICITORS wanted for pro- 
gramme work ston Theatres. Yearly 
situations for hustlers. Must be experienced 
and highly recommended. Address, stating 
references, salary expected and experience. 
Sd Box %, Melrose, Mass. 


W* have a corps of competent editors and 
writers. Why not order some newsy let- 
ters, special articles, edito’ , ete., from ust 
We can do much of your editing and special 
work at reasonable rates. We study each paper’s 
needs. This is not a syndicate proposition. 
“CKOWN PUB. CO., San Francisco. 


N adwriter of experience observes the fact 





that the ads of newspapers in advertising 
journals like PRivTERS’ INK and others are, as a 


rule, poorly written. He offers his services to 


write such announcements upon receipt of mate- 
rial and data at moderate rates. Address 
“NEWSPAPER ADWRITER,” care Printers’ Ink. 


ANTED — Position by adwriter of fifteen 
ears’ printing office experience, capable 
of ae on e of advertising and printing +s 
nd sveeser says my printi: 
- says my ad wor! is 
“commendable.” Write to-day to “ADWRITER 
AND DESIGNER,” 934 Barnett Ave., Kansas City, 
sas. 
Buea solicitor wanted in every town to act 
as representative for large company and 
to introduce quickest and biggest money mak- 
ing scheme ever heard of. #100 weekly easy for 
a hustler. be 1 for particulars and as guar- 
—~ of good faith. Money back if not as rep- 
Write to-day and be first_in the field. 
RG.” P.O. Box 35, Dept. 8, Me Melrose, Mass. 


S SITUATION WANTED, 

Young man, thoroughly experienced in the 
want ad business. Capable of opening and con- 
ducting department ; good executive ability ; a 
hustler; can furnish good original schemes to 
promote. Capable of handling entire advertis- 
ing for good daily. Now in charge, but desire 
change. Address 

“E. H. B.,” Printers’ Ink. 


P PUBLISHERS, ATTENTION ! 
Circulation manage, now emp'oyed, de- 
sires to make a change. Is fully no fate in 
of gee a on new Papers 
ing ~ 4 er yen sch — = . pation 
ro! oT, expert mal ng clerk, etc., and getting 
chectt ive results from solicitors. Has used the 
es ~~ a and schemes with success. Refers 
rohan and ne. employers. PORTER R 
PO: TERFIELD, tel Albert, Denver, Col, 
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I Nagi oy he SOLICITORS wares. Eo 
ess getters. ission. 


Old pelleble stroft, Mich. eee: Sadrese RE RETAIL 


DRUGGIST, Detroi 


AP einners,w ENT WRITERS, egpecially be- 
porte. 





h yo 
iter - dy years x ordinas e rience. 
. ry expe 


WELLS & CORBI 
Suite 608 a i. eimoots Bidg. 9 
elphia. 


oc EDITOR—Metropolitan n 
anxious to 2 ees away trom to 
shounatio @ ona’ malaria) Atla 
sition as managing 
fe .- Does not care to 
100,000 population unless 
included in —— on gil in executive posi- 
tion on one of th ost prosperous and best 
known papers in the East, and thorou; ~ knows 
every phase of newspaper work, ial and 
mec lo Ideas thoroughly spodern "though 
devoid of sensationalism. This is unquestiona- 
bly an Be Lig ity to secure the services of an 
absolu’ first-class man of metropo! 
rience and training. As to ability, integrity. 
character and aeeraee habits, will refer to pres- 
ent rhea ddress 
ERIENCE,” care Printers’ Ink. 


A with Loa ae pane salary ? 
our presen’ tion or 
not, write ag for plan and Lae gy We ‘a 
pet a iene fotanet 
men, esmen, e ‘echn: 
cleri rical and executive men of all kinds. H 


grade ees | 
arcoos (INC.), 
Suite 509-309 Bro: , New bs 
came $15, Penns ive a Bldg. 


Monadnock Bldg. de tale 
Suite 133, Williamson Bldg., Cleveland. 





soasbioces alata paii 
TRADE JOURNALS. 


ARDWARE DEALERS’ MAGAZINE. Circu- 


lation 17,000. 253 Broadway, New York. 
COIN CARDS, 

PER 1 Less for more; any printing. 

THE COLN WRAPPER CO., Detroit, Mich. 


8 


a 
MAILING MACHINES. 
THE DICK MATCHLESS M/ ase lightest and 


uickest. Price $12. . J. VALENTINE, 
Mfr., 178 Vermont 8t., Buffalo. © > We 
ET RIE O OD 
CARBON PAPER. 
. a exchange a limited amount of carbon 
rand typewriter ribbons for adver- 
tising Speen. “ CARBON,” P. O. Box 672, N. Y. 





CALENDARS. 


OST artistic line of advertising calendars 
ever —,, re for rice list. 


Beekman St., New York City. 


N 


HOTELS. 


‘(HE LITTLE HOTEL WILMOT in Penn 
Square, yay —— the  Gomipies 


of K to see 
THE RYERSON | w. 1 JEN INGS CO, 





LITHOGRAPHY AND TYPOGRAPHY. 


SA ay thorn tnd 
s, par ogra and to 
completed Send for sam = 


ALBERT B. B. RING'S & C0. 105 William 8t., N. 
a os 


SUPPLIES. 
W.? . WILSON PRINTING INK CO., Limited, 
e of 17 Spruce St., New York, sell more mag- 
azine cut inks than any other ink house in the 


trade. 
Special prices to cash buyers, 








ILLUSTRATORS AND ILLUSTRATIONS. 


|? you want ry § at a low figure 
write to F. PSROWN, | 114 bth Avenue, N. Y. 





ADDRESSES FOR SALE. 


5,000 LIVE, a Names 
bought and traded. 8. BERBERICK 
éo., 770 Marquette Bidg., Chicago. 


STOCK CU CUTS. 
AVE a sheet showing six sixty silhouette stock 
cuts, in three sizes, one, two and six inches 
high. Glad to send you one, STANDARD, 61 
Ann 8t., New York. 
ELECTROTYPING. 


Ww make the electro for PRINTERS’ INK. 
We do the electrotyping for some of the 





largest advertisers in the count Write us for 
rices. WEBSTER, CRAWFORD & CALDER, 45 
Rose St., New York. 


A DDRESSING MA ACHIN. ES. 


Donasire MACHINES—No type used in 

Wallace stencil addressing machine. A 

card tan hers th of addressing used by the 

i er eron hout the country. Send 

WA ACE & CO., 29 Murray 8t., 
New York. 





DESIGNERS. 
ESIGNING, haltfone, sce rossing.iiluminating, , oneray- 
Bveryt Oring = ne. with 


pen, bru o,f eae State 
send for booklet to THE NSLEY STUDIO. “200 


Broadway, New York. 





ELECTROTYPE CABINETS. 


A®x much as you want, as little as you need 

e Leonard sectional electrotype cabi- 
net ; an section will hold ad electros; $5 a 
pe Ty wy Hy top $1. sg 
Leo stem for buying edverticing,_ 06 
LPONARD 1 MFG. CO., 4 Market St., Grand Rap- 
ids, Mich, Circular free. 


—_+o>—___—_ 
HALF-TONES, 


ERFECT copper ‘half-tones, | larger 50 
10c. per in. THE YOUNGSTOWN ke N- 
GRAVING CO., Youngstown, Ohio. 


ae, oe 8 BALE-TONES, 
Delivered wh wh accompanies the order. 
ENOX VILLE ENGRAVING CO., Knoxville, Tenn. 
PREMIUMS. 
APERS—Send for new thi 
U. 8. R. D. COULTER, 
prmssanas who want a a good premium free 
write L. B. BAKER, 17 Quincy 8t., Chicago. 
R@443 a ap) goods are trade builders. Thou- 
e premiums suitable for 
p- . =a others from the foremost makers 
and whateess ved . ¥ in ~~ elry and tnd 
lines, omy lustrated catal 


published - 24  » ry now ready; free. 
. F. MYERS CO., 46w, 48-50-52 Maiden Lane, NY Y. 


ed advertise over 
burg. 





PRINTERS. 
OOKLETS by the million. Write for booklet. 
STEWART PRESS, nee. 
CATALOGUES rinted in in large quantities. 
/ Write STEWART PRESS, Chicago. 
RINTERS. Write R. CARLETON, Omaha. 
Neb., for copyright lodge cut catalogue. 
F you = not satisfied where zou are, us. 
I Wed Ee a e - 2. ton ae 
ntin:; rom an ae 
printing. B co.. 18 Vandewater 8t., aly. Yori 
P RINTING ! 
RINTING ! 
PRINTING 


—Best Writing—Best Everything. 
PRINTERS" K PRESS, New York, att 














PRINTERS’ INK. 


CHECKING SYSTEMS. 
3< joking returns f. adve 
b- <0 Eo per reply, etc. pny 
b: tart he best d for circular. '‘ADVERTIO. 
KE SPECIALTY CO, 50 Best Ave., Chicago, 


—_—_+o+—___— 
DECORA = = N BOXES, 


ofttimes sel; 
glue = “beautiful ain 
boxes can be decorat and how chea 
until you get our samples and quotati A... 
yor we made, , other things, over 
m million Cascaret boxes and five million vag. 
eline boxes and caps. Send for the tin desk re- 
minder called ms It a ” It is free; so are 


any IRIAN STOPPER CO} 
ra a pee 
rs 
rk. 


Broo w Yo 
The man “makes of Tin Boxes A of the 
Trust. 





BOOKS. 


GOOD ads for a_groce store $1 
100 BAIT PUB. CO., Toronto-Can. om 
Pp» HELPS AND HINTS, 25c. Circular 

free. KING, Printer, beverly, Mass. 


HAKESPEALE’S BEST THOUGHTS Sand Sun- 
begens, b= o ty books, 12c. 4 
paid. n Lite ms, $1. "MONITOR 
co., ne E Fifth Bt, 8t., Gacineett, 


be Tanoerr and Practice of > Ae ” first 
moot, fifty complete lessons, In 
wre cee rors aid, % conte, cloth $1. es 
WAGENSE KK, A , Author, Dept. P. L, 
Middleburg, Pa. 


OOSE-LEAF PRICE BOOK 
Practical, compact, serviceable. Ruled and 
indexed. naares ~ 4 removed or added. Sent 
on _ ap ?roval. wanted. ALBERT B. 
KING &CO., 106 V filam St N. Y. 


66 M* ADVERTISING gee ” a book 
for merchants and vertisers who 
write their ph ads. 1 gh of —— wr -4 


lines, catch 
By mail, $1. Bae ROWLAN D Pub. nub Columbus,0. 


. *HoW an and Where to Sell Manuscripts.” Just 
ye ed. Full of practical sugges 
tions for the fiction writer and ‘et contrib- 
utor. Contains addresses of 1,000 publications 
_ i 4 is Ls } Dostass paid, per < for 
leathere' —¥ UNITED 

PRESS | SYNDICATE. 5, Indianapolis, 1 ea. 
Grasset va Fase. | MANUAL—A practical book. 
‘airs, carnivals, floats, 
booths. A Thundred Thandsome illustrations from 
ex- 


ori, phot d drawings. Designs 
pe’ NO book like it. Limited eaition. 
sold. Order now. $1 ey, ME’ 
CHANTS’ RECORD CO. isa Dearbo St. Chicago. 
FOR SALE, 
a purchasing cy! spate 


job 
resses, r C rial, kind- 
ly send for Lomas st. RICHARD PRE PRESTON, 
167L Oliver St., 


OT of Multipolar "esis Motors = print- 

ing.P presses. 2 20 P. Prices on 

spp ion. NATIONAL TAMPING AND ELEC 
TRIC WORKS, Chicago, Ill. Ih. 


42 xX 60 POTTER TWO-REV.; will print 4 
ofa7or$&col. A fi oo 
e ork. 
RD PRESTON, 1671 Oliver Bt. Boston. 


H% DOUBLE CYLINDER, My or without 
olders am gy Op rint 4 pages 0 ‘so 


&-page; speed, 
= in part Yment. RICHARD 1 D SE ESTON, 
1671 Oliver St., 


Fe2 nate otd-coabilasaa California horti- 

cultural pa ention. ‘high rates through 
out the State, and Addrese ng rate of interest 
on investment. WBENTS. Box 42, 
Station “ C.,” Los A Angeles, Ca 


N attractive, acne illustrated weekly 
paper, well established, can be bought for 
small amount down, balance in installments, 
The only special paper of its kind in the Rocky 








Mountain —— lendid ition for ca- 
pabdle parties. if yun mean) basiness address 
A. B.C., 100,” care Printers’ Ink, 








co bees eee 


ont 6. ne A Ce oe 











. ADVERTISING NOVELTIES. 


4 HT, z, Gaal -cut steel naii file in leather 
ple 4c.; 1,000 $30; ad on. J. C. 
KENYON, onnk N.Y. 
APEROrD Pocket woe os. pend for 9, 
Pp ad. Wear like FING 
& 


pee above Chestnut, Philadel shin, 


EST and latest ‘advertisi 
cles of real merit one é 
samples and particulars 
Uncasville, Conn. 


sh DvERTIEING Sr eee wath § in reality 





novelties. Arti- 
ility. om for 
. P. COATES Cu., 


ve neces: HOAd Co, 
govis only. THE WHITEHEAD & - 
Newark, N. J. Branches in all large ci 


O*resulte 8 advertising novelties "tat ave | 


rable” prices, THe paUrifons 


wk le 
BADGE & NOVELTY CO., 253 Broadway, 


pannus that wing beat Hy pon publiabers 
or manufacturers. Late 

music,’‘books and novelties. State at cas 
receive sample free. GEO. M. VICKERS. Phila. 


—_———_+9 
abe ii MEDIA. 


r line for advertising in THE 
10% ONTO Bethlehem, Pa. 


3 WORDS, five times, 25 cents. K eiyerame, 
Brockton, Mass. Circulation 


Ope = pe GUIDE, New ~ ersemy N.J. A 
card request ba bring sample copy. 


RITE to us about “ 8 Business Bringers.” 


THE RELIGIOUS PRE: SS ‘488° N, Phila., Pa. 


NY perscn advertising in PRINTERS’ INK to 
the s amount of $10 or more is entitled to re- 
ceive the paper for one year. 


OULTRY NEWs, 25c. year ; ad rate 5 cents 
iar agate line. Circulation 2.250 monthly. 
WILLIAMS & METLAR, New Brunswick, N. J. 


ae BADGER, 300 Montgomery Bldg. 

waukee, Wis.,a ae poy be 
general, 45,000 copies, rate 20 cents a line. Forms 
close the 2th. Ask . your agency about it. 





OWN TALE, hiand, Oregon bog each fecue. 
teed circulation of issue. 
Both other are rated at less than 


1,000 by the American n Newspaper Directory. 
NLY 50c. per line for each insertion in entire 
a “ 1 Scountry wp papers, located mostly in 


Jer and Pennsylvania. 
iNION PRINTING CO. i 5 Vandewater St., N. Y. 


Pine your ad in the POST. It reaches ten 

thousand readers among the wealthy 
tural class every week. 20 cents an inch, is- 

ping ;5 cents a line, reading. POST, Middleburg, 


$1 


aiee pay for a five-line advertisement 
four weeks in 100 !llinois or Wisconsin 
weekly newspapers. CHICAGO NEWSPAPER 
UNION, 10Spruce St., New York. Catalogue on 
application. 100,000 circulation weekly. 


DVERTISERS who wish to secure business 
from the drug and — profession, re- 


tail and wholesale, should give the RETAIL 
DRUGGIST, of Detroit, Mich! the old reliable 
drug ournal, @ trial. "Its mail bags speak in 
every 


“NZIGER’S MAGAZINE, the illustrated Cath- 
olic family poomey- ‘Indorsed by over 50 
~~ —-" | ye a a _— 
n 3. on! 
% cents an agate, tin line EN IGER BROS., sess 
relay St., New Y ork. rk. 
50, 000 © GUARANTEED circulation, 15 cents 
what the PATH- 
FINDER offers the pe 4 the first § Saturday 
every month. tern by all leading mai 
order firms. If you are advertising and do not 
know of the PATHFINDER, you are missing 
ething Ask for sample and rates, 
THE PATHFIND ‘R, Washington, D. C 


—_ ++ 
ADVERTISEMENT CONSTRUCTORS. 
G GEORGE MATTHEW ADAMS. 


AIL-ORDER ADV’G written and planned. 
EUGENE KATZ, Boyce Bidg., C ; 


PRINTERS’ INK. 


2y 
A* ot gy booklets, Soret written 
and GEO. W. 


ENSELLER, 
fiddiobare't Penmayte 


ENRY FERRIS, his‘ 

918-920 Drexel! Building. Philadel 
Adwriter and business adviser. Write. 
A DYERTiIsENENTS and cuts. new daily. Re 
tailers and bankers should use the best 
Moderate prices. ART LEAGUE, New York. 


. “Jas THE JINGLER’S” best of fads 
business > 


mark, 


Of pith and point, for ever: 
His New York address address is 10 proce. 


OOD ADS—the kind I write—bring relief to 
that dall “summer complaint.” One dose 
relieves; the course warranted to cure. WM. 
H. BESACK, 934 Barnett Ave., Kansas City, Kas. 


[= DESIGN, write, compile, illustrate, prepare 
rate that pays 


and place, advertising, at a rate pay 
you to ertise. It costs you a stamp for wn, 
mation. halgg * piling your wants, F, J. BROW: 


114 5th Ave., 


HAVE some very positive, definite ideas | 
good advertising, its form and substance. If 
our advertisements are not a success let me see 
em, criticise them and suggest a remedy. 
WILLARD, Box 162, Box 162, Evapston, I 


FRRSIST ERT PUBLICITY, 
REP. D, 


POSTAL PRocuRe ae. 


257 Atlantic Ave., Boston, Mass 
Send for free iliustrated trated monthiy calendar. 


LOOK for clients s about ha half way between the 
“* PLODDER” and the “ ae + ™ There's 
a“heap” of enterpri 
who know a good thi S vhen thay oe IT, 4 
such often write to ask if 1 can hel them “gee 
37.” Why not YOU sometime ! Oo not 
now—you’re far too b but some timeont 
No. i-x. FRANCIS I. MAULE. See below. 


I pt and designers should use this 
1. is only 10 ee set busin yy B: The 
ice is on cents a line, bein) 
of any jum published — 4, circula- 
tion and it - ny A namber of the most suc- 
cessful adwriters have won fame and fortune 
through poe = aR use of te column. 7 
smail and kept at it. You N10 Spr ike. 
wise. Addrenm orders, PRINTERS’ INK, 10 Spruce 
8t., New York 





I I MAKE PLANS AND HIGH-GRADE 
LITERATURE FOR ADVERTISERS. 
If you want some’ ~ above the common- 
place, write to me, 
Provided you’re nota mere curiosity seeker, 
T’lisend you aquaplen of advertising matter Ive 
used in a number of successful advertising cam- 


EDMUND BARTLETT. Adv. Spec 
Am, Tract Bidg., Pew ow York. 


YOUR ACTUAL TARGET. 


your goods. 
med TTackusively at the 
of those wee so far know oe of 
either, on itis“ upto you” to sugges mis- 
ing possibilities to t mass of hitherto’ thaiffer- 
titios In these days < of Ay and clever compe- 
ion strangers business 
* measure” with what y ou send the them—DON'T 
FORGET THAT. For those wae don’t forget 
* that’ I build on anti-to pia i ines. 

— Booklets, Folders, 
Circula ing Cards and Slips, Newspaper 
and Magazine Aavee., ete., etc 

Upon receipt o: letters new busi- 
igi a by mail * copies of my “ do- 


ness 
ings,” whi YY create a pan for like 
= ” m pe Sane Ho a 
—that's why I send them, ‘o mat 
please. FRANCI AE, 

No. 27, 402 Sansom St, Philed 
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SIR THOMAS LIPTON ANECDOTE. 


Some fifteen years ago Sir Thomas 
Lipton was a passenger on an East In- 
dian steamer, bound for Ceylon. While 
in the Red Sea the boat was disabled, 
and it became necessary to throw over a 
part of her cargo. Lipton was an in- 
terested spectator of the preparations. 
Suddenly he fled from the scene, and 
secured a stencil, paint brush and a pot 
of black paint. hen, to the astonish- 
ment of the passengers, he cheerfully 
labeled each box and bale thrown over- 
board with the magic “Lipton,’”’ which 
has since become a_ household word 
wherever his commodities are used. The 
cargo, of course, floated ashore, and for 
miles in Arabia and other lands the 
natives saw the legend. Subsequently 
the passengers on the injured steamer 
were compelled to abandon it and take 
to small boats. On reaching land Sir 
Thomas was the first to get a cable 
office and wire news of the destruction 
of the boat and safety of the travelers 
to London. The message was signed 
“Lipton.” Of course, his name was in 
every English newspaper the next morn- 
ing, signed to that message, and he was 
the best advertised man in the whole of 
the kingdom.—London Answers. 

















Displayed Advertisements. 


20 cents a line; $49 a page; 25 per cent 
extra for specified position—if granted. 


Must be handed in one week in advance. 





You Cant Afford 


To miss Joliet in your 
publicity calculations. It 
is a city of fine schools, 
good government, perfect 
order and great thrift. 
Between 8,000 and 10,000 
men and women employed 


Joliet Daily News 


Reaches the people at 
their homes. 


June Circulation, 6,792 


H. E. Baldwin, Adv. Mgr. 

















CANADA. 


Cw ADVERTISING is best done by THE 
DESBARATS ADVERTISING AG’Y, Montreal. 








He em are the east | 

dys —> medicine ever 

A hundred millions of 

them have been sold in the 

United States ina single year. 

Constipation, ae. sick 
headache, dizziness,bad b: 





stoma: ch are relieved or cured by 

ules. (ne will fs hvecer ve relief within twen- 

ty — = T ) Srosen packageis enough for 
druggists sell 


ADVERTISING MAN 
WANTED. 


who is now acting as Eastern representative of 
an agricultural paper, to solicit advertising for 
a horticultural weekly paper. Address by letter, 
stating present connections, 
D. W. WITTPENN, 
218 Fulton St., New York. 











TO THE 


BIBLICAL RECORDER, 


a reek, religious and home pa! 
published at Raleigh, the Ame carl 
circulation rating than’ is aoce 

on rati ee’ than is accord to 
ony ot 2 weekly or any daily pub- 


‘NeRT™ CAROLINA. 




















rE: 
WHEN 


a strong Republican two-cent 
evening paper like 


The Jersey City 


Evening Journal 


has far the largest circulation 
{ in a Democratic stronghold 
that means something that 
shrewd advertisers appreciate. 








DAILY AVERAGE CIRCULATION : 


1899—14,486. 1900—15, 106. 
1901—15,891. 1902—17,532. 


1I903—1 8,460 


A HOME, Not a Street 
Circulation. 
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THE CHICAGO 
Daily Drovers Journal 


FOUNDED IN 1873. 


has behind it thirty years of uninterrupted success and constant 
growth. It goes every day into the homes of over 35,000 of the 
most prosperous and progressive stockmen and farmers of the West, 
who are well-to-do, able and willing to buy. In 1902 more than 
$321,000,000 worth of live stock was sold in the Union Stock Yards 
of Chicago, and this money went into the pockets and added to the 
profits of the readers of THE DROVERS’ JOURNAL. The circulation 
covers the Mississippi Valley States and the great West. As a me- 
dium for advertisers of farm machinery and implements, land, farm 
supplies and articles for household use, THE Drovers’ JOURNAL is 
especially valuable, as it is essentially ‘‘the farmers’ daily.”” You 
cannot afford to overlook us if you want the farmers’ trade. Sample 
copies, rates and full particulars upon application to 


THE DROVERS’ JOURNAL, 
Union Stock Yards, ‘ : : Chicago, Ill. 
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The St. Paul Globe 


Has carried more columns of advertising 
from January 1st to the present time, 
than ever before in any six months of 
its history, and the advertisers who use 
its columns are getting better results. 








Largest Morning Circulation in St. Paul 
Books Open to Inspection of Advertisers 


THE GLOBE Co., ST, PAUL, MINN, 


M., F. KAIn, Business Manager 








FOREIGN REPRESENTATIVES 


Cuas. H. Eppy W. B. Lerrincwett & Sons 
to Spruce St., New York City 405 Schiller Bldg., Chicago, Ill. 
Tel. 2971 John Tel. Central 3808 
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A JOURNAL FOR ADVERTISERS, 
ao ieee every Ten cents a 


Wedn f° 
bscription price, five dollars yi 
Sdvance. sis’ doliare ® hundred.” No beck 
— 
from plates, Pere 


{7 Being printed 
sible to issue a new edition of five hundred co) 
ies for $30, or alarger number at the same rae 
to subscribe for PRint- 
ERs’ Ink for the benefit Se aive. 
application, obtain special co: 
any 


= 


K 
nhisname. Every r is sto 
at the apuaten of the time pala tor. ones 





OFFICES: NO. ro SPRUCE ST. 
London Agent, F.W. Sears,50-62 Ludgate Hill,E.C, 


NEW YORK, AUG. 12, 1903. 














THE temptation to be ornate in 
writing is strong—always. You 
may acquire a nervous, hard-hit- 
ting style by steady practice, but 
you can never be certain of it. Grow 
a trifle careless, and presently there 
is a tendency to say things in five 
words where two ought to suffice, 
and then to say it in seven, and ten, 
and qualify each thoughtlet with 
two and three adjectives. Eternal 
vigilance is the price of brevity. 

* * * 

Some persons never write briefly. 
It is much easier to say things in 
big words when one is talking on 
paper. Only the masters can ex- 
press themselves in monosyllables. 
Rhythm, too, is blamable for long- 
winded writing. The ear plays an 
important part in composition. It 
has a craving for nicely rounded 
sentences, to satisfy which the 
brain pads and ornaments. If you 
are troubled with a long-winded 
style in writing ads, just try trans- 
lation. Don’t worry about mold- 
ing language when you are busy 
putting your ideas on paper. It 
usually weakens the ideas. The 
chances are you write more fluent- 
ly when you have plenty of space. 
Take as many words as you please. 
String out the biggest ones in 
sounding sentences, until what you 
are trying to tell the public about 
summer goods reads like a scien- 
tist’s account of the discovery of 
radium. Then, when it is all done, 
and each in its place, translate the 
ad into every day English. 

* * * 

Take it sentence by sentence. It 
may be natural and easy for you 
to begin your daily announcement 


PRINTERS’ INK. 





by saying, “The unprecedented ab- 
sence of characteristically summer 
weather during the month of June 
which has just closed has been de- 
trimental to the business interests 
of our fair city.” Be a Gibbon or 
a Doctor Johnson so long as you 
get down the idea. Then translate 
in one word—“Weatier !” It makes 
a snappy beginning, and there’s 
really nothing more to say, for if 
tne weather has been eccentric the 
public knows all about it. Apolo- 
gies on your part would be super- 
fluous, of course. Take three 
words if you like—or five. Any 
thing to carry the idea and rob it 
of its rotundity. Fat ideas never 
travel far. Follow on through the 
ad, putting the gist of each sen- 
tence into everyday Englisa. A 
word here about everyday English. 
There is an imitation “everyday 
English” much used in adwriting, 
and it is more depressing than a 
bad German dialect joke. Real 
everyday English for advertising 
purposes is not a verbatim render- 
ing of that spoken on the streets, 
but an imitation of it, written with 
some regard for grammar. A touch 
of slang does no harm, but it must 
be used spzring'v. Brevity is not 
the chief end of this translation 
process. If your ideas will go in 
fewer words, well and good, but 
the point is to make the ad inter- 
esting. Put it into lively, straight- 
forward language, and the length 
doesn’t greatly matter. Don’t be 
ponderous, but be sure, on the 
other hand, that you retain your 
dignity. Remember the old story 
of the silk stocking candidate who, 
wnen he addressed the employees 
of a factory at noon, took off his 
coat to show that he was not 
straight-laced. He lost their votes 
because they reasoned that he would 
have kept his coat on among busi- 
ness men. The less social posi- 
tion people have to maintain the 
more busy they are maintaining it. 
Dignified language in advertising 
or any other sort ot writing, < 
dressed to a humble clientele, 
recognized as a compliment. 





ADVERTISING is the backbone of 
business. Buying, advertising and 


selling are the three graces of mer- 
chandising. 














An adwriter need not be an art- 
ist, but he should have consider- 
able conception of what constitutes 
art in advertising. 


To know how to advertise, what 
to advertise and when to advertise 
is a problem which can be solved 
only through practical experience. 


WHILE the easy-going merchant 
is trying to figure out which is the 
best advertising medium the stren- 
uous merchant advertises and gets 
the business. 


Ir is not well to underestimate 
the value of the printer in adver- 
tising. Everyone knows that the 
merit of a feast depends greatly 
upon the manner in which it is 
served. 





THE managing editor of the 
Little Schoolmaster solicits items 
of news that may be of interest 
to advertisers and allied trades. 
Short paragraphs of such a nature 
will be appreciated and published 
if found available. 


Tue Des Moines Daily Capital 
has started a voting contest for 
city swhscribers. Six hundred dol- 
lars in gold is offered to the most 
popular labor organization in the 
city. Inasmuch us there are 6,000 
members in Des Moines and more 
than 60 unions the contest is said 
to be running along merrily. 


Asout advertising, in any an- 
nouncements I have to make I am 
careful to always say what I 
think, or rather what I feel, and to 
say it in every-day understandable 
English, and in a plain, straight- 
forward sort of way.—Seymour 
Eaton. 





Keep the “Roll of Honor” idea 
well to the front. It’s a good 
thing for the publisher as well as 
the advertiser. The simple detail- 
ed statement of circulation which 
the American Newspaper Direc- 
tory has sougnt for years comes 
nearer to what the advertiser is 
looking for than anything yet-offer- 
ed.—J. R. Kathrens, Pabst Brew- 
ing Company, Advertising Depart- 
ment, Milwaukee, Wis., July 31, 
1903. 
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ADVERTISING space in the best 
papers is expensive, yet it is cheap- 
est in the end. 


Tue Ridgway-Thayer Company, 
Union Square, New York, publish- 
ers of Everybody's Magazine, an- 
nounce the appointment of W. R. 
Emery as Western advertising 
manager with offices in the Mar- 
quette Building, Chicago. 


Mr. Wma. R. Roy, who was 
formerly connected with the G. H. 
Haulenbeek Advertising Agency 
of New York, has recently accepted 
through Hapgoods, of 309 Broad- 
way, New York, a position with 
the Brooklyn Life Publishing Co. 





Mr. M. M. GILLAM, in a recent 
article in a New York Sunday 
newspaper, gives the following ad- 
vice to the coming adwriter: 

To any who feel that they have a call 
to the advertising business, and who do 
not know where or how to begin, I 
would say: Take any advertising in your 
vicinity that you think you can improve. 
Write the improved version. Write other 
advertisements that will hold up new 
phases of the business, or hold the fa- 
miliar ones up in a better way. Study 
the enterprise. Try to know why one 
method of presentation is better than an- 
other, and why this or that particular 
idea should be put forward. Then go 
to the management. You will be sure 
of a hearing, at least, and if your ideas 
are valuable rest assured that the chances 
are they will be appreciated. In any 
case, don’t be discouraged. Keep press- 
ing against the crust, and sooner or later 
you will surely break through upward. 





A STRONG argument for having 
the circulation of a newspaper cor- 
rectly stated in Rowell’s American 
Newspaper Directory is the fact 
that, although every advertising 
agency publishes a directory of its 
own, they copy most of the circu- 
lation ratings out of the Rowell 

To be correctly rated in 
Rowell’s American Newspaper Di- 
rectory costs the newspaper pub- 
lisher nothing, neither does it ne- 
cessitate buying the book or ad- 
vertising in it. The only requisite 
is a signed statement of the num- 
ber of copies printed for a year, 
divided to show the average edi- 
tion, the whole being signed by 
some one having authority to con- 
vey such information. 
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“Tue North Adams, Mass., Tran- 
script is certainly a remarkable newspa- 
er. Few papers published in similar 
elds can show such a circulation. The 
publisher has surrounded himself with a 
capable corps of workers and the re 
sult of their cfforts is that the Tran- 
script is one of the leading papers of 
its class. The daily average circulation 
of the North Adams Transcript is 5,239 
copies.” —Newspaperdom, 

The Transcript is a remarkable 
and venerable newspaper. It was 
established in 1840. In 1891 it fur- 
nished a detailed statement to the 
American Newspaper Directory 
showing a daily average of 4,652 
copies for that year. In tae 1903 
issue of the American Newspaper 
Directory the Transcript gets a let- 
ter rating. The failure of secur- 
ing a figure rating in the 1903 edi- 
tion of the American Newspaper 
Directory was probably due to an 
oversight, or some other sort of 
negligence for which there is hard- 
ly any valid excuse. 





Tue Boot and Snoe Recorder, 
Boston, celebrates its twenty-first 
birthday in a large, paper brochure 
showing portraits of eaca member 
of the business and editorial forces, 
with views of the various depart- 
ments. This staunch weekly bears 
the gold marks in the American 
Newspaper Directory, which is evi- 
dence of the regard in which it is 
held in the shoe and leather trades. 
It was established in April, 1882, 
as an eight-page sheet, by William 
Lewis Terhune, who is still busi- 
ness manager and active principle 
generally. Charles H. McDermott 
‘nas been its editor eighteen years. 
At the end of the first year the pa- 
per had grown to twenty-pages, 
and has steadily grown until to-day 
it is a weekly trade journal of 162 
pages weekly, giving the news of 
its trade in the most thorough 
manner and carrying many ‘pages 
of representative advertising. 
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THE progressive advertiser al- 
ways tries to write a better ad- 
vertisement to-day than he did 
yesterday. 





H. S. THALHEIMER, until recent- 
ly publisher of the New Orleans 
Item, who left the Crescent City 
owing to the climatic conditions 
not agreeing with him or Mrs, 
Thalheimer, has been engaged by 
General Manager Frank F. Peard 
of the Baltimore Herald to become 
his assistant on that paper. Mr. 
Peard ‘nas acquired large financial 
interests which will take up a 
great part of his time in New 
York and, while Mr. Peard will 
remain the head of the paper, Mr. 
Thalheimer will act under his 
guidance. 





Iron and steel imports will show 
a total of more than $50,000,000 in 
the fiscal year ending June 30, 
1903. The Bureau of Statistics fig- 
ures show for eleven months an 
importation of forty-seven million 
dollars’ worth of iron and steel 
manufactures, against twenty-three 
millions in the corresponding 
months of 1902 and sixteen mil- 
lions in the same months of 1901. 
The total for the month of May 
1903 was $3,679,821, and unless the 
June figures fall materially below 
those of May, the grand total for 
the year will be over $50,000,000. 
This is in marked contrast with 
conditions in recent years. The 
total importation of iron and steel 
manufactures in 1898 was twelve 
and one-half million dollars; in 
1899, twelve millions; in 1900, 
twenty millions; in 1902, twenty- 
seven millions; and in 1903, as al- 
ready indicated, will be about fifty 
millions. The hig water mark of 
iron and steel imports is closely 
associated with periods of prosper- 
ity and business activity. 











I believe the fact that I have placed our advertisement 
in your "Roll of Honor* for one year, speaxs louder than anything 
else I can say as to phat we think of it. 


Yours truly, 


THE WOMAN'S MAGAZINE, 


Adv, Mngr. 


























It is impossible to measure the 
full effect of good advertisirg. 


Tue San Francisco Call issues 
to advertisers a pamphlet, which, 
with the exception of the front 
page, is of the practical and com- 
mon sense type. It gives infor- 
mation and facts couched in lan- 
guage that sounds true and there- 
fore convincing. A chapter entitled 
“Undesirable and Desirable Cir- 
culation” describes the quality of 
the Call’s circulation and it appears 
to be of the sort which advertisers 
value especially. Testimonials from 
satisfied advertisers and a detailed 
circulation statement from July 1, 
1902, to July 30, 1903, and a half- 
tone picture of the Call Building 
complete the rather excellent busi- 
ness brochure. 





Tue New York evening paper 
is, perhaps, the greatest injury to 
the average evening newspaper 
that there is in the United States, 
outside of the question of the red 
ink mutilation. The reason for 
this is simple: The advertiser goes 
to New York and sees those news- 
papers that are printed six, eignt 
or ten times a day, scattered about 
over the streets, making a large 
part of the scrap heaps of the rub- 
bish in the parks and other public 
places. They are picked up for 
one cent, glanced over for an in- 
stant and thrown away after a mo- 
ment’s perusal. They are no more 
like such papers as the Atlanta 
Journal, the Birmingnam News, 
the Savannah Press, the Metrop- 
olis and other papers of this class 
than if they were not newspapers 
at all. The ordinary afternoon 
newspaper of a city like Jackson- 
ville does not have duplicates of 
circulation. A large percentage of 
our subscribers take no other news- 
paper, and read it from top to bot- 
tom, from the first to the last 
page, oftentimes advertisements 
and all, and is, therefore, undoubt- 
edly, for the number of papers 
printed, read by more people and 
read thoroughly by more people 
and more effective in an advertis- 
ing sense than any other newspaper 
of any kind anywhere.—Jackson- 
ville (Fla.) Metropolis, July 18, 
1903. 
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Mr. FRANK Pressrey, who is 
Vice-President of the American 
Advertising Agents’ Association, 
delivered a lecture last week at 
Chautauqua on The Evolution of 
Advertising. 


I was one of the very first to 
take a place in the “Roll of Hon- 
or” page. I did so because I 
know that a large proportion of 
the general advertisers of the Unit- 
ed States read Printers’ Ink. I 
have something to sell them. Your 
“Roll of Honor” is just the medi- 
um I have been looking for. I can 
feel the benefit. I believe it has 
paid for itself from the first week. 
I believe that advertisers are en- 
titled to know what they are get- 
ting for their money as nearly as 
possible and after I had a chance 
to make the Western New-Yorker 
something like what it ought to be 
I saw very clearly that my great 
task was to let the general adver- 
tisers know what I had been doing. 
Your “Roll of Honor” does that 
better.than any other agency I know 
of.—Levi A. Cass, Editor and .Pub- 
lisher the Western New-Yorker, 
aapeeaeeer4 1841. 

* * 


IN ofdering the Davenport, Ia., 


Times, the Ottumwa, Ia., Courier 
and the Muscatine, Ia., Journal in- 
to the “Roll of Honor” each for 


one year, Mr. E. P. Adler, adver- 
tising manager of the Lee Syndi- 
cate Newspapers, writes: “Allow 
me to say that I think the “Roll of 
Honor” the best and least expen- 
sive means of advertising a news- 
paper yet brought to my attention 
and I am sure it will be money 
well spent for our papers.” 
* 

THE value of your new depart- 
ment—the “Roll of Honor”—is un- 
questioned. Every advertiser wants 
to know the merits of the medium 
in which his money is being spent 
—which in particular brings up the 
question of circulation—and __the 
publications enrolled in tne “Roll 
of Honor” must of necessity be a 
list frequently consulted by all in- 
telligent advertisers—J. Angus 
MacDonald, Author of “Success- 
ful Advertising,’ 22 North Wil- 
liam, street, New York, July 31, 
1903. 
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Ham’s Horn is a clear-cut little 
publication devoted to the mining 
investments in the zinc and lead 
fields of Missouri and Arkansas. It 
is published by Ham & Ham, 
zinc and lead mine brokers, Cali- 
fornia, Mo., and contains apnor- 
isms with a point, technical and 
scientific facts concerning zinc and 
lead, maps of the country where 
these minerals are found in paying 
quantities, and arguments to show 
that mining investments are better 
than banks for saving money. 

Or the religious bodies in tne 
United States the Catholics have 
the largest number of papers, with 
the largest combined circulation, 
because they have also the largest 
membership, says the World’s 
Work. Next come the Method- 
ists, then the Baptists, then the 
Presbyterians, then the Jews, and 
then the Episcopalians. There is 
one Methodist church paper to 
every 53,000 Methodists; one to 
every 38,500 Catholics; one to ev- 
ery 31,000 Baptists; and one to 
every 3,100 Jews. The circulation 
of most of tnese papers is, propor- 
tionately to church membership, 
less than it formerly was. Their 
average circulation is a little more 
than 4,000 copies each. The num- 
ber of church papers shows a con- 
stant tendency to increase, for all 
the small :ects have their own; 
but most of them show also a 
strong tendency to become (with 
all respect) a kind of trade papers. 
The dissemination of church news 
and of official information and the 
like is coming to be one of the 
principal reasons for the existence 
of many of them. As a class, they 
have less general influence on the 
whole community than they ‘nad a 
generation ago. But, on the other 
hand, the best weekly and monthly 
periodicals of serious purpose—the 
weeklies and the monthlies that 
are not church publications—give 
the whole religious public a far 
better and more varied religious 
literature than any public in any 
country ever before had. Relig- 
ious literature is not declining—it 
is becoming broader and better— 
but what may be called sectarian 
literature becomes less and less in- 
fluential. 
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ADWRITERS are neither ntade by 
mail nor by nature. They are the 
product of experience mated with 
much mental application. 


THERE are about forty theatres 
in New York City. They all adver- 
tise more or less in the New York 
daily papers. The space they oc- 
cupy 1s small, or appears so, but 
the price they pay amounts in the 
aggregate to a round full million 
dollars in a single year. 


Bromo SELTZER was first offered 
to a certain portion of suffering 
humanity in a small drug store at 
Chapel Hill, N. C., according to a 
recent sketch of its inventor, Dr. 
Isaac E. Emerson, printed in the 
New York Commercial. From the 
outset it was advertised, and be- 
came successful locally. Dr. km- 
erson removed to Baltimore, where 
a corporation was organized. It 
was advertised nationally, and 
prospered to the point where the 
inventor became a millionaire. The 
corporation is now being reorgan- 
ized. Shares in the old company 
originally selling at $100 par are 
now worth $400. Dr. Emerson and 
Joan F. Waggaman, a Washington 
capita.ist, own ninety per cent of 
the stock. The former is the ac- 
tive head of the company, which 
has been known to pay 145 per 
cent dividends. He pays taxes on 
$8,000,000 worth of real estate in 
Baltimore; he owns one of the 
most palatial residences in Balti- 
more; he is the owner of a mag- 
nificently appointed steam yacht in 
which the has once circled the 
globe and will shortly begin a 
second similar expedition; his wife 
has won a way into Baltimore's ar 
istocracy of wealth and their name 
is famous for lavish entertainment 
and hospitality. Meantime the doc- 
tor has succeeded in dropping this 
title to become Captain Emerson. 
He organized the Maryland Naval 
Militia long ago and had so per- 
fected the organization at the out- 
break of the Spanish-American 
war that they were the complement 
of the auxiliary cruiser Dixie, a 
converted Morgan Liner, which 
proved an admirable scout in 
Cuban waters and played a con- 
spicuous part in the occupation of 
Porto Rico. 


















UNIVERSALLY, man admires cour- 
age—in an advertisement, even. 
One never should say anythjng to 
the public about goods, of the 
merit of which there could be any 
doubt, and what is said should be 
told with fearlessness. It is brave 
talk (not bravado) which seals 
conviction. 





Or fifty-seven publications in the 
United States and Canada devoted 
to iron, machinery and mechanics, 
the one credited with the largest 
circulation per issue in Rowell’s 
Directory is Machinery, published 
monthly at 66 West Broadway, 
New York. Machinery’s average 
circulation in 1902 was 27,622 cop- 
ies monthly, which includes three 
separate editions—the Engineering 
Edition at $2 a year, the Shop Edi- 
tion at $1 and the Foreign Edi- 
tion at $3. This journal has a 
good record for openness regard- 
ing its circulation, and is one of 
three journals in its class that 
bears the gold marks. Compari- 
sons are particularly odious to 
publishers of machinery journals, 
for the proprietors of several of 
the more prominent publications in 
this field have each fallen into the 
fnabit of regarding their journals 
as first in everything. This is rea- 
sonable enough, perhaps, for in no 
other trade field are there so many 
excellent papers. In the whole 
fifty-seven varieties there are a 
half-dozen publications that cover 
certain fields not touched by any 
of the rest. Without intent to 
praise one at the expense of an- 
other, though, it can truthfully be 
said that Machinery is a journal 
which an intelligent advertiser in 
this field would hardly care to keep 
house without. Editorially _ it 
holds closely to its subject—ma- 
chinery—leaving byways to others; 
it is practical and reliable, and 
valued among working machinists 
from shop to general offices. In 
the advertising way it gives thor- 
oughly modern display and me- 
chanical facilities, and carries be- 
tween 100 and 150 pages of adver- 
tising in each issue. If a machin- 
ery advertiser found himself so 
situated as to be able to use but 
three papers out of the fifty-seven, 
one of them would be Machinery. 
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Eacu claim should be backed by 
a sensible reason. 





THOsE retailers who have adopt- 
ed trading stamps in New York 
are of two classes. One class— 
commonly department stores—ex- 
ploit the stamps and advertise by 
giving from a dollar to five dollars 
free to all comers. Other dealers 
give the stamps only when taey 
are asked for, and it is sometimes 
difficult to learn that stamps are 
given at all, the only method in 
which a purchaser may learn that 
fact being through the list of deal- 
ers published by the trading stamp 
corporation. Tae whole question 
is resolving itself into a problem 


calling for immediate attention 
from every man who keeps a 
store. To many correspondents 


who had asked advice regarding 
their adoption the editor of the 
Dry Goods Economist recently 
said: 


These correspondents aver that there 
is a regular epidemic of gift-schemery 
in their locality and admit that they are 
in a quandary as to how to combat it. If 
they are not opposed to gift-schemes, be- 
lieving them sound in principle and 
praetice, we would make one answer, but 
if they are so opposed, quite another. To 
those in favor of gift-schemes in gen- 
eral, but in doubt as to which is the 
best, we suggest the offering of their own 
stamps in conjunction with local dealers 
in goods they do not carry. That there 
is a big profit to the me stamp com- 
panies cannot be doubted. It is not gen- 
erally assumed that they are in business 
for their health. There’s a good, round 

rofit accruing from such speculation, 
or speculation it certainly is, seeing 
the profits are dependent upon chance 
just as surely as they are in Tontine in- 
surance or building loans. The fewer 
who reach the goal, by filling their 
books, the greater the profit to the stamp 
redeemers. This being the case, why not 
save such profits by issuing your own 
stamps? Moreover, your own stamps 
being redeemable in your own store the 
marked profit on the goods selected re- 
duces the cost of the premium. But to 
those who are opposed to gift-schemery, 
in toto and on principle, we would say, 
Why tax your gray matter to evolve a 
substitute for a scheme which at heart 
you disapprove, yet from which an un- 
derstudy would differ only in degree? 
Offer neither original nor substitute. In 
lieu thereof, follow the example of 
Hearn & Son, of New York, who, unlike 
other local concerns presumably oppo: 
to premiums, but preserving a discreet 
silence thereanent, boldly proclaim, even 
boast, that they do not give tradine- 
stamps and iterate and reiterate the 
slogan: “Value vs. Trading stamps.” 
That’s the policy. Harp on performance 
as opposed to promise, values as against 
stamps. e 
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THE potency of the engine lies 
in the fuel. The energy of in- 
creasing trade is found in sensible 
advertising. 


Tue Leader, Lexington, Ky., has 
moved into a new three story brick 
building all its own, and issues a 
folder containing diagrams of each 
floor and telling how the paper’s 
various departments are housed 
and arranged. Two floors and the 
basement are occupied, while the 
third floor consists of a single 
large room, which is held in re- 
serve for future growth. The pa- 
per makes its own electric light 
and~- power. The Leader is the 
only evening daily in Lexington, 
and the only daily there entitled to 
representation in the “Roll of Hon- 
or.” where its card appears. Its 
weekly issue is the only weekly in 
that city which states circulation. 

——. +> -— 


IN SCHENECTADY. 


The Schenectady, N. Y., Gazette 
is ardently working up a circula- 
tion controversy among the daily 
papers of that city. No one denies 
first place to the Gazette; but the 
ambitious business manager just 
now appears to come pretty near 
te getting tne other papers to deny 
that the Gazette prints three or 
four times as many as either or 
possibly two or three times as many 
as both. The Union had an aver- 
age issue in 1902 of 4,419 copies, 
the Gazette’s average for the same 
time was 9,097 copies. How many 
the Star issued the Directory edi- 
tor was unable to ascertain. The 
Gazette’s present issue exceeds 12,- 
GOO copies. 

a . 
THE THREE DOZEN 
DAILIES. 


Whoever thinks he can improve 
the list of three dozen dailies print- 
ed on the last page of this issue. is 
requested to write a letter on the 
subject, addressed to the editor of 
PrinTErRS’ INK. It snould not be 
forgotten that before a paper can 
be added one must be stricken off, 
and the one to be eliminated must 
be specified, as well as the reasons 
for deeming it inferior in merit 
to the candidate nominated for the 
vacant place. 
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AYER AND ROWELL COM- 
PARED. 





In an article dealing with the 
Trading Stamps in PRINTERS’ INK 
for July 22nd, reference was 
made to the use of the stamps by a 
Buffalo daily newspaper: 

In Buffalo, for instance, not only do 
the retau dealers of all classes have to 
give stamps with all purchases, but one 
of the local papers prints a stamp on the 
ear of every copy issued and has thereby 
acquired a tangible circulation. 

The paper referred to was the 
Buffalo Review, a daily that has 
since suspended publication. Re- 
ferring to the paragraph in Print- 
ERS’ INK the publisher of another 
Buffalo daily writes: 

For your information, in reference 
to the trading stamp article in your 
July 22nd issue, I would state that the 
paper referred to as carying a trading 
stamp coupon, suspended publication 
some time ago, and was found to have a 
circulation of about 3,000 instead of 17 
and 19,000, as sworn to in a report pub- 
lished in the National Advertiser, oc- 
cupying two pages in two or more issues. 

The latest issue of Rowell’s Am- 
erican Newspaper Directory cre- 
dits the Buffalo Review with issu- 
ing regularly “more than 2,250 
copies.” 

_Ayer’s Newspaper Annual cre-" 
dits the same publication with issu- 
ing 12,884 copies. 

The Fourth Estate has in mind 

printing shortly: 
a “deadly parallel” of some of the cir- 
culation ratings in the Ayer and Rowell 
directories, so that advertisers may judge 
for themselves as to the value of this 
“information.”"—Lhe Fourth Estate, 
July 4, 1903. 

The Rowell Directory credits the 
Fourth Estate with issuing edi- 
tions “not exceeding one thousand 
copies,” while Ayer in his latest 
book fails to accord that paper any 
circulation at all. The two papers 
here mentioned will serve well for 
ineading the deadly parallel, and the 
honors between the two books 
would seem to be impartially di- 
vided so far. Ayer is evidently 
way off on the Buffalo trading 
stamp publication, but on “the 
fourth mistake” his report is ap- 
parently based on an accurate in- 
side knowledge of the situation. 

—\+o+—_—_ 

No ADVERTISING is perfect, nor 
can it be until human nature itself 
becomes a fixed instead of a vari- 
able quantity. 




















VILLAGE DISTRIBUTORS OF 
ADVERTISING MATTER. 





Whoever becomes known as a 
general advertiser will receive, in 
his daily mail, a considerable num- 
ber of circulars from persons will- 
ing to be of service as distributors 
of circulars or other printed matter 
or samples; or to do billposting ; 
tack up signs and other publicity 
work which the advertiser is cer- 
tain to wish to have performed 
and equally uncertain how he may 
best proceed to secure the best 
quality of service at the nearest 
approach to an equitable price, and 
when all is done, how he may know 
that it has been done well and 
thorougaly without unnecessary 
waste or delay. 

From the nature of things men 
who earn a living by ‘distributing 
advertising matter have to be con- 
tent with the moderate earnings 
of skilled or even unskilled labor- 
ers, and cannot be expected to 
have the handsome offices and high 
commercial ratings that a banker 
or merchant finds requisite to es- 
tablisn his claim upon the confi- 
dence of his patrons. Yet to the 
distributor of advertising matter 
it often becomes desirable to ship 
material that costs hundreds, per- 
haps many hundred dollars. That 
this costly material shall not be 
wasted or side tracked is what the 
advertiser would be glad to have 
not only assurance but guarantee. 
Whether any such assurance or 
guarantee that is sufficient to allay 
mistrust has ever been given is 
what the writer of this article 
would be glad to ascertain. 

In his mail of late he has sorted 
out the applications that have 
come in from persons wno would 
serve him as distributors and finds 
them generally members of some 
company, union or bureau which 
assumes to be responsible for the 
quality of the service. 

Attempts to ascertain the degree 
of reliability or responsibility at- 
taching to the guarantees do not, 
as a rule, develop very satisfactory 
results. In fact the outcome of in- 
quiry appears to indicate that the 
central bureau, company or union 
is little more than a scheme for 
selling circulars to would be mem- 
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bers, and the conductor of the 
bureau, company or union is gener- 
ally a man whose place of business 
does not bear much indication of 
activity or prosperity, and who, on 
personal interview, is free to ad- 
mit that his enterprise is not very 
firmly estabushed and that he does 
not require, nor does he possess 
very much capital. The conclusion 
arrived at is that the guarantee of 
the bureau, union or company does 
not amount to anything and that 
the only persons imposed upon by 
the pretense that it does have a 
value are the confiding men who 
become members of the said bu- 
reaus, etc., paying a small initia- 
tion fee, or buying circulars, print- 
ed in blank, to which the name of 
the member can be profitably added 
even at a price with which no local 
printer would be able to compete. 





MAKING ERRORS CONSPIC- 
UOUS. 





A correspondent asserts that 
among the papers credited in re- 
cent issues of PRINTERS’ INK with 
having the largest circulations in 
certain specified towns and cities, 
there are some which are not en- 
titled to the distinction accorded. 
Tnis may be true, for the careful 
observer will observe that the 
“largest circulation” is not, liter- 
ally, what is claimed; but merely 
that Rowell’s American Newspa- 
per Directory “accords” the largest 
circulation to the paper specified. 
The Directory may be wrong. In 
some cases doubtless it is in error; 
but there is scarcely any better 
way for discovering a lurking evil 
than to turn on it the lime light 
of publicity, thus making it con- 
spicuous to every observer. <A 
similar object it had in mind in 
publishing in Printers’ INK from 
week to week the valuable lists 
of class papers, with their circula- 
tion ratings. It gives every one 
an opportunity to take note of er- 
roneous figures, if there are any 
such, and to furnish information 
which will lead to a correctivn in 
the issue of the Directory for 1904. 
Any circulation statement reaching 
the Directory office before the last 
day of January next will be certain 
to secure careful attention. 
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Largest Circulations 
IN THE NORTH CENTRAL STATES. 
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AN EXAMINATION OF ROWELL’S AMERICAN NEWSPA- 
PER DIRECTORY FOR 1903 REVEALS THE 
FACTS STATED BELOW. 





OHIO. 

The Record has a higher circulation 
rating than is accorded to any other pa- 
per in Ada. 

The Beacon-Journal has a higher cir- 
culation rating than is accorded to any 
other daily in Akron: 

The Times-Democrat has a higher cir- 
culation rating than is accorded to any 
other weekly in Akron. 

The Pathfinder has a higher circula- 
tion rating than is accorded to any other 
publication issued in Akron. 

The Review has a higher circulation 
rating than is accorded to any other 
daily in Alliance. 

The Weekly Review has a higher cir- 
culation rating than is accorded to any 
other paper in Alliance. 

The Bee has a higher circulation rat- 
ing than is accorded to any other paper 
in Antwerp. 

The Press has a higher circulation rat- 
ing than is accorded to any other paper 
in Ashland. 

The Amerikan Sanomat has a higher 
circulation rating than is accorded to 
any other paper in Ashtabula. 3 

The Messenger and Herald has a high- 
er circulation rating than is accorded to 
any other paper in Athens. 

The Clermont Courier has a_ higher 
circulation rating than is accorded to any 
other paper in Batavia. 

The Logan Co. Index has a higher cir- 
culation rating than is accorded to any 
other weekly in Bellefontaine. 

The Educational Sun has a higher cir- 
culation rating than is accorded to any 
other publication issued in Bellefontaine. 


The Messenger has a higher circula- 
tion rating than is accorded to any other 
paper in Belleville. 

The News has a higher circulation 
rating than is accorded to any other 
weekly in Bluffton. 

The Farm und Haus has a higher cir- 
culation rating than is accorded to any 
other publication issued in Bluffton. 

The Wood Co. Democrat has a Righer 
circulation rating than is accorded to 
any other paper in Bowling Green. 

The Semi-Weekly News-Forum has a 
higher circulation rating than 1s accorded 
to any other paper in Bucyrus. 

The Republican has a higher circula- 
tion rating than is accorded to any other 
paper in Cadiz. 

The Noble Co, Leader has a higher 
circulation rating than is accorded to 
any other paper in Caldwell. 

The Tuscarawas Herald has a higher 
circulation rating than is accorded to 
any other paper in Canal Dover. 

The Repository has a higher circula- 
tion rating than is accorded to any other 
daily in Canton. 

The Sunday Repository has a higher 
circulation rating than is accorded to 
any other paper in Canton. 

The Republican-Standard has a_high- 
er circulation rating than is accorded to 
any other paper in Carrollton. 

Der Mercer Co. Bote has a higher 
circulation rating than is accorded to 
any other paper in Celina. 

The Geauga Republican has a higher 
circulation rating than is accorded to 
any other paper in Chardon, 

















The Daily News-Advertiser has a 
higher circulation rating than is accord- 
ed to any other paper in Chillicothe. 

The /imes-Star has a higher circula- 
tion rating than is accorded to any other 
paper in Cincinnati or daily in the State 
of Ohio. A 

The Ohio Farmer has a higher circu- 
lation rating than is accorded to any 
other weekly in Cleveland. 

The Press has a higher circulation 
rating than is accorded to any other pa- 
per in Cleveland. 

The Press has a higher circulation rat- 
ing than is accorded to any other daily 
in Columbus. 

The Sunday Ohio State Journal has 
a higher circulation rating than is ac- 
corded to any other weekly in Columbus. 

The Semi-Weekly Ohio State Jour- 
nal has a higher circulation rating than 
is accorded to any other paper in Co- 
lumbus. : 

The Evening News has a higher cir- 
culation rating than is accorded to any 
other paper in Conneaut. 

The Democrat and Standard has a 
higher circulation rating than is accord- 
ed to any other weekly in Coshocton. 

The News has a higher circulation 
rating than is accorded to any other 
daily in Dayton. 

The Watchword has a higher circu- 
lation rating than is accorded to any 
other weekly in_ Dayton. 

The Young Catholic Messenger has a 
higher circulation rating than is accord- 
ed to any other publication issued in 


Dayton. ; : 

The Kleeblatt has a higher circulation 
rating than is accorded to any other pa- 
per in Delphos. : 

The Operative Potter has a higher cir- 
culation rating than is accorded to any 
other weekly in East Liverpool. 

he Evening News-Register has a 
higher circulation rating than is accord- 
ed to any other paper in East Liverpool. 

The Reveille Echo has a higher cir- 
culation rating than is accorded to any 
other paper in East Palestine. 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Eaton. 

The Republican has a 7 circula- 
tion rating than is accorded to any 
other paper in Elyria. ; 

The Jeffersonian has a higher circu- 
lation rating than is accorded to any 
other weekly in Findlay. 

The Morning Republican has a_high- 
er circulation rating than is accorded to 
any other paper in Findlay. 

The Gray Goose has a higher circu- 
lation rating than is accorded to any 
other publication issued in Franklin. 

The News has a higher circulation 
rating than is accorded to any other 
daily in Fremont. 

The Gallia Times has a higher circu- 
lation rating than is accorded to any 
other weekly in Gallipolis. 

The Hunter-Trader-Trapper has a 
higher circulation rating than is accord- 
ed to any other publication issued in 
Gallipolis. 

The Republican-News has a higher cir- 
culation rating than is accorded to any 
other paper in Hamilton. 

The News has a higher circulation 
rating than is accorded to any other pa- 
per in Hicksville. 
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The Weekly Republican has a higher 
circulation rating than is accord to 
~ other paper in Ironton. 

[he Courier has a higher circulation 
rating than is accorded to any other pa- 
per in Kent. : 

_The News-Republican has a higher 
circulation rating than is accorded to 
~ other daily in Kenton. 

The Eagle has a higher circulation 
rating than is accorded to any other 
daily in Lancaster. 

The Fairfield Co. Republican has a 
higher circulation rating than is accord- 
ed to any other paper in Lancaster. 

The Western Star has a higher circu- 
lation rating than is accorded to any 
other paper in Lebanon. 

he Advertiser has a higher circula- 
tion rating than is accorded to any other 
weekly in Lima. 

The News has a higher circulation 
rating than is accorded to any other pa- 
per in Lima. 

The Journal-Gazette has a higher cir- 
culation rating than is accorded to any 
other naper in Logan. 

The Madison Co. Democrat has a 
higher circulation rating than is accord- 
ed to any other paper in London. 

The ZJimes-Herald has a higher ctr- 
culation rating than is accorded to any 
other paper in Lorain. 

The Democrat-Enquirer has a higher 
circulation rating than is accord to 
any other paper in McArthur. 

The Christian Unity Herald has a 
higher circulation rating than is accord- 
ed to any other publication issued in 
McComb. 

The Daily News has a higher circula- 
tion rating than is accorded to any other 
paper in Mansfield. 

The Register has a higher circulation 
rating than is accorded to any other 
daily in_ Marietta. 

The Zeitung has a higher circulation 
rating than is accorded to any other pa- 
per in Marietta. 

The Star has a higher circulation rat- 
ing than is accorded to any other daily 
in Marion. 

The Star has a higher circulation rat 
ing than is accorded to any other weekly 
in Marion. | : 

The Evening Times has a higher cir- 
culation rating than is accorded to any. 
other paper in Martins Ferry. 

The Farm Investor and Financial Out- 
look has a higher circulation voting, than 
so gocended to any other paper in Marys- 
ville. 

The Medina Co. Gazette has a higher 
circulation rating than is et to 
any other weekly in Medina. 

Gleanings in Bee Culture has a high- 
er circulation rating than is accorded to 
“y other publication issued in Medina. 

he Weekly Butler Co, Signal has a 
higher circulation rating than is accord- 
ed to any other paper in Middletown. 

_ The Republican has a higher circula- 
tion in is accorded to any other 
paper in Millersburg. 

The Enterprise has a higher circula- 
tion rating than is accorded to any other 
paper in Montpelier. 

The Morrow Co. Sentinel has a high- 
er circulation rating than is accorded to 
any other paper in Mount Gilead. 

The Republican-News has a higher cir- 
culation rating than is accorded to any 
other daily in Mount Vernon, 











| 
: 
| 


—————————— 


= ——— = ere = = 


eee eae 






42 


The Semi-Weekly Democratic Banner 
has a higher circulation rating than is 
accorded to any other paper in Mount 
Vernon. 

The Democratic Northwest has a high- 
er circulation rating than is accorded to 
an-- other paper in Napoleon. 

The Advocate has a higher circulation 
rating than is accorded to any other 
daily in Newark. 

The Weekly Advocate has a higher 
circulation rating than is accorded to 
any other paper in Newark. 

The Ohio Democrat and Times has a 
higher circulation rating than is accora- 
ed to any other paper in New Philadel- 
phia. . 

The Farm and Home Enterprise has a 
higher circulation rating than is accord- 
ed to any other paper in Norwalk. — 

The Plantation Micslonery has a high- 
er circulation rating than is accorded to 
any other publication issued in Oberlin. 

The Putnam Co. Sentinel has a high- 
er circulation rating than is accorded to 
any other paper in Ottawa. ; 

The Republican has a higher circula- 
tion rating than is accorded to any other 
daily in Painesville. 

The Weekly Republican has a higher 
circulation rating than is accorded to 
any other paper in Painesville. 

The Democrat has a higher circulation 
rating than is accorded to any other pa- 
per in Paulding. . 

The Call has a higher circulation rat- 
ing than is accorded to any other paper 
in Piqua. : 

The Leader has a higher circulation 
rating than is accorded to any other pa- 
per in Pomeroy. : 

The Correspondent has a higher cir- 
culation rating than is accorded to any 
other weekly in Portsmouth. 

The Daily Times has a higher circula- 
tion rating than is accorded to any 
other paper in Portsmouth. 

The Republican has a higher circula- 
tion rating than is accorded to any other 
paper in Ravenna. 

The Gazette has a higher circulation 
rating than is accorded to any other pa- 
per in Richwood. 

The Review has a higher circulation 
rating than is accorded to any other pa- 
per in Roseville. 

The News-Record has a higher circu- 
lation rating than is accorded to any 
other paper in Sabina. 

The Belmont Chronicle has a higher 
circulation rating than is accorded to 
any other paper in Saint Clairsville. 

The News has a higher circulation 
rating than is accorded to any other pa- 
per in Saint Paris. 

The News has a higher circulation 
rating than is accorded to any other 
daily in Salem. 

The Daily Star has a higher circula- 
tion rating than is accorded to any 
other paper in Sandusky. 

The Shelby Co. Democrat has a high- 
er circulation rating than is accorded to 
any other paper in Sidney. 

The Rosary Magazine has a higher 
circulation rating than is accorded to 
any other publication issued in Somer- 
set. 

The National New Era has a higher 
circulation rating than is accorded to any 
other weekly in Springfield. 
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The Woman’s Home Companion has 
a higher circulation rating than is ac- 
corded to any other publication issued 
in Springfield or in the State of Ohio. 

The Patrons’ Leader has a higher cir- 
culation rating than is accorded to any 
other publication issued in Swanton. 

The Tribune and Herald has a higher 
circulation rating than is accorded to 
| other daily in Tiffin. 

he Blade has a higher circulation 
rating than is accorded to any other 
daily in Toledo. 

The Weekly Blade has a higher circu- 
lation rating than is accorded to any 
other paper in Toledo or weekly in the 
State of Ohio. 

The Buckeye has a higher circulation 
rating than is accorded to any other pa- 
per in Troy. 

The Tuscarawas Chronicle has a high- 
er circulation rating than is accorded 
to any other weekly in Urichsville. 

The Daily Chief has a higher circu- 
lation rating than is accorded to any 
other pager in iy od Sandusky. 

The Champaign Democrat has a high- 
er circulation rating than is accorded 
to any other paper in Urbana. 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Utica. 

The Democrat and Times has a high- 
er circulation rating than is accorded to 
“~; other paper in Vanwert. 

_ The Auglaize Republican has a higher 
circulation rating than is accorded to any 
other paper in Wapakoneta. 

The Tribune has a higher circulation 
rating than is accorded to any other 
daily in Warren. 

The Western Reserve Democrat has a 
higher circulation rating than is accord- 
ed to any other paper in Warren. 

The Fayette Co. Record has a higher 
circulation rating than is accorded to 
any other paper in Wasnington, C. H. 

The Republican has a higher circula- 
tion oa is accorded to any other 
paper in Wauseon. 

The News has a higher circulation rat- 
ing than is accorded to any other paper 
in Waverly. 

The Telegram has a higher circulation 
rating than is accorded to any other pa- 
per in Wellston. 

The Adams Co. New Era has a high- 
er circulation rating than is accorded to 
any other paper in West Union. 

The Journal has a higher circulation 
rating than is accorded to any other pa- 
per in Wilmington. 

The Spirit of Democracy has a higher 
circulation rating than is accorded to any 
other paper in Woodsfield. 

The Wayne Co. Democrat has a high- 
er circulation rating than is accorded to 
any other paper in Wooster. 

The Woman’s Missionary Magazine 
has a higher circulation rating than is 
accorded to any other publication issued 
in Xenia. 

The Daily Vindicator has a higher cir- 
culation rating than is accorded to any 
other paper in Youngstown. 

The Evening Signal has a higher cir- 
culation rating than is accorded to any 
other daily in Zanesville. 

The Courier has a higher circulation 
rating than is accorded to any other 
weekly in Zanesville. 

















The Catholic Home Companion has a 
higher circulation rating than is accord- 
ed to any other publication issued in 


Zanesville. 
INDIANA. 


The New Era has a higher circulation 
rating than is accorded to any other pa- 
per in Albion. 

The Herald has a higher circulation 
rating than is accorded to any other 
weekly in Anderson. 

The Bulletin has a higher circulation 
rating than is accorded to any other pa- 
per in Anderson. 

The Steuben Republican has a high- 
er circulation rating than is accorded to 
any other paper in Angola. 

The Weekly Courier has a higher cir- 
culation rating than is accorded to any 
other paper in Auburn. 

The Democratic Herald has a higher 
circulation rating than is accorded to 
any other paper in Batesville. 

The Christlicher Bundesbote has a 
higher circulation rating than is accord- 
ed to any other paper in Berne. : 

The Chronicle has a higher circulation 
rating than is accorded to any other pa- 
per in Bluffton. 5 

The Orthonomic Era has a higher cir- 
culation rating than is accorded to any 
other paper in Brazil. 

The Hoosier Democrat and Clark Co. 
Record has a higher circulation rating 
than is accorded to any other paper in 
Charlestown. , . 

The Mail has a higher circulation 
rating than is accorded to any other pa- 
per in Columbia City. ; 

The Democrat has a higher circula- 
tion rating than is accorded to any other 
paper in Columbus. ‘ f 

he Courier has a higher circulation 
rating than is accorded to any other pa- 
per in Connersville. 4 

The Democrat has a higher circula- 
tion rating than is accorded to any other 
paper in Corydon. . . 

he Friend has a higher circulation 
rating than is accorded to any other pa- 
per in Covington. ; i 

The Journal has a higher circulation 
rating than is accorded to any other 
daily in Crawfordsville. ; 

The Journal has a higher circulation 
rating than is accorded to any other 
weekly in Crawfordsville. 

The Chariot has a higher circulation 
rating than is accorded to any other pub- 
lication issued in Crawfordsville. 

The Register has a higher circulation 
rating than is accorded to any other pa- 
per in Crown Point. 

The Hendricks Co. Republican has a 
higher circulation rating than is accord- 
ed to any other paper in Danville. 

The Crawford Co. Democrat has a 
higher circulation rating than is accord- 
ed to any other paper in English. 

The Sunday Journal-News has a high- 
er circulation rating than is accorded to 
any other weekly in Evansville. 

The Daily Journal-News has a higher 
circulation rating than is accorded to any 
other paper in Evansville. 

The Hoosier Democrat has a higher 
circulation rating than is accorded to any 
other paper in Flora. 

The Benton Review has a higher cir- 
culation rating than is accorded to any 
other paper in Fowler. 
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_The American Standard has a higher 

circulation rating thah is accorded to 
any. other paper in Frankfort. 

[The Democrat has a higher circulation 
rating than is accorded to any other pa- 
per_in Franklin. 

The Cooking Club has a higher circu- 
lation rating than is accorded to any 
other publication issued in Goshen. 

The Weekly Banner has a higher cir- 
culation rating than is accorded to any 
other paper in Greencastle. 

_The Primitive Monitor has a higher 
circulation rating than is accorded to 
ay, oe publication issued in Green- 
e 


The Farmers’ Guide has a higher cir- 
culation rating than is accorded to any 
other paper in Huntington. 

_ The News has a higher circulation rat- 
ing than is accorded to any other daily 
in Indianapolis or in the State of In- 
diana. 

_The Indiana State Sentinel has a 
higher circulation rating than is accord- 
ed to any other paper in Indianapolis 
or in the State of Indiana. 

_The Weekly Dispatch has a higher 
circulation rating than is accorded to 
“, other paper in Kokomo. 

The Courier has a higher circulation 
rating than is accorded to any other 
daily in Lafayette. 

The Home Journal has a higher cir- 
culation rating than is accorded to any 
other paper in Lafayette. 

The Herald has a higher circulation 
rating than is accorded to any other 
daily in Laporte. 

The Weekly Herald has a higher cir- 
culation rating than is accorded to any 
other paper in Laporte. 

The Kegtster has a higher circulation 
rating than is accorded to any other pa- 
per in Lawrenceburg. 

The Leader has a higher circulation 
rating than is accorded to any other pa- 
per in Ligonier. 

The Journal has a higher circulation 
rating than is accorded to any other 
daily in_ Logansport. 

The Chronicle has a higher circulation 
eer than is accorded to any other 
weekly in Logansport. 

The Choir Music Journal has a high- 
er circulation rating than is accorded to 
any other publication issued in Logans- 


port. 

The News-Tribune has a higher cir- 
culation rating than is accorded to any 
other paper in Marion. 

he Power and Transmission has a 
higher circulation rating than is accord- 
ed to any other publication issued in 
Mishawaka. 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Monticello. _ 

The Sunday Morning Star and News 
has a higher circulation rating than is 
accorded to any other weekly in Muncie. 

The Daily orning Star and News 
has a higher circulation rating than is 
accorded to any other paper in Muncie. 

The Medical Herald has a higher cir- 
culation rating than is accorded to any 
other publication issued in New Albany. 

The Southern Indiana Tribune has a 
higher circulation rating than is accord- 
ed to any other paper in Newburg. 

The Weekly Tribune has a higher cir- 
culation rating than is accorded to any 
other paper in Newcastle. 
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The Hamilton Co. Ledger has a high- 
er circulation rating than is accorded to 
any other paper in Noblesville. _ 

The Ave Maria has a higher circula- 
tion rating than is accorded to any other 
paper in Notre Dame. | A 

he Progress-Examiner has a higher 
circulation rating than is accorded to 
any other paper in Orleans. ; 

The Messenger has a higher circula- 
tion rating than is accorded to any other 
paper in Owensville. 

he Miami Co. Sentinel and Record 
has a higher circulation rating than is 
accorded to any other paper in Peru. 

The Sun has a higher circulation rat- 
ing than is accorded to any other paper 
‘in Portland. ‘ 

The Clarion-News has a higher circu- 
lation rating than is accorded to any 
other weekly in Princeton. 

The Daily Clarion-News has a higher 
circulation rating than is accorded to 
ony other paper in Princeton. 

he Jasper Co. Democrat has a higher 
circulation rating than is accorded to 
7; other weekly in Rensselaer. 

he Sun-Telegram has a higher cir- 
culation rating than is accorded to any 
other weekly in Richmond. 

The Evening Item has a higher circu- 
lation rating than is accorded to any 
other paper in Richmond. 

The Democrat has a higher circulation 
rating than is accorded to any other pa- 
per in Rockport. 

The Republican has a higher circu- 
lation rating than is accorded to any 
other = in Rockville. . 

The American has a higher circulation 
rating than is accorded to any other pa- 
per in Rushville. ‘ 

The Weekly sepeiioen has a higher 
circulation rating than is accorded to any 
other paper in Seymour. 

The Democrat has a higher circulation 
rating than is accorded to any other 
daily in Shelbyville. 

The Shelby Democrat has a higher cir- 
culation rating than is accorded to any 
other weekly in Shelbyville. 

The News has a higher circulation 
tating than is accorded to any other pa- 
per in Shoals. 

The Daily Tribune has a higher cir- 
culation rating than is accorded to any 
other paper in South Bend. 

_ The Whitley Co. News has a higher 
circulation rating than is accorded to 
any. other paper in South Whitley. 

he Democrat has a higher circula- 
tion rating than is accorded to any other 
weekly in Spencer. 

The Agricultural Epitomist has a 
higher circulation rating than is accord- 
ed to any other pyblication issued in 
Spencer. 

, The Democrat has a higher circula- 
tion rating than is accorded to any other 
paper in Sullivan. 

The Sunday Tribune has a higher cir- 
culation rating than is accorded to any 
other weekly in Terre Haute. 

The Daily Tribune has a higher circu- 
lation rating than is accorded to any 
other paper in Terre Haute. 

The Dispatch has a higher circulation 
tating than is accorded to any other pa- 
per in Tipton. 

fhe Weekly Times has a higher circu- 
lation rating than is accorded to any 
other paper in Union City. 
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_ The News has a higher circulation rat- 
ing than is accorded to any other paper 
in Veedersburg. - 

The Commercial has a higher circula- 
tion rating than is accorded to any other 
weekly in Vincennes. 

The Ladies’ Home Ideal has a higher 
circulation rating than is accorded to any 
other publication issued in Vincennes. 

The Plain Dealer has a higher circu- 
lation rating than is accorded to any 
other daily in Wabash. 

The Weekly Plain Dealer has a high- 
er circulation rating than is accorded to 
any other paper in Wabash. : 

The Northern Indianian has a higher 
circulation rating than is accorded to 
any other paper in Warsaw. : 

he Press has a higher circulation rat- 
ine than is accorded to any other paper 
in Waterloo. — 4 : 

The Republican has a higher circu- 
lation rating than is accorded to any 
other paper in Winamac. ’ ; 

he Democrat has a higher circulation 
rating than is accorded to any other 
paper in Winchester. 


ILLINOIS. 

The Journal has a higher circulation 
rating than is accorded to any other 
paper in Albion. 

The Times-Record has a higher circu- 
lation rating than is accorded to any 
cther paper in Aledo. 

The weekly Sentinel-Democrat has a 
higher circulation rating than is ac 
corded to any other paper in Alton. 

The Talk has a higher circulation 
rating than is accord to any other 
paper in Anna, : 

he Record has a higher circulation 
rating than is accorded to any other 
peper in Arcola, 

he Daily News has a higher circula- 
tion rating than is accorded to any 
other daily in Aurora. 

The Yeoman has a higher circulation 
rating than is accorded to any other 
publication issued in Aurora. 

[The Adage has a higher circulation 
rating than is accorded to any other 
Paper in Barry. 

_ The — Post und Zeitung has a 
higher circulation rating than Is ac- 
corded to any other paper in Belleville. 

The Pantagraph has a higher circu- 
lation rating than is accorded to any 
cther weekly in Bloomington. 

_The daily Pantagraph has a higher 
circulation rating than is accorded to 
any other paper in Bloomington. 

‘he Farmers’ Institute has a higher 
circulation rating than is accorded to 
ony other publication 1ssued in Carbon- 
ale. 


_ The Macoupin Co. Argus has a higher 

circulation rating than is accorded to 
any other paper in Carlinville. 

The White Co. Democrat has a high- 
er circulation rating than is accorded to 
any other paper in Carmi. 

The News has a higher circulation 
rating than is accorded to any other 
daily in Champaign. 

The Champaign Co. News has a high- 
er circulation rating than is accorded to 
anv other paper in Champaign. 

The Sunday Record-Herald has a 
higher circulation rating than is ac- 
corded to any other weekly or Sunday 
paper in Chicago. 

















The News has a higher circulation 
rating than is accorded to any other 
vaper in Chicago, or in the State of II- 
nois. 

The Enquirer has a higher circulation 
rating than is accorded to any other 
paper in Chillicothe. 

he Register has a higher circulation 
rating than is accorded to any ther 
one in Clinton. 

[The News has a higher circulation 
sotiag than is accorded to any other 
weekly in Danville. 

The Daily News has a higher circu- 
lation rating than is accorded to any 
other paper in Danvitte. 

The Sunday Review has a higher cir- 
culation rating than is accorded to any 
other weekly in Decatur. 

The Daily Review has a higher circu- 
lation rating than is accorded to any 
other paper in Decatur. 

The Times-Press has a higher circu- 
lation rating than is accorded to any 
other paper in Delavan. 

The Banner has a higher circulation 
rating than is accorded to any other 
publication issued in Dwight. 

he Star and Herald has a higher cir- 
culation rating than is accorded to any 
other weekly in_ Dwight. 

The Poultry Culture nas a higher cir- 
culation rating than is accorded to any 
other publication issued in East St. 

is. 

The Intelligencer has a higher circu- 
lation rating than is accorded to any 
other paper in Edwardsville. 

, The eekly Democrat has a higher 
circulation rating than is accorded to 
my. other paper in Effingham. 

The News has a_ higher 
rating than is accorde 
daily in Elgin. 

The Young People’s Weekly has a 
higher circulation rating than is ac- 
corded to any other paper in Elgin, or 
any other weekly in the State of II- 
linois. 

_ The Democrat-Journal has a higher 
circulation rating than is accorded to 
any other paper in Eureka. 

Correct English has a higher circula- 
tion rating than is accorded to any 
ether publication issued in Evanston. 

The Blade has a higher circulation 
rating than is accorded to any other 
paper in Fairbury. 

The Wayne Co. Record has a higher 
circulation rating than is accorded to 
omy. other paper in Fairfield. 

he Journal has a higher circulation 
rating than is accorded to any other pa- 
per in Farmer City. 

The Bulletin has a higher circulation 
rating than is accorded to any other 
daily in_ Freeport. 

The Bulletin has a higher circulation 
rating than is accorded to any other 
weekly in Freeport. 

The Poultry Tribune has a higher cir- 
culation rating than is accorded to any 
other publication issued in Freeport. 

The Weekly Gazette has a higher cir- 
culation rating than is accorded to any 
other paper in Galena. 

The ail has a higher circulation 
rating than is accorde to any other 
weekly in Galesburg. 

e Evening Mail has a higher circu- 
lation than is accorded to any - other 
paper in Galesburg. 


circulation 
to any other 
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The Republic has a higher circula- 
tion rating than is accorded to any other 
oner in Geneseo. " Ss 

he State Leader has a higher circu- 
laticn rating than is accorded to any 
other publication issued in Geneva. 

The Gibson Courier has a higher cir- 
culation rating than is accorded to any 
other paper in Gibson City. 

The Calhoun Times-Herald has a 
higher circulation rating than is  ac- 
corded to any other paper in Hardin. 

The Chronicle has a higher circula- 
tion rating than is accorded to any 
ether paper in Harrisburg. 

The Independent has a higher circu- 
lation rating than is accorded to any 
other paper in Harvard. 

The Mason Co. Democrat has a high- 
er circulation rating than is accorded to 
any other pager in Havana. 

The Republican has a higher circula- 
tion rating than is 
other paper in Henry. 

The Leader has a higher circulation 
rating than is em to any other 
paper in Highland. 

he Montgomery News has a higher 
circulation rating than is accorded to 
any other paper in Hillsboro. 

The Farm has a higher circulation 
rating than is accorded to any other pa- 
per in _. 

The News has a_ higher circulation 
rating than is accorded to any other 
weekly in P ae > 

The Daily Republican nas a _ higher 
circulation rating than is accorded to 
any other paper in Joliet. 

he semi-weekly Democrat has a 
higher circulation rating than is ac- 
corded to any other paper in Kankakee. 

The daily Star-Courier has a higher 
circulation rating than is accorded to 
any other paper in Kewanee. 

Our Horticultural Visitor has a 
higher circulation rating than is ac- 
corded to any other publication issued 
in Kinmundy. 

The Tygodnik Katolicki has a higher 
circulation rating than is accorded to 
any other weekly in La Salle. 

The Daily Tribune has a higher cir- 
culation rating than is accorded to any 
other paper in La_ Salle. 

The Lawrence Co. News has a higher 
circulation rating than is accorded to 
any other paper in Lawrenceville. 

The Fulton Democrat has a_ higher 
circulation rating than is accorded to 
any other paper in Lewistown. 

he Unit has a higher circulation rat- 
ing than is accorded to any other paper 
in Lexington. 

The Volksblatt-Rundschau has a high- 
er circulation rating than is accorded to 
anv other weekly in Lincoln. 

The semi-weekly Courier has a_high- 
er circulation rating than is accorded to 
any other paper in Lincoln. 

The Searchlight has a higher circu- 
lation rating than is accorded to any 
other prblication issued in Litchfield. 

The Phoenix Advertiser has a higher 
circulation rating than is accorded to any 
ether paper in Lockport. 

The Eagle has a higher circulation 
rating than is accorded to any other pa- 
per in Macomb. 

The Leader.has a higher circulation 
rating than is accorded to any other pa- 
per in Marion. 
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The Times has a higher circulation 
rating than is accorded to any other 
r in Mason City. z : 

The Journal has a higher circulation 
rating than is accorded to any other 
daily in Mattoon. 

The Weekly Journal has a od cir- 
culation rating than is accorded to any 
cther paper in Mattoon. . 

Our Hope and Life in Christ has a 
higher circulation than is accorded to 
any other paper in Mendota. 

Our True Friend has a higher circu- 
lation rating than is accorded to any 
other publication issued in Milan. 

The Dispatch has a higher circulation 
rating than is accorded to any other pa- 
per in Moline. 

The Review has a higher circulation 
rating than is accorded to any other 
daily in Monmouth. : 

The Republican-Atlas has a_ higher 
circulation rating than is accorded to 
any other paper in Monmouth. 

e Piatt Co. Republican has a high- 
er circulation rating than is accorded to 
ae other paper in Monticelo. 

he Weekly Herald has a ~ 4 cir- 
culation rating than is accorded to any 
other paper in Morris. 
The Weekly Register has a higher 
circulation rating than is accorded to 
eg, yr paper in Mount Carmel. 

e semi-weekly Carroll Co. Demo- 
crat has a higher circulation rating than 
is accorded to any other paper in Mount 
Carroll. 

The 2 
tion rating than is accorded 
other paper in Mount Olive. | 

he News has a_ higher circulation 
rating than is accorded to any other pa- 
per in Mount Pulaski. 

he Democrat-Message has a higher 
circulation rating than is accorded to 
ong. other paper in Mount Sterling. 

e Weekly Independent has a high- 
er circulation rating than is accorded 
to any other paper in Murphysboro. 

The Independent has a higher circu- 
lation rating than is accorded to any 
cther paper in Newman. : 

he Ledger has a higher circulation 
tating than is accorded to any other 
paper in Oakland. 

The Star-Monthly has a higher circu- 
lation rating than is accorded to any 
other publication issued in Oakpark. 

The Advocate has a higher circula- 
tion rating than is accorded to any 
other paper in Olney. | 

The Ogle Co. Republican has a high- 
er circulation rating than is accorded to 
any other paper in Oregon. 

The “Fair Dealer” has a higher cir- 
to any 


Teutonia has a higher circula- 
to any 


culation rating than is accorde 
other paper in Ottawa. 

The Post Tribune has a higher cir- 
culation rating than is accorded to any 
other daily in Pekin. ‘ 

The Freie Presse has a higher circu- 
lation rating than is accorded to any 
other weekly in Pekin. 

The Anchor and Shield has a higher 
circulation rating than is accorded to 
anv other publication issued in Pekin. 

i Sunday Morning Star has a 
higher circulation rating than is ac- 
corded to any other weekly in Peoria. 

The Evening Star has a higher circu- 
lation rating than is accorded to any 
other paper in Peoria. 
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_ The Pike Co. Democrat has a higher 
circulation rating than is accorded to 
any other paper in Pittsfield. 

_ The Tri-County Press has a higher 
circulation than is accorded to any 
other paper in Polo. 

The Weekly Leader has a higher cir- 
culation rating than is accorded to any 
other paper in_ Pontiac. 

The Bureau Co. Tribune has a higher 
circulation rating than is accorded to 
any other paper in Princeton. 

The Journal has a higher 
rating than is accorded to 
daily in Quincy. 
has a higher 


circulation 
any other 


The Record circulation 
rating than is accorded to any other 
weekly in Quincy. 

The Poultry Keeper has a higher cir- 


culation rating than is accorded to any 
other publication issued in Quincy. 

The Press has a pater circulation 
rating than is accorded to any other 
paper in Rantoul. 

The Independent has a higher circu- 
lation rating than is accorded to any 
other paper in Rochelle. 

The Register-Gazette has a higher cir- 
culation rating than is accorded to any 
other daily in Rockford. 

The semi-weekly Register-Gazette has 
a higher circulation rating than is ac- 
corded to any other paper in Rockford. 

The Argus has a higher circulation 
rating than is accorded to any other 
dailv in Rock Island. 

The Augustana has a higher circula- 
tion rating than is accorded to any 
other paper in Rock Island. 

The Marion Co. Democrat has a high- 
er circulation than is accorded to any 
other paper in Salem. 

, The Democrat has a higher circula- 
tion rating than is accorded to any 
other paper in Shelbyville. 

The Plaindealer has a higher circu- 
lation rating than is accorded to any 
other Paper in Sparta. 

The Illinois State Regzster has a 
higher circulation than is accorded to 
any other daily _in Springfield. 

_ The Illinois Tradesman has a higher 
circulation rating than 1s accorded to 
any other weekly in Springfield. 

The Farm Home has a higher circu- 
lation rating than is accorded to any 
other publication issued in Springfield. 
_ The Free Press has a higher circula- 
tion rating than is accorded to any 
ether weekly in Streator. 

_ The Independent-Times has a higher 
circulation rating than is accorded to 
any other paper in Streator. 

The Saturday Herald has a higher 
circulation rating than is accorded to 
my, other paper in Sullivan. 

he True Republican has a higher cir- 
culation rating than is accorded to any 
other paper in Sycamore. 

The School News and Practical Edu- 
cator has a higher circulation rating 
than is accorded to any other publica- 
tion issued in Taylorville. 

The Democrat has a higher circula- 
tion rating than is accorded to any 


other paner in Toledo. 

e Stark Co. News has a higher cir- 
culation rating than is accorded to any 
other paper in Toulon. 2 

The. Journal-Republican has a higher 
circulation rating than is accorded to 
any other paper in Tuscola. 

















The Weekly Courier has a higher cir- 
culation rating than is accorded to any 
other paper in Urbana. : : 

The Latest News has a higher circu- 
lation rating than is accorded to any 
other paper in Warren. z 

The Kepublican has a higher circula- 
tion rating than is accorded to any 
other paper in Waterloo. : 

The Kepublican has a higher circula- 
tion rating than is accorded to any 
other paper in Watseka. 

The Flour and Feed has a higher cir- 
culation rating than is accorded to any 
other publication issued in Waukegan. 

The Times has a_ higher circulation 
rating than is accorded to any other pa- 
per in Winchester. . 4 i 

The Sentsnel has a higher circulation 
rating than is accorded to any other 
peper in Woodstock. 


MICHIGAN. 

The Daily Times and Expositor has 
a higher circulation rating than is ac- 
corded to any other paper in Adrian. 

The Recorder has a higher circulation 
rating than is accorded to any other pa- 
per in Albion. 

The Farmers’ Friend has a higher cir- 
culation rating than is accorded to any 
other publication issued in Allegan. 

The Record has a higher circulation 
~—— than is accorded to any other 
weekly in Alma. 

The Doctor’s Magazine has a higher 
circulation rating than is accorded to 
ony. other publication issued in Alma. 

he Echo has a higher circulation rat- 
ing than is accorded to any other daily 
in Alpena. 

The Farmer has .a higher circulation 
rating than is accorded to any other pa- 
per in Alpena. 

The American Tyler has a higher cir- 
culation rating than is accorded to any 
other publication issued in Ann Arbor. 

The Van Buren Co. Visitor has a 
higher circulation rating than is accorded 
to any other paper in Bangor. 

The Pilgrim has a higher circulation 
rating than®@is accorded to any other 
publication issued in Battlecreek. 

The Times-Press has a higher circu- 
lation rating than is accorded to an 
other daily in Bay City. 

The Michigan Sugar Beet has a high- 
er circulation rating than is accorded to 
~y. other paper in Ba ay 

he Sunday Free Press has a higher 
circulation rating than is accorded to 
any other weekly in Detroit or in the 
State of Michigan. : 

The Evening News has a higher cir- 
culation rating than is accorded to any 
other paper in Detroit or daily in the 
State of Michigan. t . 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Dowagiac. 

The Journal has a higher circulation 
tating than is accorded to any other pa- 
per in Eaton Rapids. * 

The Bee Keepers’ Review has a_high- 
er circulation rating than is accorded to 
any other publication issued in Flint. 

The Independent has a higher circu- 
lation rating tham 1s accorded to any 
other paper in Gravjledge. 

The Sunday Herald has a higher cir- 
culation rating than is accorded to any 
other weekly in Grand Rapids. 
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The Evening Press has a higher cir- 
culation rating than is accorded to any 
other paner in Grand Rapids. 

The Journal has a higher circulation 
rating than is accorded to any otner jp. 
per in Hart. 

The Banner has a higher circulation 
rating than is accorded to any other pa- 
per in Hastings. : 

The Democrat has a higher circulation 
rating than is accorded to any other 
paper in Hillsdale. 

De Hope has a higher circulation rat- 
ing than is accorded to any other paper 
in Holland. 4 

The Index has a higher circulation 
rating than is accorded to any other 
paper in Homer. | 

he Daily Mining Gazette has a high- 
er circulation rating than is eccorted 
to any other paper in Houghton. 

he Livingston Co. Republican has a 
higher circulation rating than is accord- 
ed to any other paper in Howell. 

The Weekly Sentinel has a higher cir- 
culation rating than is accorded to any 
other paper in Ionia. 

he Michican Poultryman has a high- 
er circulation rating than is accorded to 
any, other publication issued in Ithaca. 

he Daily Citizen has a higher circu- 
lation rating than is accorded to any 
other daily in Jackson. 

The Industrial News has a higher cir- 
culation rating than is accorded to any 
other paper in Jackson. 

The Telegraph has a higher circulation 
rating than is accorded to any other 
daily in Kalamazoo. 

The Semi-Weekly Telegraph has a 
higher circulation rating than is accord- 
ed to any other paper in Kalamazoo. 

The Moderator-Topics has a higher 
circulation rating than is accorded to 
any other weekly in Lansing. 

he A. O. U. W. Wolverine Work- 
man has a higher circulation rating than 
is accorded to any other publication is- 
sued in Lansing. ; Z 

The Lapeer Co. Press has a higher cir- 
culation rating than is accorded to any 
other paper in Lapeer. ‘ 

The Record-Appeal has a higher circu- 
lation rating than is accorded to any 
other paper in Ludington. 

The Daily Mining Journal has a high- 
er circulation rating than is accorded to 
any other paper in Marquette. | 

The Republican has a higher circula- 
tion rating than is accorded to any other 
paner in Midland. - 

The Com.aercial has a higher circula- 
tion rating than is accorded to any other 
veckly in Monroe. m 

The North American Horticulturist 
has a higher circulation rating than fs 
accorded to any other publication issued 


in Monroe. 3 

The Isabella Co. Courier and Demo- 
crat has a higher circulation rating than 
is accorded to any other weekly in 
Mount Pleasant. 

The Herald of Salvation has a hicher 
circulation rating than is accorded to 
any other publication issued in Mount 
Pleasant. 

The Chronicle has a higher circula- 
tion rating than is accorded to any other 
weekly in Muskegon. 

The Morning News has a hi 
culation rating than is accorde 
other paper in Muskegon. 
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The True Northerner has a higher 
circulation rating than is accorded to 
any. other paper in Paw Paw. | 

he Lyre has a higher circulation rat- 
ing than is accorded to any other publi- 
cation issued in Petoskey. s A 

The Gazette has a higher circulation 
tating than is accorded to any other pa- 
per in Pontiac. i P ; 

The Times has a higher circulation 
rating than is accorded to any other 
daily in Port Huron. : 

The Times has a higher circulation 
rating than is accorded to any other 
weekly in Port Huron. ‘ 

The Bee Hive has a higher circula- 
tion rating than is accorded to any other 
publication issued in Port Huron or in 
the State of Michigan. ’ ’ 

The Review has a higher circulation 
rating than is accorded to any other pa- 
per in Portland. ‘ 

e Hustler has a higher circulation 
rating than is accorded to any other pa- 
per in Reading. ‘ ‘ 

The Clarion has a higher circulation 
rating than is accorded to any other pa- 
per in Reed City. . 5 

The Evening News has a higher cir- 
culation rating than is accorded to any 
other paper in Saginaw. 

The News has a higher circulation rat- 
ing than is accorded to any other paper 
in Saint Johns. ; 

The Threshermen’s Review has a high- 
er circulation rating than 1s accorded to 
any other publication issued in Saint 
Joseph. 

The Advertiser has a_ higher circula- 
tion rating than is accorded to any other 
paper in Saranac. 

The News-Record has a higher circu- 
lation rating than is accorded to any 
ether daily in Sault Sainte Marie. 

The News-Record has a higher circu- 
lation rating than is accorded to any 
other weekly in Sault Sainte Marie. 

The Clipper has a higher circulation 
rating than is accorded to any other pa- 
per in Stanton. 

The Michigan Democrat and Sturgis 
Times has a higher circulation rating 
than is accorded to any other paper in 
Sturgis. 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Tecumseh. 

The Record has a higher circulation 
rating than is accorded to any other daily 
in Traverse City. 

The Grand Traverse Herald has a 
higher circulation rating than is ac- 
= to any other paper in Traverse 

ity. 

_ The Odd-Fellow has a higher circula- 
tion rating than is accorded to any other 
publication issued in Williamston. 


WISCONSIN. 

_The Evening Crescent has a higher 
circulation rating than is accorded to 
any other daily in Appleton. 

The Volksfreund has a higher circu- 
lation rating than is accorded to any 
other paner in Appleton. 

, The Daily News has a higher circula- 
tion rating than is accorded to any other 
paper in Ashland. 

The Weekly News has a higher circu- 
lation rating than is accorded to any 
other paper in Baraboo. 
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The Dodge Co. Farmer has a higher 
circulation rating than is accorded to 
any other publication issued in Beaver- 


am. 

_ The Daily News has a higher circula- 
tion poring See is accorded to any other 
paper in Beloit. 

The Independent has a higher circu- 
lation rating than is accorded to any 
other paper in Brodhead. 

The Times has a higher circulation 
rating than is accorded to any other pa- 
per in Chilton. 

he Advocate has a higher circulation 
rating than is accorded to any other pa- 
per in Cumberland. 

The Republican has a higher circula- 
tion rating than is accorded to any other 
paper in Delavan. 

_ The Chronicle has a higher circula- 
tion rating than is accorded to any other 
paper in Dodgeville. 

he Entering Wedge has a peigher cir- 
culation rating than is accorded to any 
other paper in Durand. 

he Leader has a higher circulaton 
rating than is accorded to any other 
daily in Eau Claire. 

The Reform has a higher circulation 
rating than is accorded to any other pa- 
per in Eau Claire. 

The Wisconsin Tobacco Reporter has 
a higher circulation rating than is ac- 
corded to any other paper in Edgerton. 

The Independent has a higher circu- 
lation rating than is accorded to any 
other paper in Elkhorn. 

Hoard’s ae. nee has a higher circu- 
lation rating than is accorded to any 
otker paper in Fort Atkinson. 

The Tribune has a higher circulation 
rating than is accorded to any other pa- 
per in Grand Rapids. 

The Journal of Burnett Co. has a 
higher circulation rating than is accord- 
ed to any other paper in Grantsburg. 

The Gazette has a higher circulation 
rating than is accorded to any other 
daily in _Greenbay. 

The Gazette has a higher circulation 
rating than is accorded to any other 
daily in Janesville. 

The Jefferson Co. Journal has a high- 
er circulation rating than is accorded 
to any other paper in Jefferson. 

The Evening News has a higher cir- 
culation rating than is accorded to any 
other eo in Kenos 
_ The Enterprise has a higher circula- 
tion ey is accorded to any other 
paper in Kewaunee. 

The Volkspost has a higher circula- 
tion rating than is accorded to any other 
paper in La Crosse. 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Lake Geneva. 

The Wisconsin State Journal has a 
higher circulation rating than is accord- 
ed to any other daily in Madison. 

The Wisconsin Farmer has a higher 
circulation raging than is accorded to 
any. other weekly in, Madison. 

he American Thresherman has a 
higher circulation rating than is accord- 
ed to any other publication issued in 
Madison or in the State of Wisconsin. 

The Times has a higher circulation 
rating than is accorded to any other pa- 
per in Marshfield 

The Dodge Co. Pioneer has a higher 
circulation rating than is accorded to any 
other paper in Mayville. 

















The Advocate has a higher circula- 
tion soping hee is accorded to any other 
paper in Merrill. ; ; : 

he Sentinel has a higher circulation 
rating than is accorded to any other 
daily in Milwaukee or in the State of 
Wisconsin. : 

The Acker und Gartenbau Zeitung 
has a higher circulation rating than is 
accorded to any other paper in Milwau- 
kee or weekly in the State of Wisconsin. 

The Jowa Co. Democrat has a _high- 
er circulation rating than is accorded to 
any other paper in Mineral Point. 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Mondovi. 

The Weekly Journal-Gazette has a 
higher circulation rating than is accord- 
ed to any other paper in Monroe. 

Der Deutsch-Amerikaner has a higher 
circulation rating than is accorded to 
any other paper in Neillsville. 

The Press has a higher circulation 
rating than is accorded to any other pa- 
per in New London. : 

The Enterprise has a higher circula- 
tion rating than is accorded to any other 
paper in Oconomowoc. : : 

he Oconto Co. Enterprise has a high- 
er circulation rating than is accorded to 
any other paper in Oconto. 

The Daily Northwestern has a higher 
circulation rating than is accorded to 
any other paper in Oshkosh. 

The Grant Co. Witness has a higher 
circulation rating than is accorded to 
any other paper in Platteville. 

The Weekly Wisconsin State Register 
has a higher circulation rating than ts 
accorded to any other paper in Portage. 

The Zeitung has a higher circulation 
rating than is accorded to any other pa- 
per in Port Washington. 

The Journal has a higher circulation 
rating than is accorded to any other 
daily in Racine. : 

The Wisconsin Agriculturist has a 
higher circulation rating than is accord- 
ed to any other paper in Racine. 

The Free Press has a higher circula- 
tion rating than is accorded to any other 
paper in Reedsburg. 

The Richland Rustic has a higher cir- 
culation rating than is accorded to any 
other paper in Richland Center. 

The Commonwealth has a higher cir- 
culation rating than is accorded to any 
other paper in Ripon. 

The Volksbote und Wochenblatt has 
a higher circulation rating than is ac- 
corded to any other paper in Shawano. 

The Advocate has a higher circula- 
tion rating than is accorded to any other 
paper in Sturgeon Bay. 

_The Vernon Co. Censor has a higher 
circulation rating than is accorded to 
any other paper in Viroqua. 

_ The Weltbuerger has a higher circula- 
tion ane Se is accorded to any other 
paper in atertown. 

_ The Post has a higher circulation rat- 
ing than is accorded to any other week- 
ly in Waupaca. 

The Camp Cleghorn Assembly Herald 
has a higher circulation rating than is 
accorded to any other publication issued 
in Waupaca. 

. The Pilot has a higher circulation rat- 
ing than is accorded to any other paper 
in Wausau. 
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The News has a higher circulation 
rating than is accorded to any other pa- 
per in West Bend. 

_The Evening Telegram has a higher 
circulation rating than is accorded to 
“7 other paper in West Superior. 

he Register has a higher circulation 
rating than is accorded to any other pa- 
per in Whitewater. 

The Christian Youth has a higher cir- 
culation rating than is accorded to any 
other publication issued in Wittenberg. 

MINNESOTA. 

The Freeborn Co. Times has a highe 
circulation rating than is accorded to 
~ other paper in Albert Lea. 

he Post-News has a higher circula- 
tion rating than is accorded to any other 
paper in Alexandria. 

he Mower Co. Transcript has a high- 
er circulation rating than is accorded to 
~ other paper in Austin. 

he Fairbault Co. Register has a high- 
er circulation rating than is accorded to 
any other paper in Blue Earth City. 

The Tribune has a higher circulation 
rating than is accorded to any other pa- 
per in Brainerd. 

The Valley Herald has a higher circu- 
lation rating than is accorded to any 
other paper in Chaska. 

_ The Pine Knot has a higher circula- 
tion rating than is accorded to any other 
paper in_ Cloquet. 

The Times has a higher circulation 
rating than is accorded to any other 
daily in Crookston. 

The Red River Valley Farm Journal 
has a higher circulation rating than 1s 
accorded to any other weekly in Crooks- 
ton. 

The Sunday News-Tribune has a high- 
er circulation rating than is accorded to 
; other weekly in Duluth. 

he Evening Herald has a higher cir- 
culation rating than is accorded to any 
other paper in Duluth. 

The Valley View has a higher circu- 
lation rating than is accorded to any 
other paper in East Grand Forks. 

_The Grant Co, Herald has a higher 
circulation rating than is accorded to 
~ other paper in Elbow Lake. 

he Weekly Sentinel has a higher cir- 
culation rating than is accorded to any 
other paper in Fairmont. 

The Journal has a higher circulation 
rating than is accorded to any other pa- 
per in Faribault. 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Glenwood. 

The Leader has a higher circulation 
rating than is accorded to any other 
paper in Hutchinson. 

_ The Independent has a higher circula- 
tion rating than is accorded to any other 
paper in Jordan. 

The Graphic-Sentinel has a higher cir- 
culation rating tnan is accorded to any 
other paper in Lake City. 

_ The Standard has a higher circula- 
tion rating than is accorded to any other 
paper in Lakefield. 

The Medborgaren has a higher circu- 
lation rating than is accorded to any 
other ‘7 in Lindstrom. 

_ The Weekly Transcript has a higher 
circulation rating than is accorded to 
~ other paper in Littlefalls. 

_ The Rock Co. Herald has a higher 
circulation rating than is accorded to 
any other paper in Luverne. 
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The Daily Free Press has a higher 
circulation rating than is accorded to 
any other paper in Mankato. | 

The News Messenger has a higher cir- 
culation rating than is accorded to any 
other paper in Marshall. ; : 

The 7ribune has a higher circulation 
rating than is accorded to anv other 
daily in Minneapolis or in the State of 
Minnesota. 

The Farmers’ Tribune has a higher 
circulation rating than is accorded to 
any other weekly in Minneapolis or in 
the State of Minnesota. 

The Housekeeper has a higher circu- 
lation rating than is accorded to any 
other publication issued in Minneapolis 
or in the State of Minnesota. 

The Post has a higher circulation rat- 
ing than is accorded to any other paper 
in New Ulm. 

The Uusi Kotimaa has a higher cir- 
culation rating than is accorded to any 
other paper in New York Mills. 

The People’s Press has a higher cir- 
culation rating than is accorded to any 
other paper in Owatonna. 

The Jimes has a higher circulation 
rating than is accorded to any other pa- 
per in Preston. 

The Gazette has a higher circulation 
rating than is accorded to any other pa- 
per in Red Lake Falls. 

The Republican has a higher circula- 
tion rating than is accorded to any 
other weekly in Red Wing. 

The Redwood Gazette has a higher 
circulation rating than is accorded to 
any other eager in Redwood Falls. 

The Weekly Post and Record has a 
higher circulation rating than is accord- 
ed to any other paper in Rochester. 

Der Nordstern has a higher circulation 
rating than is accorded to any other pa- 
per in Saint Cloud. 

The Dispatch has a higher circulation 
rating than is accorded to any other daily 
in Saint Paul. 

The Dispatch has a higher circulation 
rating than is accorded to any other pa- 
per in Saint Paul. 

The Herald has a higher circulation 
tating than is accorded to any other pa- 
per in Saint Peter. 

The Gazette has a higher circulation 
ss than is accorded to any other 
weekly in Stillwater. 

The Standard has a higher circulation 
rating than is accorded to any other pa- 
per in Wabasha. 

The Journal-Radical has a hicher cir- 
culation rating than is accorded to any 
other paper in Waseca. 

The Tribune has a higher circulation 
rating than is accorded to any other 
paper in Willmar. 

The Republican and Herald has a 
higher circulation rating than is accord- 
ed to any other daily in Winona. 

The Volksblatt des Westens has a 
higher circulation rating than is accord- 
ed to any other paper in Winona. 


IOWA. 


The Dallas Co. News has a higher cir- 
culation rating than is accorded to any 
other paper in Adel. 

The Republican has a higher circula- 
tion rating than is accorded to any other 
paper in Albia. 

The Eureka has a higher circulation 
tating thar is accorded to any other pa- 
per in Anamosa, 
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_ The Republican has a higher circula 
tion rating than is accorded to any other 
paper in Audubon. 

The Tribune has a higher circulation 
rating than is accorded to any other pa- 
per in Avoca. 

_ The Free Press has a higher circula- 
tion rating than is accorded to any other 


4 in Bedford. 

The Union has a higher circulation 
rating than is accorded to any other pa- 
per in Belle Plaine. 

The Herald has a higher circulaton 
rating than is accorded to any other pa- 
per in Bellevue. 

_ The Daily News has a higher circula- 
tion rating than is accorded to any 
other paper in Boone. 

_The Ostfriesische Nachrichten has a 
higher circulation rating than is accord- 
ed to any other publication issued in 
Breda. 

_The Weekly Hawkeye has a higher 
circulation rating than is accorded to any 
other weekly in Burlington. 

The Datly Hawkeye has a higher circu- 
lation rating than is accorded to any 
other paper in Burlington. 

The Tri-Co. Press has a higher cir- 
culation rating than is accorded to any 
other paper in Bussey. 

The Katholischer Waechter has a 
higher circulation rating than is accora- 
ed to ony, other paper in Cascade. 

The Weekly Record has a higher cir- 
culation rating than is accorded to any 
other paper in Cedarfalls. 

_ The Republican has a higher circula- 
tion rating then is accorded to any 
oth r daily in Cedar Rapids. 

The Kvinden og Hjemmet has a high- 
er circulation rating than is accorded 
to any other publication issued in Cedar 


aos s. 

he Journal has a higher circulation 
rating than is accorded to any other 
weekly in Centerville. 

The Iowegian has a higher circulation 
rating than is accorded to any other 
paper in Centerville. 

he Herald has a higher circulation 
tating than is accorded to any other 
paper in Chariton. 

The Press has a higher circulatton 
cores than is accorded to any other 
weekly in Charles City. 

The Iowa Teacher has a higher circu- 
lation rating than is accorded to any 
other publication issued in Charles City. 

The Journal has a higher circulation 
we than is accorded to any other 
weekly in Clarinda. 

The Herald has a higher circulation 
rating than is accorded to any other 
paper in Clarinda. 

_ The Wright Co. Monitor has a higher 
circulation rating than is accorded to any 
other paper in Clarion. ; 

The Weekly Herald has a higher cir- 
culation rating than is accorded to any 
other weekly in Clinton. 

The Daily Advertiser has a higher cir- 
culation rating than is accorded to any 
other paper in Clinton. 

he Times-Republican has a higher 
circulation rating than is accorded to 
anv other paper in Corydon. 

_The Christian Home has a_ higher 
circulation rating than is accorded to 
anv other weekly in Council Bluffs. 

The Daily Nonpareil has a hicher cir- 
culation rating than is accorded to any 
other paper in Council Bluffs. 

















The Independent American has a high- 
er circulation rating than is accorded 
to any other weekly in Creston. ‘ 

The Daily Advertiser has a higher cir- 
culation rating than is accorded to any 
other paper in_Creston. 

The lowa Catholic Messenger has a 
higher circulation rating than is accorded 
to any other weekly in Davenport. 

The Daily Times has a higher circu- 
lation rating than is accorded to any 
other paper in Davenport. 

The Dassen Peate and Ved Arnen 
has a higher circulation rating than is 
accorded to any other paper in Decorah. 

The Bulletin has a higher circulation 
rating than is accorded to any other pa- 
per in Denison. ie 

The News has a higher circulation rat- 
ing than is accorded to any other daily 
in Des Moines or in the State of lowa. 

The Homestead has a higher circula- 
tion rating than is accorded to any other 
weekly in Des Moines or in the State 
of Iowa. 

The Poultry Farmer has a higher cir- 
culation rating than is accorded to any 
other publication issued in Des Moines 
or in the State of Iowa. . 

The Catholic Tribune has a higher cir- 
culation rating than is accorded to any 
other weekly in Dubuque. : 

The Daily Times has a higher circula- 
tion rating than is accorded to any other 
paper in, Dubuque. : 

The Commercial has a higher circula- 
tion rating thar is accorded to any other 
paper in Dyersville. 3 ; 

he Register has a higher circulation 
rating than is accorded to any other 
paper in Elkader. 

The Ledger has a higher circulation 
teting than is accorded to any other pa- 
per in Fairfield. 

The Evening Messenger has a higher 
circulation rating than is accorded to 
any other daily in Fort Dodge. 

The Semi-Weekly Messenger has a 
higher circulation rating than is accord- 
ed to any other paper in Fort Dodge. 

The Gem City has a higher circulation 
rating than is accorded to any other 
weckly in Fort Madison. 

The Mixer’s Guide has a higher cir- 
culation rating than is accorded to any 
other publication issued in Fort Madi- 


son. 

The Mills Co. Trioune has a higher 
circulation rating than is accorded to any 
other paper in Glenwood. 

The Herald has a higher circulation 
tating than is accorded to any other pa- 
per in Grinnell. 

The Grundy Co. Democrat has a hich- 
er circulation rating than is accorded 
to any other paper in Grundy Center. 

The Guthrian has a higher circula- 
tion rating than is accorded to any other 
paper in Guthrie Center. 

The Franklin Co. Recorder has a 
kigher circulation rating than is accord- 
ed to any other paper in Hampton, 

The Vaegteren has a higher circula- 
tion rating than 1s accorded to any other 
paper in Harlan. 

The Journal has a higher circulation 
rating than is accorded to any other pa- 
per in Hedrick. 

The Humboldt Co. Republican has a 
Sighs circulation rating than is accord- 
ed to any other paper in Humboldt. 
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The Baptist Record has a higher cir- 
culation rating than is accorded to any 
other paper in Humeston. , 

The Herald has a higher circulation 
rating than is accorded to any other 
paper in Indianola. 

The Datly Republican has a higher 
circulation rating than is accorded to 
any other daily in Lowa City. P 

The Daily Gate City has a higher cir- 
culation rating than is accorded to any 
othe: daily in Keokuk. 

The Weekly Gate City has a higher 
circulation rating than is accorded to 
any other weekly in Keokuk. : 

The Republican has a higher circula- 
tion rating than is accorded to any other 
paper in Knoxville. 

he Graphic has a higher circulation 
rating than is accorded to any other 
paper in Lake City. 

The Saints’ Herald has a higher cir- 
culation rating than is accorded to any 
other paper in Lamoni. 

The Allamakee Journal has a higher 
circulation ¥~_ is accorded to any 
other paper in Lansing. 

The Reporter has a higher 
rating than is accorded to 
rarer in Leon. 

The Gazette has a higher 
rating than is accorded to 
paper in Logan. | 

The School Companion has a higher 
circulation rating than is accorded to 
any other publication issued in McIntire. 

The Leader has a higher circulation 
rating than is accorded to any other pa- 
per 1: Malvern. 

The Delaware Co. News has a higher 
citculation rating than is accorded to 
any other paper in Manchester. 

he Democrat has a_ higher circula- 
tion seting then is accorded to any other 
pape1 in Manson. 

he Jackson Sentinel has a higher cir- 
culation rating than is accorded to any 
other weekly in Maquoketa. 

The Red Polled Record has a higher 
circulation rating than is accorded to 
“~ other publication issued in Maquo- 
cta. 

The Sentinel has a higher circulation 
rating than is accorded to any other pa- 
per in Marion. 

The Evening Times-Republican has a 
higher circulation rating than is accord- 
ed to any other daily in Marshalltown. 

The Jowa Times-Republican has a 
higher circulation rating than is accord- 
ed to any other paper in Marshalltown. 

The Times-Herald has a higher circu- 
lation rating than is accorded to any 
other weekly in Mason City. 

The Farmers’ Institute has a higher 
circulation rating than is accorded to 
any other publication issued in Mason 


City. 

The Republican has a higher circula- 
tion rating than is accorded to any other 
paper in Montezuma. 

The Express has a higher circulation 
rating than is accorded to any other pa- 
per in Monticello. 

The Ringgold Record has a higher 
circulation rating than is accorded to 
anv other weekly in Mountayr. 

The News has a higher circulation rat- 
ing than is accorded to any other raper 
in Mountayr. — 

_ The Republican has a higher circula- 
tion rating than is accorded to any 
other paper in Mount Pleasant. 
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The Methodist Herald has a higher 
circulation rating than is accorded to 
any other publication issued in Mount 
Vernon. i 

The Evening Journal has a higher 
circulation rating than is accorded to 
any other daily in Muscatine. \ 
The News-/ribune has a higher cir- 
culation rating than is acorded to any 
other weekly in Muscatine. : 

The Loyal Workman has a higher cir- 
culation rating than is accorded to any 
other publication issued in Muscatine. 

The Gazette has a higher circulation 
rating than is accorded to any other 
paper in New Hampton. . ‘ 

The Kecord has a higher circulation 
rating than is accorded to any other pa- 
per in Newton. : ‘ 

The Worth Co. Index has a higher cir- 
culation rating than is accorded to any 
other paper in Northwood. 

The Kegister has a higher circulation 
rating than is accorded to any other pa- 
per in Oelwein. é 

The Sioux Co. Herald has a higher 
circulation rating than 1s accorded to 
any other weekly in Orange City. 

The De Heidenwereld has a higher 
circulation rating than is accorded to 
any other publication issued in Orange 


City. 7 , 

The Sentinel has a higher circulation 
rating than is accorded to any other 
weekly in Osceola. . 

The E. O. Record has a higher 
circulation rating than is accorded to 
any other publication issued in Osceola. 

The Herald has a higher circulation 
rating than is accorded to any other 
daily in Oskaloosa. 

The Semi-Weekly Courier has a 
higher circulation rating than is accord- 
ed to any other paper in Ottumwa. | 

The Leader has a higher circulation 
rating than is accorded to any other 
paper in Oxford. ; 

he Weekblad has a higher circulation 
rating than is accorded to anw other pa- 
per in Pella. 

The O’Brien Co. Bell has a higher 
circulation rating than is accorded to 
any other paper in Primghar. 

The Express has a higher circulation 
rating than is accorded to any other pa- 
per in Redoak. 

The Review has a higher circulation 
rating than is accorded to any other 
paper in Rock Rapids. 

The Advocate has a higher circulation 
rating than is accorded to any other pa- 
per in Rockwell City. 

The Sac Sun has a higher circulation 
rating than is accorded to any otner pa- 
per in Sac City. 

The Weerly Sun has a higher cir- 
culation rating than is accorded to any 
other paper in Sheldon. 

The Sentinel has a higher circulation 
rating than is accorded to any other 
paper in Shenandoah. 

The Keokuk Co. News has a higher 
circulation rating than is accorded to 
any other paper in Sigourney. 

The Daty Journal (morning and 
evening) has a higher circulation rating 
than is accorded to any other naper in 
Sioux City. 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Spencer. 
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_ The Buena Vista Vidette has a higher 

circulation rating than is accorded to 
any other paper in Storm Lake. 

The Herald has a higher circulation 
rating than is qncended’ to any other 
paper in Tama. 

Lhe Conservative has a higher circu- 
lation rating than is accorded to any 
other paper in Tipton. 

The Kepublican has a higher circula- 
tion — than is accorded to any other 
paper in Wapello. 

The Evening Journal has a higher cir- 
culation rating than is accorded to any 
other paper in Washington. 

The Courier has a higher circulation 
rating than is accorded to any other 
daily in Waterloo. 

The Times-Tribune has a higher cir- 
culation rating than is accorded to any 
other weekly in Waterloo. 

The Egg Reporter has a higher cir- 
culation rating than is accorded to any 
other publication issued in Waterloo. 

The Bremer Co. Independent has a 
higher circulation rating than is accord- 
ed to any other paper in Waverly. 

The Journal has a higher circulation 
rating than is accorded to any other 
paper in Webster City. 

The Argo has a_ higher 
rating than is accorded to 
paper in West Union. 


MISSOURI 


The Ledger has a higher circulation 
tating than is accorded to any other pa- 
per in Albany. 

The Republican has a higher circu- 
lation rating than is accorded to any 
other paper in Bethany. : 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Bolivar. 

The Western Christian Union has a 
higher circulation rating than is accord- 
ed to any other publication issued in 
Boonville. 

The Times has a higher circulation 
rating than is accorded to any other 
paper in Bowling Green. 

The Argus has a higher circulation 
rating than is accorded to any other pa- 
per in Brookfield. 

The Times has a higher circulation 
rating than is accorded to any other 
paper in Butler. 

The Weekly Democrat has a higher 
circulation rating than is accorded to 
any other paper in Carrollton. 

The Evening Press has a higher 
culation rating than is accorded to 
other daily in Carthage. 

The Weekly Press has a higher 
culation rating than is accorded to 
other paper in Carthage. 

The Pemiscot Press has a higher 
culation rating than is accorded to 
other paper in Caruthersville. 

The Republican has a higher circula- 
tion rating than is accorded to any 
other paper in Cassville. 

The Missouri World has a higher cir- 
culation rating than is accorded to any 
other paper in Chillicothe. 

The Argus has a higher circulation 
rating than is accorded to any other 
weekly in Clayton. 

The Overseer has a higher circulation 
rating than is accorded to any other 
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publication issued in Clayton. 














Republican has a 


The Henry Co. 
higher circulation rating than is accord- 
ed to any other paper in Clinton. 

The Missouri Herald has a higher cir- 
culation rating than is accorded to any 
other paper in Columbia. 

The Sentinel has a higher 


circulation 
rating than is accorded to any other 
paper in Edina. ; 

The News has a higher 
rating than is accordea to 
paper in Farmington. . : 

The Weekly Sun has a higher circu- 
lation rating than is accorded to any 
other paper in Fulton. 

The Democrat has a higher circula- 
tion rating than is accorded to any 
other paper in Gallatin. 

The Star has a higher circulation rat- 
ing than is accorded to any other pa- 
per in Grant City. 

The Farmers’ Advocate has a higher 
circulation es than fs accorded to 
any other weekly in Hamilton. 

The Fraternal Home has a higher 
circulation rating than is accorded to 
any other publication issued in Hamil- 
ton. 

The Herald has a higher circulation 
rating than is accorded to any other pa- 
per in Houston. 

The Herald has a higher circulation 
rating than is accorded to any other 
paper in _ Huntsville. 

The Zion’s Ensign has a higher cir- 
culation rating than is accorded to any 
other paper in Independence. 

The Clobe has a higher circulation 
rating than is accorded to any other 
paper in Joplin. 

The Evening Star has a higher cir- 
culation rating than is accorded to any 
other daily in Kansas City. 

The Weekly Star has a higher circu- 
lation rating than is accorded to any 
other paper in Kansas City or weekly 
in the State of Missouri. 

The Dunklin Democrat has a higher 
circulation rating than is accorded to 
any other paper in Kennett. 

The Graphic has a higher circulation 
rating than is accorded to any other pa- 
per in Kirksville. 

The Intelligencer has a higher cir- 
culation rating than is accorded to any 
other paper in Lexington. 

_ The Clay Co. Democrat has a higher 
circulation rating than is accorded to any 
other paper in Liberty. 

The Bulletin has a higher circulation 
rating than is accorded to any other 
paper in Linneus. 

_ The Times-Democrat has a_ higher 
circulation rating than is accorded to 
any other paper in Macon. 

_The Saline Co. Index has a higher 
circulation rating than is accorded to 
any other paper in Marshall. 

The Tribune has a higher 
rating than is accorded to 
paper in Maryville. 

The Reveille has a higher circulation 
rating than is accorded to any other 
paper in Memphis. 

The American Farm and Orchard has 
a higher circulation rating than 1s ac- 
corded to any other publication issued 
in Mexico. 

Briney’s Monthly has a higher circu- 
lation rating than is accorded to any 
other publication issued in Moberly. 
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The Montgomery Standard has a 
higher circulation rating than is accord- 
ed to any other paper in Montgomery 
City. 

The Times has a higher circulation 
rating than is accorded to any other pa- 
per in Neosho. 

The Ralls Co. Times has a higher cir- 
culation rating than is accorded to any 
ether paper in New London. 

The Christian Co. Republican has a 
higher circulation rating than is accord- 
ed to any other paper in Ozark. 

The Spectator has a higher circulation 


rating than is accorded to any other 
paper in Palmyra. 
The Platte Co. Argus has a higher 


circulation rating than is accorded tc 
ny other paper in Platte City. 

he Democrat-Lever has a higher cir- 
culation rating than is accorded to any 
other paper in Plattsburg. 

The Press has a higher circulation 
rating than is accorded to any other 
paper in Princeton. 

The Coming Nation has a higher cir- 
culation rating than is accorded to any 
other paper in Richhill. 

The Atkinson Co. Mail has a higher 
circulation rating than is accorded to 
any other paper in Rockport. 

The Weekly Banner-News has a high- 
er circulation rating than 1s accorded 
to any other paper in Saint Charles. 

The Daily News has a higher circula- 
tion rating than is accorded to any other 
paper in Saint Joseph. 

The Republic nas a higher circulation 
rating than is «uccorded to any other 
daily in Saint Louis or in the State ot 
Missouri. 

The Sunday Post-Dispatch has a high- 
er circulation rating than is accorded to 
any other weekly in Saint Louis. 

The Woman’s Magazine has a higher 
circulation rating than is accorded to 
any other publication issued in Saint 
Louis or in the State of Missouri. 

The Democrat has a higher circulation 
rating than is accorded to any other 
daily in Sedalia. 

he Democrat has a higher circulation 
rating than is accorded to any other 
weekly in Sedalia. 

The Semi-Weekly Sentinel has a high- 
er circulation rating than is accorded to 
any other paper in Sedalia. ~ 

The Democrat has a higher circulation 
rating than is accorded to any other pa- 
per in Shelbina. 

The Shelby Co. Herald has a higher 
circulation rating than is accorded to 
any other paper in Shelbyville. 

The Record has a higher circulation 
rating than is accorded to any other 
weekly in Springfield. 

The Daily Leader-Democrat has a 
higher circulation rating than is accorded 
to any other paper in Springfield. 

The Bible Advocate and Herald of the 
Coming Kingdom has a higher circula- 
tion rating than is accorded to any 
other paper in Stanberry. 

The Times-Gasette has a higher circu- 
lation rating than is accorded to any 
other paper in Tipton. 

The Republican has a higher circula- 
tion rating than is accorded to any other 
paper in Unionville. 

The Times has a higher circulation 
rating than is accorded to any other 
paper in Warsaw. 
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The Weekly Journal has a higher cir- 
culation rating than is accorded to any 
other paper in Westplains. 

NORTH DAKOTA. 

The News has a higher circulation 
rating than is accorded to any other 
paper in Bottineau. 

he Inter-Ucean has a higher circu- 
lation rating than is accorded to any 
other paper in Devils Lake. 

The Forum and Daily Kepublican has 
a higher circulation rating than is ac- 
corded to any other daily in Fargo. 

The Forum and Weekly Republican 
has a higher circulation rating than is 
accorded to any other paper in Fargo. 

The Daily Herald has a higher circu- 
lation rating than is accorded to any 
other daily in Grand Forks or in the 
State of North Dakota. 

The Normanden has a higher circu- 
lation rating than is accorded to any 
other paper in Grand Forks or in the 
State of North Dakota. 

The Statstidende has a higher circu- 
lation rating than is accorded to any 
other paper in Hillsboro. 

The Cavalier Co. Republican has a 
— circulation rating than is accord- 
ed _to any other paper in Langdon. 

The Ptoneer has a higher circula- 
tion rating than is accorded to any other 
paper in Mandan. 

he Gazette-News has a higher circu- 
lation rating than is accorded to any 
other paper in Park River. 

The White River Bulletin has a higher 
circulation rating than is accorded to 
any other publication issued in Tower 

ity. 

The Times-Record has a higher cir- 
culation rating than is accorded to any 
other paper in Valley City. 

SOUTH DAKOTA. 

The Dakota Ruralist has a higher clir- 
culation rating than is accorded to any 
other weekly in Aberdeen or in the 
State of South Dakota. 

The Dakota Farmer has a higher cir- 
culation rating than is accorded to any 
other publication issued in Aberdeen or 
in the State of South Dakota. 

The Sioux Valley News has a higher 
circulation rating than is accorded to 
wy other paper in Canton. 

he Daily Pioneer-Times has a high- 
er circulation rating than is accorded 
to any other paper in Deadwood. 

The Tribune has a higher circulation 
rating than is accorded to any other 
paper in Dell Rapids. 

_The South Dakota Educator has a 
higher circulation rating than is accord- 
ed to any other publication issued in 
Mitchell. 

The State Register has a higher cir- 
culation rating than is accorded to any 
other weekly in Pierre. 

The Rustler has a higher circulation 
rating than is accorded to any other 
publication issued in Pierre. 

_The White Ribbon Journal has a 
higher circulation rating than is accorded 
to any other publication issued in Rapid 

ity. 

_The Journal-Obbserver has a higher 
circulation rating than is accorded to 
any other paper in Redfield. 

_ The Daily Areus-Leader has a higher 
circulation rating than is accorded to 
any other paper in Sioux Falls or daily 
in the State of South Dakota. 
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The Weekly Public Opinion has a 
higher circulation rating than is accord- 
ed to any other paper in Watertown. 

The Weekly Gazette has a higher cir- 
culation rating than is accorded to any 
other paper in Yankton. 

NEBRASKA. 

The Nemaha Co. Herald has a higher 
circulation rating than is accorded to 
any other paper in Auburn. 

The Republican has a higher circu- 
lation rating than is accorded to any 
other paper in Aurora. 

The Courier has a higher circulation 
rating than is accorded to any other 
weekly in Blair. 

The Danskeren has a higher circula- 
tion rating than is accorded to any other 
paper in_ Blair , 

he Custer Co. Republican has a 
higher circulation rating than is accord- 
ed to any other paper in Brokenbow. 

The Clay Co. Patriot has a higher cir- 
culation rating than is accorded to any 
other paper in Clay Center. 

The Nebraska Biene has a higher cir- 
culation rating than is accorded to any 
other paper in Columbus. ’ 

The North Nebraska Eagle has a high- 
er circulation rating than is accorded to 
any other paper in Dakota. A 

The Nebraska Signal has a higher 
circulation rating than is accorded to 
any other paper in Geneva. 

The Adams Co. Democrat has a high- 
er circulation rating than is accorded to 
any other weekly in_ Hastings. i 

The Loyal Mystic Legion has a high- 
er circulation rating than is accorded 
to any other publication issued in Hast- 


ings. 

The Alfalfa Belt has a higher circu- 
lation rating than is accorded to any 
other paper in Indianola. 

The New Era Standard has a higher 
circulation rating than is accorded to 
any other paper in Kearney. 

The Clipper-Citizen has a higher cir- 
culation rating than is accorded to any 
other paper in Lexington. ; 

The Evening News has a higher cir- 
culation rating than is accorded to any 
other daily in Lincoln. 

e Freie Presse has a higher cir- 
culation rating than is accorded to an 
weekly in Lincoln or in the State of 
Nebraska 

The Modern Woodman has a higher 
circulation rating than is accorded to 
= other publication issued in Lin- 
coln or in the State of Nebraska. 

The Tribune has a higher circulation 
rating than is accorded to any other 
paper in McCook. 

The Times-Tribune has a higher cir- 
culation rating than is accorded to any 
other weekly in Norfolk. 

The Nebraska Workman has a higher 
circulation rating than is accorded to 
ony. other publication issued in Norfolk. 

he News has a higher circulation 
rating than is accorded to any other 
daily in Omaha or in the State of Ne- 
braska. 

Den Danske Pioneer has a higher cir- 
culation rating than is accorded to any 
other weekly in Omaha. 

The Sovereign Visitor has a higher 
circulation rating than is accorded to 
any other publication issued in Omaha. 

The Quiz has a higher circulation rat- 
ing than is accorded to any other week- 
ly in Ord. 




















The Unien Worker has a higher cir- 
culation rating than is accorded to any 
other publication issued in Ord. | 

The Webster Co. Argus has a higher 
circulation rating than is accorded to any 
other paper in Kedcloud. 

The Independent-Vemocrat has a 
higher circulation rating than is accord- 
ed to any other paper in Seward. 

The Drovers’ Journal-Stockman has a 
higher circulation rating than is accord- 
ed to any other paper in South Omaha. 

The Philatelic West and Camera News 
has a higher circulation rating than is 
accorded to any other publication issuea 
in Superior. ; : 

The Johnson Co. Tribunal has a high- 
er circulation rating than is accordea to 
any other paper in Tecumseh. 

The Journal and Burtonian has a 
higher circulation rating than is accord- 
ed to any other weekly in Tekamah. 

The Crozier has a higher circulation 
rating than is accorded to any other 
publication issued in Tekamah. _ 

The Wasp has a higher circulation rat- 
ing than is accorded to any other paper 
in Wahoo. : : 

The Republican has a higher circu- 
lation rating than is accorded to any 
other paper in Wayne. 

The Republican and Cuming Co, Ad- 
vertiser has a higher circulation rat- 
ing than is accorded to any other paper 
in Westpoint. ‘ : 

The Wymorean has a higher circula- 
tion rating than is accorded to any 
other paper in Wymore. 


KANSAS. 

The Weekly Reflector has a higher cir- 
culation rating than is accorded to any 
other paper in Abilene. 

The Enterprise has a higher circula- 
tion rating than is accorded to any otner 
paper in Alma. 

he X-Rays has a higher circulation 
rating than is accorded to any other pa- 
per in Arkansas City. : 

The Globe has a higher circulation 
rating than is accorded to any other 
weekly in Atchison. 

The Daily Globe has a higher cir- 
culation rating than is accorded to any 
other paper in Atchison. 

The Telescope has a higher circulation 
rating than is accorded to any other 
paper in Belleville. 

The Osage Co. Chronicle has a higher 
circulation rating than is accorded to 
any other paper in Burlingame. 

The Independent has a higher circu- 
lation rating than is accorded to any 
other paper in Burlington. 

The Dispatch has a higher circulation 
rating than is accorded to any other 
weekly in Clay Center. 

The Western Breeders’ Journal has a 
higher circulation rating than is accord- 
ed to any other paper in Clay Center. 

The Weekly Journal has a higher cir- 
culation rating than is accorded to any 
other paper in Coffeyville. 

The Modern Light has a higher cir- 
culation rating than is accorded to any 
other weekly in Columbus. 

The Good News has a higher circu- 
lation rating than is accorded to any 
other publication issued in Columbus. 

The Kansan has a higher circulation 
tating than is accorded to any other pa- 
per in Concordia. 
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The Republican has a higher circula- 
tion rating than is accorded to any other 
paper in Council Grove. 

he Wilson Co. Citizen has a higher 
circulation rating than is accorded to 
any other paper in_ Fredonia. ; 

The Appeal to Reason has a higher 
circulation rating than is accorded to 
any other paper in Girard or in the State 


of Kansas. 

The Beacon has a higher circulation 
rating than is accorded to any other 
paper in Great Bend. “ 

The Presse has a higher circulation 
rating than is accorded to any other 
- in Hillsboro. : 

he Tribune has a higher circulation 


rating than is accorded to any other pa- 
per in Holton. 

The News has a higher circulation 
rating than is accorded to any other 
weekiy in Hutchinson. f 

The Daily News has a higher circu- 
lation rating than is accorded to any 
other paper in Hutchinson. 

The Register has a higher circulation 
setes than is accorded to any other 
weekly in Iola. 

The Daily Register has a higher cir- 
culation rating than is accorded to any 
other paper in Iola. 

The urea has a higher circulation 
rating than is accorded to any other 
paper in Kingman. 

he Tiller and Toiler has a higher 
circulation rating than is accorded to 
any other gover in Larned. 

he Daily World has a higher circu- 
lation rating than is accorded to any 
other daily in Lawrence. 

The Weekly World has a higher cir- 
culation rating than is accorded to any 
other weekly in Lawrence. 

The Fraternal Aid has a higher circu- 
lation rating than is accorded to any 
other publication issued in Lawrence. 

The Daily Times has a higher circu- 
lation rating than is accorded to any 
other daily in Leavenworth. 

The Weekly Times has a higher cir- 
culation rating than is accorded to any 
other weekly in Leavenworth. 

The Central Kansas Democrat has a 
higher circulation rating than is accord- 
ed to any other weekly in Lyons. 

The Weaver’s Herald has a higher cir- 
culation rating than is accorded to any 
other publication issued in Lyons. 

The Republican and Press has a high- 
cr circulation rating than is accorded to 
any other paper in McPherson. 

he Nattonalist has a higher circula- 
tion rating than is accorded to any 
other paper in Manhattan. 

The Western Advocate has a higher 
circulation rating than is accorded to 
anv other paper in Mankato. 

The Advocate-Democrat has a higher 
circulation rating than is accorded to 
any other paper in Marysville. 

he Messenger has a higher circula- 
tion rating than is accorded to any 
other weekly in Minneapolis. 

The Kansas Workman has a higher 
circulation rating than is accorded to 
any other publication issued in Minneap- 
olis. 

The Post und Volksblatt has a high- 
er circulation rating than is accorded to 
any other weekly in Newton. 

The Tri-Weekly Journal has a_high- 
er circulation ay > is accorded to 
any other paper in Newton. 
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The Mirror has a higher circulation 
rating than is accorded to any other 
paper in Olathe. 

The Osborne Co. Farmer has a high- 
er circulation rating than is accorded 
to any other paper in Osborne. 

The Independent has a higher circu- 
lation rating than is accorded to any 
other paper in Oskaloosa. 

The Independent has a higher circu- 
lation rating than is accorded to an 
other paper in Oswego. . 
« The Evening Herald has a higher cir- 
culation rating than is accorded to any 
other daily in Ottawa. 

The Select Knight ‘has a higher cir- 
culation rating than is accorded to any 
other publication issued in Ottawa. 

The Herald has a higher circulation 
rating than is accorded to any other 
papét in Phillipsburg. 

The Daily Headlight has a higher cir- 
culation rating than is accorded to any 
other paper in Pittsburg. 

The Observer has a _ higher circula- 
tion rating than is accorded to any other 
paper in Pleasanton. 

The Pratt Co. Republican has a high- 
er circulation rating than is accorded 
to any other paper in Pratt. 

The Weekly Union has a higher cir- 
culation rating than is accorded to any 
other paper in Salina. 
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The Times-Star has a higher circula 
tion rating than is accorded to any other’ 
paper in Sedan. 

The Rural Kansan has a higher cir- 
culation rating than is accorded to any 
other paper in Seneca. 

The Capital has a higher circulation 
rating than is accorded to any other 
daily in Topeka. 

The Mail and Breeze has a higher cir- 
culation rating than is accorded to any 
other weekly in Topeka or in the State 
of Kansas. 

The Missouri Valley Farmer has a 
higher circulation rating than is accorded 
to any other publication in Topeka. 

The Times has a higher circulation 
rating than is accorded to any other pa- 
per in Wamego. 

The Register has a higher circulation 
rating than is accorded to any other pa- 
per in Washington. | 

The People’s Voice has a higher cir- 
culation rating than is accorded to any 
other paper in Wellington. 

he Recorder has a higher circula- 
tion rating than is accorded to any 
other paner in Westmoreland. 

The Eagle has a higher circulation 
rating than is accorded to any other 
weekly in Wichita. 

The Daily Eagle has a hicher circula- 
tion rating than is accorded to any other 
paper in Wichita or daily in the State 
of Kansas. 





AN EXAMINATION OF ROWELL’S AMERICAN NEWSPAPER DIRECTORY 
FOR 19033 REVEALS THE FACTS STATED BELOW. 
Nots.—Under this heading Printers’ Inx will advertise a three-line paragraph relating 
to the appropriate paper, giving it one insertion for 60 cents—stamps in payment to accompany 
the order—or will continue it once a week for three months (thirteen weeks) for $7.80, from 
which 5 per cent may be deducted for cash with order. 


CALIFORNIA. 

The Daily Examiner has a higher cir- 
culation rating than is accorded to any 
other paper in San Francisco, or in the 
State of California. 


The Weekly Examiner has a higher 
circulation rating than is accorded to 
any other weekly in San Francisco, or 
in the State of California. 


CONNECTICUT. 

The Evening Post has a higher circu- 
lation rating than is accorded to any 
other paper in Bridgeport. 

The Morning Record and Republican has 
a higher circulation rating by more than one 
thousand copies daily than is accorded to any 
other paper in Meriden. ~ 


DISTRICT OF COLUMBIA. 
The Home Magazine has a higher cir- 
culation rating than is accorded to any 
other publication issued in Washington, 
or in the District of Columbia. 


_ The National Tribune has the highest 
circulation rating accorded any weekly 
in the District of Columbia 


GEORGIA. 
The Atlanta Journal has the highest 
daily circulation rating south of Balti- 
more, St. Louis. 


The Daily Herald has a higher circu- 
lation rating than is accorded to any 
other paper in Augusta 








ILLINOIS. 
The Champaign Co. News has a high- 
er circulation rating than is accorded 
to any other paper in Champaign. 


MASSACHUSETTS. 
The Daily Transcript has a higher cir- 
culation rating than is accorded to any 
other paper in North Adams. 


NEW JERSEY. 
The Evening Journal has a higher cir- 
culation rating than is accorded to any 
other paper in Jersey City. 


NEW YORK. 
The Evening Herald has a higher cir- 
culation rating than is accorded to any 
other paper in Binghamton. 


The Sunday Courier has a higher cir- 
culation rating than is accorded to any 
other Sunday paper in Buffalo. 


The Evening Star has a higher circu- 
lation rating than is accorded to any 
other daily in Elmira. 


_ The Daily News has a higher circula- 
tion rating than is accorded to any other 
paper in Ithaca. 


The News has a circulation rating 
four times higher than is accorded to 
any other paper in Newburgh. 


The Aelineator has a higher circula- 
tion rating than is accorded to any other 
publication issued in New York City or 
in the State of New York. 























The Schenectady Gazette has a higher 
circulation rating than is accorded to 
any other paper in Schenectady. 


NORTH CAROLINA. 


The Western Carolina News has a 
higher ciroulation rating than is accord- 
to any other paper in Sparta. 
PENNSYLVANIA. 
The Leader has a higher circulation 


rating than is accorded to any other 
paper in Allentown. 


The Wcekly Courier has a higher cir- 
culation rating than is accorded to any 
other paper in Connellsville. 


The Local News has a higher circu- 
lation rating than is accorded to any 
other paper in West Chester. 


TEXAS. 

The Gazette has a higher circulation 
rating than is accorded to any other pa- 
per in Sulphur Springs. 

The Baptist Sword and Shield has a 
higher circulation rating than is accord- 
ed to any other. paper in Tyler. 

VIRGINIA. 

The Daily Times-Dispatch has a high- 
er circulation rating than is accorded to 
any other paper in Richmond or daily 
in the State of Virginta. 

WEST VIRGINIA. 

The Mail has a higher circulation 
rating than is accorded to any other 
daily in Charleston. 


The Preston Co. Journal has the highest 
circulation rating accorded to any paper in 
Kingwood or Preston County. 


NOTES. 


“TIGER-TAN,” a late shade of sus- 
penders, is advertised in a characteristic 
mailing card from Hewes & Potter, 
Boston. 


“Our Best Six Months” is a four-page 
folder from the St. Louis Post-Dispatch, 
setting forth circulation averages for 
the period from January to June. 


A neat folder from the Chieftain, 
Pueblo, Col., sets forth that daily’s ad- 
vantages as a medium for reaching the 
— and Western portions of the 

tate. 


Tue Alonzo Bliss Properties, six mod- 
ern apartment houses under one owner- 
ship and management, are advertised in 
a succinct descriptive folder from S. 
7 pm Bliss Building, Washington, 





A BOooKLeT from the National Oil 
Heating Co., Melrose, Mass., decribes 
the National Kerosene Oil Burner, a de- 
vice for automobiles, and gives favor- 
able opinions from motorists who are 
using it. 


By way of preventing violations of 
the law which prohibits citizens to carry 
liquor into the Indian Territory, United 
States Marshall Colbert, of Ardmore, 
I. T., proposes to exclude every pro- 
prietary remedy suspected of containing 
intoxicants. The use of certain prep- 
arations as a substitute for liquor has 
made this ruling necessary. 
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Tue Statesman is a new monthly re- 
view devoted to political affairs, pub- 
lished at 55 Liberty street, New York. 


A RICHLY printed brochure, given over 
chiefly to fine pictures, describes the 
Hotel Somerset, Commonwealth avenue, 
Boston. 


OpporTUNITIEs for investment § in 
Dallas, Texas, real estate are treated in 
a neat folder from F. L. Irvine and 
J. S. Kendall, real estate brokers of that 
city. 

A BRIEF, convincing treatise on the 
hair and its diseases is contained in a 
folder for Brown’s Hair Tonic, issued 
by Brown’s Drug Store, Yazoo City, 
Miss. . 


“For FurtTHER ORDERS” is an excep- 
tionally clever follow up folder, worked 
out on a military theme, for the Grif- 
fith-Stilling Press, 368 Congress street, 
Boston. 


A FOLDER containing just a phrase or 
two of argument concerning cool sum- 
mer clothes, with a couple of swatches 
of light fabrics, is used by Phil D. 
Kohn, tailor, Columbia, S. C. 


A FINE little booklet which shows 
samples of good work, accompanied by 
succinct arguments, comes from Ligget 
& Gagnier, a new firm of printers, 62 
Woodward avenue, Detroit mich. 


An effective bit of advertising for fra- 
ternal insurance comes in the shape of 
a large mailing card for the Mutual Pro- 
tective Leaguc, Litchfield, Ill., explain- 
ing at length several forms of policy. 


“Quo Vapitis,”’ a book of short stor- 
ies by Bouck White, published by the 
Civic Press, Bible House, New York, 1s 
exploited by means of a brochure con- 
taining sample pages and testimonials. 


A sMALL booklet, inexpensive in char- 
acter but informing so far as text and 
pictures are concerned, describes the 
Shady Glen House, a Catskill resort 
wenaged by S. M. Elliott, Durham, N. 

Tue Daily Times, Davenport, Iowa, 
has submitted to an examination by the 
Association of American Advertisers, 
and issues a booklet prefaced with a 
facsimile of its certificate. The 11mes 
circulates in Davenport and the adja- 
cent cities of Rock Island and Moline, 
Ill, and the booklet gives pertinent facts 
as to the character of its circulation. 


Tne Haberdasher calls attention to 
an important fact in connection with 
trademarks for use on goods sold in 
Great Britain. The Belfast Flax-spin- 
ners’ Association, which is a powerful 
manufacturers’ guild, brought suit 
against manufacturers for stamping the 
words “All Pure Linen” on _ collars 
made of linen on the outside and filled 
with cotton fabric. Goods sold in Eng- 
land must, under the Merchandise 
Marks Act, be marked precisely for 
what they are. The courts directed the 
manufacturers of such collars to pay 
costs, a fine and discontinue the de- 
ception. Violations of this nature are 
actively prosecuted by the manufactur- 
ers’ guilds. which embrace all industries. 
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Is It Possible That 
Someone is Lying ? 


In a recent circular letter sent to Michigan publishers by the Saginaw Courier-Herald, 
requesting them to say something nice about itself, this statement i: be found: 


“We are carrying 3 per cent more local advertising than any — local paper, 
and this in spite of the fact of the raise of rates which has been made. 
* Our foreign business has doubled the past year in the face Of new rates, and 
only one foreign advertiser has left the pee r on that account. 
jou make ong mention of these tein your columns it will be an appreci- 
ated favor, and ra will be pleased to vwoltes a marked copy of your paper contain- 
ing such article.” 
ere are figures showing the exact number of inches of display advertising, the 
number of CL, roe d readi: ing notices, and the number of classified liners published in Re 
Evening News and t e Courier i erald during the three months ending June 30, 1902 and 


ARE COPPARISONS ODIOUS ? 














Evening News 1902 1903 | Courier-Herald| 1902 1903 
eee 18,105 in. | 19,593 in. |} April ........... 17,028 in, | 16,949 in. 
May......e+++....| 18,760 in. | 18,663 in. || May......... . | 17,555 in. | 16,986 in. 
eee 15,249 in. | 17,197 in. |] Jume............ 16,028 in. 11,169 in. 
Total... pene 52,114 in. | 55,453 in. |] Total......... ,61l in, | 48,104 in. 























Increase 1903 over 1902.. ..3,339 in. |] Decrease in 1903 erg 1902, 2,507 in. 


This does not include any > aubiite printing of which The Evening News carries ten 
times as ore as the Courier-Herald 


From these figures it can be readily seen that in spite of the facts that The Evening 
a A Sunday peoratee paper, and that its rates are very much higher than those of 
pve Courier-Herald, it not yt carries more display advertising than the Courier-Herald, 

onth after mont th, bu but it shows a healt ae ins rease in business this year over last, while 
the Courier-Herald positively shows a fallin 

Of the amounts shown in the above istaternent, the following figures represent the 
actual amount of eae for Saginaw firms carried by the two papers during the three 
months ending June 30, 13: 








Evening News Courier-Herald 
April ..... picereedeedeses +++ 10,825 in. 
Esrsebtonssssenccsecoocetes 11,333 — 
Pe iactvsscess ORE GLEPEL ES \. 
Ee nO "33,422 in 











Excess of local advertising in The Evening News over Courier-Herald 636 inches. 
This does not include any public printing of which The Evening News came ten 
times as much as the Courier-Herald. 
Where does the claim of the Courier-Herald that it carries ‘25 per cent more local ad- 
vertising than any other local paper’ come in? It simply doesn’t come in, that’s all. 


Number of lines of paid rating 2 notices published in The Evening News in the 
a 

















three months en iss. decsin tet (duegvetcanneestes +0 12,654 
Number of lines of reading 7 Ee lished in the Courier-He e 
Se GUNES GUIDO, Sic nccccwscccccccceccccncccscossosescosecveveesocce _10,450 
a in - sa ane pres . Courier-Herald bic ccsesaneweeisourencstcoowestececees 2,204 
N blished in the liner columns of The Evening News 
i” the —_ months ending hind init lt citi dia acmeaalanpeumimanmion 2,887 
N amy meee: in the liner columns of the Courier-Herald 
in the Sy SD SEES GUNN OD, BOND. 506 cesses cooccocsscseccectoscceesees ese 7.691 
Excess in Evening News over Courier-Herald Savas eidnunSe ehidupeesnes.-deedenees 2,196 
And the Evening News publishes no “‘dead” liner advertisemcnta—the 
Courier-Herald doe 
—_— of different advertisements published in The Evening News in the three 
I sical: shan ienadiadyetcieee~stosaiaceetnnveteds tenes - %,597 
Number of different advertisements published in the Courier-Herald in the three 
rn i kvnds sndéctoecsniiesvecetereeselseuéntesosesdesbseoesnce 6,117 











Excess in Evening News over Courier-Herald 1,480 

The mtg News goes into seven out of every eight homes in Sagiee, carrying In its 
oS not more and better prepared advertisements than any other Saginaw daily, 
but more news, local, State and Segoaamie. Bye yb it is one a the neatest pa) 
published in Michigan. It pleases its read ngs better results to the patrons of its 
advertising columns for the money expended than any other Michigan daily. 


SAGINAW EVENING NEWS CO., a Michigan. 


New York and Chicago Bg 
WILLIAMS & LA RY B S FRALICK, M 


WREN af On Chicago Office, 
81 and 82 Tribune Bidg., New York. Washi ngton 8 Chicago. 
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5,000,000 
People... 





residing in rural districts are now being served daily by 
Uncle Sam’s Rural Free Delivery Service, which is be- 
ing constantly extended. These people are in as close 
touch with the outside world as the city dweller; their 
wants are many, and they are obliged to depend on the 
mails to bring them many things. If you use the papers of 


| The Vickery & Hitt List 
and 











The American Woman 


(Established 29 Years.) 


\ ERE CREE 


you will be able to tell your story to many of these 
rural dwellers, and you will be in good company, for suc- 
cessful mail-order houses know that the Vickery & Hill 
papers have THE LARGEST PAID-IN-ADVANCE 
CIRCULATION IN THE WORLD, and use them 
continuously. Send for specimen copies and rates. 


THE VICKERY & HILL PUBLISHING CO., : 


C. D. COLMAN, Augusta, Me. E. H. BROWN, 
Flat Iron Bidg., New York. 714 Boyce Bidg., Chicago. 


Sworn statement of circulation on file with Geo. P. Rowell & Co. 
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The Breeder’s Gazette 


Published Every Wednesday at Chicago. 


Founded 1881. 


y_ * 
==) 


A TYPICAL READER OF THE GAZETTE. 


Men who Farm with Brains as Well as Hands. 





36 to 56 Pages. 


A weekly newspa- 
per subscribed for 
by farmers who 
make live stock rais- 
ing the leading feat- 
ure of their business. 

THe GaAzETTE is 
not ‘a trade paper.” 
It is “a farm pa- 
per” and the best of 
its kind. 

The stock farmer 
is not alone a buyer 
of practically every- 
thing that the so- 
called grain farmer 
uses, but he buys 
more and he buys 
the best. Heis in 
the market all the 
time, every year, 
because he is not de- 
pendent on one sin- 
ge crop or product. 

e raises grain and 
grasses in great 
abundance for his 
own use, and in addi- 
tion roots and for- 
age plants, of which 
the average farmer 
has no knowledge 
whatever. He is in- 
variably the leader 
in intelligence and 
wealth in his com- 
munity. 

He reads Tur 
BREEDER’S Ga- 
ZETTE, because he 
subscribes and pays 
for it, and he is con- 
sequently influenced 
by what he finds in 
its columns. You 
can reach men of 
this class, in every 
State in the Union, 
through an an- 
nouncement in THE 
GazETTE. 


Average Weekly 
Circulation for 
Six Months ended 
June 24, 1903, 


66,740 


Advertising rates 35 cents a line with discounts on large orders. 
Rate sheet giving full particulars and sworn circulation statement 


sent on application. 


J. H. SANDERS PUBLISHING CO., 


358 DEARBORN STREET, 


CHICAGO, ILLINOIS. 
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Do you mean to get the 
best of the world, or 
will you let the world 
get the best of you? 

Sooner or later every man 
must come to a definite 






Choose 


Your Future 
s 




















At Fifty, understanding with himself, 

and decide whether he will 

Which Will climb up hill to success, or 

You slide down hill to failure!” 
Look Like? No one can stand still. 





Now is the time for you to 
choose your future. 

Do not dodge the question, 
procrastinate, or allow yourself 
to aimlessly drift toward obscurity. 


DECIDE TO WIN, 


to rise to the top of your chosen profession. 
Cut out, fill in, and mail the coupon, and-learn 
how we can help you. 
































































SHOE HOEEEE HOSES HE EEEEEEEEEEEESEEEES 
° Zt "7 3 a Sch 2 ° 
. . 
4 Scranton, Pa. ~ 
@  Piesse send me, tree, » copy of “sens Stories of Success.” and enplate how eam 4 
Do : quality fr position marked K below. . 
‘ . 
Crt Engineer Retrgeration Engineer Cotter mm Supt 

S—] Mechanien! Engineer [—] Traction Engineer Hy Weoten. min Sept. : 

—] Mecranion! Oretiomes [_] Eiectvies! Engineer 1] Creme 
0] mining Engineer —] Biectricten [—] Sheet-setet Oreftemen © 
0] mevigeter =] Tetepnene engineer =F] Aa writer . 
o__] Metal- mine Supt, Bieem Engineer 1] Geckneper . 
So] Metal-ttine Foreman [marine |] Stenegrapner ° 
oJ Metaterget a 1] Tesener 4 

Ow —] Heat and Vent. Eng Mericipe: Engineer L—] To Speak French 

| Sanitary Engineer |] riage Engineer [—] Te Speck German ° 
. Mine Surveyor Ravroed Engineer Te Speet Seenien * 
= : : 
° Name . 
. . 
* St. and No. ® 
ee 
PYYTTTITITI Cr 


* 


Notre :—The ad, of which the above is a reduction, was 
written by the manager of our Advertising Department, George 
Frank Lord, who also wrote our advertising course and con- 
ducts the instruction of the students. Our Advertising Pros- 
pectus is worth asking for. Be sure to state where you saw the ad. 


International Correspondence Schools. 
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The Newspaper of Iowa. 





The Des Moines 
Daily Capital 


an evening paper that goes into 
the homes of the people. 33,000 
daily circulation guaranteed. . 


‘* Capital’s Local Display Advertising “Record for 
June More Than Three Times That of 
Either Competitor. 


In the month of June just passed the Cafita/ published in six issues a 
week 11,346 inches of local display advertising. On the same days the News 
published only 3,404 inches and the Register-Leader but 3,330 inches. In 
seven issues the Mews published but 4,978 inches, and the Aegister-Leader 
but 7,125 inches. So the Cafita/ published almost as much in six issues as 
both of the others in seven issues, or 6,368 inches more than the Mews and 
4,221 inches more than the Register-Leader. These figures are somewhat 
astonishing, but give the true standing of the Des Moines newspapers as adver- 
tising mediums, th: Cafita/ being easily the leader and increasing in favor each 
month. The Cafital has the largest circulation in Des Moines and delivers 
the goods to advertisers. In the evening field it carries the advertising of the 
big department stores exclusively. 


Local Display Advertising Figures for Four Months: 
(SIX ISSUES PER WEEK) 


MARCH APRIL MAY JUNE TOTALS 
Inches Inches Inches Inches Inches 


CAPITAL, 7,338 9,478 9,038 1,346 37,200 

News, 4,179 5,119 4,846 3,404 17,548 

Register-Leader, 3,440 5,225 4,003 3,330 15,998 
Carries more advertising than all 


other Des Moines papers combined 
Rate four cents per line flat. . 


FOR FURTHER INFORMATION ADDRESS 


The Des Moines Daily Capital 


New York Office World Building. 
Chicago Office, 87 Washington St. 
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A Few Hours 


versus 


Three Days 


Banoor, Mg., July 23, 1993. 
Painters Ink Jonson, 
New York, N. Y. 
Dear Sir:—Inclosed find thirty cents for which 
lease send one &% lb. tube of purple copying ink. I 
d some of your copying several years ago and it 
worked finely. Have tried others since with poor re- 
sults, and have had to hold up the last job until I get 
yours again. 
Yours truly, 
Recorp Printinc Co. 
Chas. A. Dillingham, Prop. 





Banoor, Mg., July 27, 1903 
Dear Sir :—Copying ink received and it worked per- 
fectly. Wecompleted the jobina few hours. We 
tried three days with the other fellow’s ink and 
could not get a clear impression. 
Yours truly, 
Recorp PrintinG Co, 
Chas. A. Dillingham, Prop. 


My job inks seem to be gaining in favor daily, as 
every mail brings testimonials about my blacks, or 
my blues, or my reds, or my yellows, or my greens, or 
my browns, or my purples, or my whites, or my copying 
inks. Once in a while I receive a complaint but tak- 
ing into consideration the number of orders I fill and 
the territory which I cover, and the different tem- 
peraments of the men who handle my inks, and the 
many styles of presses on which they are used, the 
scatcity of my complaints is rather marvelous, 

I make no exceptions to my rule of cash with the 
order. When a purchaser feels the ink is not all I 
claim for it, his money will be refunded along with 
the cost of transportation. 

Send for my new book giving valuable informa- 
tion for the press room. 

ADDRESS: 


PRINTERS INK JONSON, 
17 SPRUCE STREET, NEW YORK. 
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Three Dozen Dailies. 


Whoever thinks he can improve this list without increasing the number of is 
[ea to write a letter about it to the editor of PRINTERS’ INK. _— a 


NEW YORK HERALD—(Morning and Sunday) 
TIMES—(Morning and Sunday) 
WORLD—(Morning, Evening and Sunday) 

BROOKLYN EAGLE—(Evening and Sunday) 

ROCHESTER DEM. & CHRONICLE—(Morning and Sunday) 

BUFFALO NEWS—(Evening and Sunday) 

NEWARK NEWS—(Evening and Sunday) 

PHILADELPHIA RECORD—(Morning and Sunday) 

BULLETIN—(Evening) 

HARTFORD TIMES—(Evening) 

BOSTON GLOBE—(Morning, Evening and Sunday) 

TRANSCRIPT—(Evening) 

BALTIMORE NEWS—(Evening) 

WASHING! ON STAR—(Evening) 

ATLANTA JOURNAL—(Evening and Sunday) ‘ 

MEMPHIS COMMERCIAL APPEAL—(Morning and Sunday) 

NASHVILLE BANNER—(Evening) 

CINCINNATI TIMES-STAR—(Evening) 

CLEVELAND PRESS—(Evening) 

PITTSBURG PRESS—(Evening and Sunday) 

DETROIT NEWS—(Evening) > 
TRIBUNE—(Morning except Sunday) 

CHICAGO NEWS—(Evening) | 
RECORD-HERALD—(Morning and Sunday) 
TRIBUNE—(Morning and Sunday) 

ST. PAUL DISPATCH—(Evening) 

MINNEAPOLIS TRIBUNE—(Morning, Evening and Sunday) 

PORTLAND CREGONIAN—(Morning and Sunday) 

SEATTLE TIMES—(Evening and Sunday) 

SAN FRANCISCO EXAMINER—(Morning and Sunday) 

CALL—(Morning-and Sunday) 

LOS ANGELES TIMES—(Morning and Sunday) , 

KANSAS CITY STAR—(Evening and Sunday morning) 

INDIANAPOLIS NEWS—(Evening) 

ST. LOUIS GLOBE-DEMOCRAT—(Morning and Sunday) 

LOUISVILLE COURIER-JOURNAL—(Morning and Sunday) 


Gio. P. ROWELL & CO., Advertising Agents, recommend advertisers to use 
the daily papers and believe the list named above is as good a selection, so far as 
it goes, as can be made. 

To illustrate the cost it may be stated that a twenty-four word ‘“* Want” ad- 
vertisement inserted five times in all the papers catalogued above would cost 
- gomething more than $50. An ordinary 10-line advertisement, for a single inser- 
tion, would also cost: something more than the sum named, ‘ven if continued 
every day fora year. A space of three inches cingle column, in this small list of 
papers, would cost fully $50,000 for one year’s insertion. This goes to show that 
advertising is not cheap; still old advertisers know that the best papers are the 
cheapest after all. 

GEO. P. ROWELL & CO. are glai to quote rates and receive and forward 
advertisements for the papers named above and for all leading igw tone and 
magazines. OFFICES, No. 10 SPRUCE ST., NEW RK. 








